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Anniversaries and other Special Events are a specialty at SCHACK’S. When the 
promotion calls for custom decoratives and props that tell the story of your 
store's own Anniversary Sale or other personalized presentation, give us the 
details and let SCHACK’S sixty-eight years of skill and experience help do the work. 
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NEW ROMAN 3-Dimensional Letter made of heavy gauge white vacuum-formed plastic %" deep. 

Sold singly or in fonts of 230 units, 200 letters and 30 numerals, proportioned in ratio to frequency 

> of use as learned in accurate tests. Available in 3 sizes: No. 1567... 2'/ in. Letter, Font of 230 Units 
| ... Only $42.50, Single Letter $.20 each; No. 1554... 4 in. Letter, Font of 230 Units... only $68.50, 

| Single Letter $.33 each; No. 1568... 8 in. Letter, Font of 230 Units... only $123.90, Single Letter 


°. | $.59 each. 





PLASTIC LETTERS 
ARE EASY TO USE—HERE'S HOW... 


WLS plastic letters are very easy to apply to almost any surface simply by using 
Decor-stik, a new adhesive designed to mount WLS Plastic Letters. 


DECOR-STIK . . . 3 pound container (enough for complete Font of Letters) 





DEEP FORMED PLs:STIC LETTERS 


... Giant sized, 10” high, 2” deep, dimensional 
block letter, created of vacuum-formed plastic, your 
choice of white or gold. Very attractive with back 
lighting. 


12-49 only $2.25 each 
50-100 only $2.15 each 
100-500 only $2.00 each 


No. 1939 White 
No. 1930 Golden 





PREE! Write todey on your 
letterhead for your free copy 
of this new |16-page cotalog 
DOW-3 WLS Plastic Display 
moterial, 












SMART! EASY TO USE! DURABLE! LOW COST! 
MOST EXCITING! GREATEST LETTER DEVELOPMENT IN YEARS 


SEE HOW ATTRACTIVE THESE MEW LETTERS 
LOOK IN ACTUAL USE 





The most beautiful, legible letter styles available 
... Sturdy, lightweight, easily applied, durable, 
washable, paintable, reusable. Can be used 
outdoors as well as in. Mount on walls to identify 
departments... create dimensional decorative 
signs... these letters fit well with all types of 
merchandise and architecture. 
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NEW MODERN 


... All Lower case... sharp, clean cut... easy to read, dimensional, 
vacuum-formed, half inch deep white plastic. Simple application per 
mits dimensional copy panels quickly ... change easy. Sold singly on in 
fonts of 230 units, 200 letters and 30 numerals, proportioned in ratio 
to frequency of use. No. 1594... 2 in. High, Font of 230 Units... only 
$68.50, Single Letter $.32 each; No. 1595... 5 in. High, Font of 230 
Units... only $98.50, Single Letter $.58 each. 








$2.25 each 


SHOW STYLE LETTER PLAQUES NOW AVAILABLE IN THE FULL ALPHABET 


tne a ao ... Each letter is 3-dimension, formed in center of one solid piece of gleaming white 
<) [> [= - . ‘ ) = plastic and is individually painted in pastel shades with decorative bails in contrasting 
tr | pa | — all colors. Sturdy, beautiful, washable, can be used over and over again. 


No. 1630-—-SHOW STYLE LETTERS, 
Size of each: 18” x 18”, your choice. vedueseeesawesoonwe .Each $4.25 


DIRECTIONAL ARROWS 


Sharply sculptured, created of deep bos-relief vacuum- 
formed white plastic, these arrows can help you direct 
traffic... avoid questions and misdirections. Available in 
White only, you may paint if other color is desired. Com- 
bine with plastic letters to tell your message. No. 1577 ... 
Directional Arrow, Size: 12” long, 2” wide, 2" deep... 
Each $.70; 6 or more... Each $.60. No. 1578... Direc- 
tional Arrow, Size: 24” long, 4” wide, |” deep ... Each 
$1.20; 6 or more... Each $1.10. 


4D", W.L. STENSGAARD AND ASSOCIATES, INC. 


Ne EAR } 346 NORTH JUSTINE ST., CHICAGO 7, ILLINOIS 
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OUR NEXT ISSUE 


Ohrbach's, New York City, has an 
especially fine departmental layout in 
the store's new location on 34th street: 
a feature article in the forthcoming is- 
sue describes it in detail . . . Plus other 
features of much interest to everyone 
in display, and the regular reports from 
kéy disploy centers . .. In the mail 
March 20. 
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THE COVER 


Turquoise as a color for home decora- 
tion was promoted in this striking display 
by Charles Harper, of the display stoff 
of The Stewart Dry Goods Company, 
Louisville. 
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Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 
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GOLF PROS AGREE... 
TAM-O-SHANTER PRO 
SHOP IS THE FINEST IN 
THE LAND FOR MER- 
CHANDISE ARRANGE- 
MENTS. 


ART MANUFACTURING COMPANY 

















is proud to have been 
commissioned to design 
and produce this out- 
standing shop. Our com- 
plete services included 
architectural plans and 
specifications and all de- 


tails down to the color 


of telephones and golf 


head drawer pulls... 


1147 WEST OHIO STREET ¢ CHICAGO 22, ILLINOIS ¢ MONROE 6-3500 
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Fashion’s influence... in lettering 





Y another exclusive Line-O-Scribe type for signing 


Welll dis] lav. of fashion and quality merchandise 


Copyright and Pat. Pending 


THE MORGAN CO., MAKERS OF LINE-O-SCRIBE MACHINES 
3984 AVONDALE AVENUE, CHICAGO 4], ILL. FOR PRIORITY PHONE COLLECT SPring 7-881] 
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A sudden cold snap Was the cause. Paul 
Carbaugh, display manager of Block & Kuhl’s 
Peoria, Lll., store, found, one weekend that a 
water pipe had frozen and burst, completely 
drenching the nearby window displays. 

What happened to the display panels? 
Nothing. They were as strong, as straight and 
as usable as ever...they were made of Masonite 
‘Tempered Presdwood®, 

As the photos testify, Mr. Carbaugh’s con- 
fidence in Presdwood now extends to perma- 
nent displays and store construction. He likes 
the workability of these dense, grainless panels, 
the speed with which he can create a display, 
and the many, many times he can re-use 
Presdwood., 

Presdwood gives wings to your imagination. 
It’s as close as your nearby lumber dealer. 
Masonite® Corporation, Dept. DW-3, Box 
777, Chicago 90, IIL. 


Special: If it's a smooth Presdwood product, 
you can get it with Primecote. Cuts painting 
time and cost. Ask your lumber dealer. 
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MASONITE CORPORATION 
*T_M, Reg. U.S. Pat, Off, 8. B. Butler Mig. Co., inc. 
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Masonite Peg-Board* panels and fixtures simplify wall displays. 
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Here Peg-Board panels create a fitting scene for high-style items 
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An unusual and effective display showing the versatility of Presdwood. 
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proves it every 





day in fine stores everywhere 






ONLY 


el-a-rak 


unconditional lifetime guarantee 
advanced design and engineering 
the very finest in quality 

new improved hanger arms 

a full line of coordinated 

display racks 














OFFERS YOU 


Slacks 


SEE YOUR DEALER OR WRITE FOR 
OUR ILLUSTRATED CATALOGUE 


* $EL-O-RAK CORPORATION + 3582N.W.52ndStreet + Miami Florida 
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Years. 
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at Decorative Plant are mighty proud of being 


newest, always creating 








seeking the 
criminating customer. Yes, we here 











SPEED “When min- 
utes count Key Pole 


A reason for every hole— ne ‘vi ot 
SPEED, VERSATILITY, SIMPLICITY, ECONOMM— All Type (as 


these — and more — are combined in gged shown at top) installed 
anodized aluminum ‘‘Key Pole for 195M. Holes ss Ret me three 
make it versatile as ‘‘PEG BOARD’’ #itys firm 

t — shi — rec se 
a any angle — shipped complete — re / or use SIMPLIGITY a. Holes 
no pieces to assemble — no parts#@ get lost. enable td Key Pole 
Standard model* only $17.50. ria invonty five 
* Also available in colors. nate pubes F tools 


needed. 
































ECONOMY — Large 
chain “@@p0rts—"‘Labor 

ing@& Blone paid for 
Rey Poles in only 













Name furnished 
on request 
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The 
KEY POLE 


made only by 
ATIVE PROMOTIONS of California 








Empire Display Mfg. Ce., Inc. Creative Promotions atch Display Fixtures, inc. 
45 West 34th St 9422 College Ave 1801 So. Olive 
New York 1, New York Oakland 18, Calif Los Angeles 15, Calif 





Big word with big advantages... 
“INTERCHANGEABILITY” 


...and a big reason display men use 


‘amplex 
‘'Swivelite 







Accent 
Lighting 
y > 
/ ALAA 

Amplex Swivelite C12SH fi vat UW) es 

Adapt-A-Unit” construction 
permits complete inter 
changeability for all parts 
for constantly new 


lighting setups 


hh. 


Amplex Focalite 

Won't tip over easy.to 
focus — most adaptable 
fixture for lighting 


displays 


: D) 

Colorbeam Reflector Lamp 

Amplex Colorbeams come 
in 14 striking colors 


rated life of 
ymelelemat lia 


Because of their exclusive Adapt-A-Unit con- 
struction, Amplex Swive:ite Fixtures allow 
constantly new and unique lighting effects 
with a small number of basic units—at the 
same time enhancing the beauty, attention- 
getting and selling power of your windows 
and interior displays. And for more striking 
and colorful light, the experts specify Amplex 
Spots, Floods and Colorbeam Reflector Lamps, 
designed especially for Swivelite fixtures. 





Send for new catalog describing the “big four”’ 


Swivelite features that give greater effect, C O R P O R A T i O N 


efficiency, economy. Dept. DW 356, 111 Water St., Brooklyn, N. Y. 
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sizes « 6 colors 
mildew proof 


EATON 





BROTHERS CORP. 


Hamburg, New York 





Pure vinyl plastic — not coated — all colors are 

baked in. 

Exclusive new type of stem wrapping — plastic 
cohesive tape — water and dirt proof — not 
affected by hot or cold. 

Completely washable (See illustration at right) 
M Beautifully sculptured — Translucent. 
M Heat and Sun Resistant — Odorless. 
Pictures cannot show .. . words cannot 
describe the incredible life-like beauty of 
Kendra Foliage. Placed alongside the 
real thing, the average person would have 
difficulty telling them apart. Kendra folli- 
age is perfect for all commercial displays 
and interior decoration. Many varieties 
and sizes available. 

Write =~ Rustreen eroeneNe, price list. 














Kendra Foliage 
may be washed 
under a faucet — 


as shown at left 


“KENDRA “STUDIOS, 
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HOW T0 get top 


MEN'S WEAR 
DISPLAYS! 


This new book shows you how to rig and form 
men s wear apparel professionally and expertly 









RIGGING and FORMING 





By LLOYD L. BUZAN 


Men's Wear Displaymen and 
Retailers have asked for it! 


Finally the insistent demand by displaymen and retailers has 
been anewered by this new book on the preparation and handling 
of men’s wear for display by a noted authority on the subject, 
who has spent a lifetime in this work. 








Here is a book that will pay for itself over and over again by 
increasing sales from your men’s wear displays. By following its 
step-by-step photographs and instructions you can give your dis- 
plays that crisp, professional look that makes your merchandise 
stand out at its very finest and this definitely means more sales. 

Every phase of forming and rigging men’s wear for display is 
answered in easy-to-anderstand instructions and photographs. 
Whether it’s dress shiris, sport shirts, clothing, in fact, everything 
from hats to shoes, you will find detailed instructions for their 
preparation for the final display setup. 


The displayman will find the book of great practical value 
and at the same time the store owner and beginner will find 
this book an absolute necessity. With the aid of this book 
anyone can learn to handle men’s wear like the famous men’s 
stores. 


Completely illustrated, step-by-step photos and instructions, 


simple to follow, 


106 PAGES— 


Over 300 Illustrations 


Size 9 x 12 inches 
Heavy Cloth Bound Cover 
Plastic Bound To Open Fiat For Easy Use 


price $10.00 postpaw 


Now Ready For Immediate Delivery 


Men's Wear for Display 








COVERS ALL ITEMS 


Tools used in rigging; forming dress shirts; hand iron- 
ing; shirt forming; construction of bib fer shirt form; 
boarding dress shirts; other styles of boarding; construction 
of pointed boards; tying neckties; full Windsor knot; half 
Windsor knot with double dimple; half Windsor knot with 
single dimple; rigging neckties; equipment; decorative 
use; toppings for forms; sport shirts, short sleeves; forming 
and boarding; grooming shoes; grooming hats; slacks; 
folding and laying; on T tops; sweaters and jackets; sleeve- 
less sweaters on forms; long sleeve sweaters on forms; long 
sleeve sweaters on boards; waist-length jackets on forms; 
underwear, shirts and shorts; on three-quarter mannequin; 
robes; over pajamas on three-quarter mannequin; draping 
robes; coat forming; construction of sleeve pads; how to 
fold handkerchiefs; coat forming; how to fold coat for 
laying; topcoats; laying; draping for one-side view; drap- 
ing for two-side view; draping on shoulder and arm form; 
hanging; rigged half-shell over cout on form; combination 
displayer for suits, sports coats and slacks, topcoats and rain- 
coats; suits on mannequins; topcoats on mannequins; half- 
shell over a suit; wearing full coat; mannequin carrying 
topcoat; rosette with handkerchief and leveling board; 
forming rosette; construction of leveling board; turntable— 
all shown with step-by-step photographs and simple, easy-to- 
follow instructions. 





Order Your Copy NOW! 


DISPLAY WORLD, Cincinnati 1, Ohio 


[] Please send me postpaid a copy of RIGGING AND FORM. 


ING MEN’S WEAR, for which $10.00 is enclosed. 
[) Please send me a copy of RIGGING 


closed, a cash saving of $1.00. (All 
orders, except Canada, $1.00 additional.) 


foreign 


NAME 
STREET 
CITY ZONE STATE 

















AND FORMING 
MEN’S WEAR and enter or extend my subscription to 
DISPLAY WORLD for one year, for which $14.00 is en- 
combination 
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NOVOPLY® — a unique WELDTEX ® — striated ply- 


wood-plastic laminated wood with novel texture 
panel with gleaming mosaic creates unusual shadow and 
textured surface. highlight effects. 





PLANKTEX® — Philippine V-PLANK} WELDWOOD — 


Mahogany panels with alter- v-grooved to create an in- 
nate bands of irregular teresting vertical random 
striations and smooth grain. plank pattern. 


-s 





SURFWOOD® — low-cost LOW-COST HARDWOODS— 





decorative panel. Grain in from Europe, Africa (Sa- metal laminate combines 
etched-out relief produces marat), Philippines, and rigidity of plywood with 
authentic rustic effect. Japan (Nakora!). toughness of metal. 
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MICARTA © —durable beau- PERFOWOOD? perforated TEKWOOD”" 3-ply material 
tiful plastic laminate in hardboard*—wide range of with hardwood core; bends 
many colors, patterns and sizes, thicknesses, hole sizes and works easily; light 
wood grain reproductions. and centers. weight, low cost. 


Give mass-produced displays the custom touch with 
Weldwood materials—send now for FREE catalog 


Weldwood beauty and rich textures make traffic-stop- 


pers out of ordinary displays. 


Your resources are never limited when you use Weld- 
wood materials! They reveal endless possibilities for 
novel and striking effects to the manufacturer with 


imagination. 


Shown here are only ten of the hundreds of Weldwood 





oy 
Weldwood 


PRODUCTS FOR DISPLAYS 








Made by 
UNITED STATES PLYWOOD CORPORATION 
WELDWOOD — The Best Known Name in Plywood 
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display materials that can add the look of quality and 
distinctiveness to even the most modest display. 


See for yourself how beautiful these materials are. Mail 
the coupon for samples of any of the Weldwood sup- 
plies shown. And get your free copy of the new Weld- 
wood catalog. It’s crammed with details and illustrations 
—many in full color—of the complete Weldwood line. 








Pe OO OD OQOQQLO®OEe 


* Weldwood stocks a full line of standard and special hardboards. tTrade Mark 
Send coupon today—FREE CATALOG, FREE SAMPLES ~~~~~~ 
UNITED STATES PLYWOOD CORPORATION DW1-54 


Weldwoed Building, 55 West 44th Street, New York 36, N.Y. 


Please rush me my new Weidwood catalog and samples of 
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Editors Comment 





If you want to know the formula for making a display club 
successful, probably an excellent recipe could be given by Jim 
McCracken, president of the Southern California Display Club in Los 
Angeles. Always an active organization, the group has been most 
successful in the way in which it blends programs of education and fun. 
somehow it has succeeded in securing the cooperation of a good proportion 
of its members and the result is a shining example of what a local 
display club can be, 





Last year the goal of the group was to pass the 200-mark in 
membership; it ended the year with 205. A total of 789 people attended 
the eight meetings held during 1955, with an average of a bit more than 
98 per meeting. Three of the meetings had attendance far over 100; 
an example is the Christmas party which was held on December 16, with 
165 present. 


A glance at some of the work done in preparing for the Yule affair 
gives something of a clue as to what makes the Southern California 
organization function so well. Paul Due, of Desmond's-Downtown, was in 
charge of the affair. His efforts in decorating the hall found ready 
help in the cooperation of Stan Thompson, The May Company, who loaned 
a truck-load of decorations and four men to help put them up. Harold 
Kelly, Desmond's, send decorations and two men from his staff to assist 
with the work, and Jim McCracken, Sears-Inglewood, sent more decorations 
and two additional men. 


At the last moment it was discovered that the big Christmas tree 
needed ornaments; a phone call to Sidney Newhoff, who had just got off a 
plane from the East, brought all the necessary ornaments to the hall 
just in time to be put in place before the party. bBill Meissner, 
Ohrbach's, arranged with 25 local stores and display firms to donate 
gifts which were given as door prizes, Lee Hansen, Ed Mitchell and 
Bernie Jacobs were on the door, Erich Hockley took photographs, and two 
local stores sent their Santa Clauses to add to the atmosphere. And 
there were many behind-the-scenes workers who contributed their share 
to the occasion. 


Jim McCracken would probably tell you that most of the club's 
success can be traced to three things: committee members who take 
their duties seriously; good program planning; lots of hard work. There 
is nothing in the formula that can't be duplicated elsewhere... 


Quite frequently here at DISPLAY WORLD we receive phone calls and 
letters asking us to find display personnel for stores in various parts 
the country. Sometimes we can help them, but at others we don't have 
a listing of displaymen who want to make a change or are otherwise 
available for a job. It is always a pleasure to bring a good store and 
a good displayman together, besides being a service to both. Accord- 
ingly, if you are open for a job or are thinking of making a change, I 
suggest that you file your name with us, giving something of your 
background, selary requirements, and part of the country in which you 
want to locate. All information is kept completely confidential, of 
course, and naturally there is (Please turn to page 62) 
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LV presents an exclusive, new 
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original grouping of » 
\ functional displays 
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Here are new exciting designs that will pull 


traffic to your windows and build sales in- 


RA Oxy side your store. These and many more are 
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exclusive with David Hamberger . . . they 








have been created by our own designers. 


See them on display at our new showrooms. 


DISPLAYS MODERATELY PRICED 





136 WEST 3lst STREET, NEW YORK, NEW YORK 
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onwits, Wynnewood 


An atmosphere of luxury and prestige is found in the new 
Wynnewood branch of Bonwit Teller. Rich appointments, 
valuable antiques, fine furniture and carpeting all lend their 
part to the store's personality. Contrary to the usual trend, 
incandescent lighting is the rule, helped out by fluorescent 


where deemed desirable. Special displays are spotlighted. 














N inset with 250,000 
gold ceramic tiles flown to this 


country from Venice, is a part of 


Italian mosaic wall 


sjonwit Teller’s recently opened suburban 
store at Wynnewood, Pa., which was designed 
by Copeland, Novak & Israel of New York 
City, a firm specializing in store interior 
design 

The handsome 1,500 square foot wall is 
adjacent to the store escalators, where it 
provides a rich background and, at the same 
time, reminds shoppers of the location of the 
electric stairs 

The mosaic wall is only one of many 
features created by the firm of designers, 
which merchandised, planned, and designed 
the store interior, collaborated on the in 
terior decoration, and consulted with store 
architects on the building design 


The Wynnewood store, first suburban 
branch to be opened by Bonwit Teller, is 
located within the Main Line Shopping 
(enter Floors of the two story building, 
covering an area ot 25,000 Square teet, are 
completely devoted to merchandising In 
addition, there is a partial service basement 
for which truck loading docks have been 
provided 

The exterior of the building is trimmed 
with Mansota and Avondale stone. A glass 
entry, rising to the full height of the store, 
dominates the facade and permits visibility 
into both selling floors ( anopied porticoes 
at the store’s two entrances protect shop 
pers in bad weather. The facade, with its 
familiar Bonwit Teller sign in silhouette, 
and the decorative landscaping nearby are 
flood-lit at night. The foliage is accented 
by mercury vapor lamps 

Inside, store fixtures are accented in rich 
colors against neutral backgrounds. Plastic 
coatings are used tor decoration and easy 
maintenance Sparkling bronze mouldings 
enhance the rich fruitwood and lacquer 
finishes, while center floor fixtures for the 
display of merchandise are raised on open 
bases tor easy cleaning and light appear- 
ance. Sliding doors of glass and plastic 
containers protect and make attractive the 
display of fine apparel. For convenient 
stock control, most of the storage is viven 
over to drawers 

Floor-covering throughout the store was 
woven to meet special designs and colors 
Entrance areas between shops and salons 
are paved with a neutral beige terrazzo 
which blends in with the colors and compo 
sition of adjacent carpeted areas 

The entire selling space is illuminated 
prominently by incandescent lighting. Walls 


—Top, the coat and suit salon; the carpeting 
is green, woven to look like grass .. . Left, 
the Better Dress Salon on the second floor; 
merchandise is shown individually to customers 
. » » Upper left, next page, a general view of 
the second floor; the bra and corset department 
is seen, as well as the entrance to the coat and 
suit section ... Upper right, a view of the shoe 
department . . . Lower left, the glass front of the 
Wynnewood store at night . . . Lower right, the 
entrance to the accessories and children's de- 
partment; jewelry and hand-bag departments 
are in the background. 


DISPLAY WORLD 





Fo) 





and merchandise are lighted by continuous 


runs ot fluorescent, while special displays 
are treated with spots and accent lights. The 
Better Dress Salon on the 
illuminated by pendant chandeliers 

Air conditioning insures year-round com 


fort tor shoppers and sales personnel, and a 


second floor is 


sound system carries music and special an 

nouncements 
Merchandise 

cludes 


sold on the first floor in 


sports wecaf, shoes, women s and 
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children’s accessories. and men's furnishings 


(on the second Hoor ATC the reac to-weal 


foundations and intimate apparel shops, as 


executive otmices. 


sott 


well as customer services. 


and a Jeen Shop with a drink bats 


which serves as a meeting place for the 
younger set 
[he Better 
provides 
apparel offered 


break ironts, tor 


Dress Salon, beautitully dé 


rich settings tor the fine 


there 


signed, 


Import ted antique 


example, display quality 


TTT 11 LAAeb eee 


; 


ta hmere Veaters and othe appoint 


ment i the room are on a comparable 
plane 
designers did the in 


air ame firm of 


econd branch store 
lelles Phila 
delphia area, this having its tormal opening 
after that of Wynnewood Lhe 
second located at 
Both the Wynnewood = and 


| Please 


terior planning tor the 


to be opened by Bonwit im the 
shortly 
store is lenkintown. Pa 

lenkintown 


furn fo page 19 ] 





ummertime Preview In Manhattan 


By CLARA BALDWIN 


ANHATTAN 


scasons to present a stepped-up span 


display telescoped thie 


of time running January into July, 


until white sales appeared simultaneously 


with tashions tor the favorite sun spots and 
giamour re along with garden settings 


out of the 


sorts, 
deep South, or midsummer 
(,en 


Moore , 
making 


And speaking of gardens, 


director of display ior Tiffany, is 
exciting news with his shadow-box 
lor the ‘The 


exoti 


settings 


jewelry firm's wares current 


series of Tiffany displays are jungle 


gardens: the previous series took the form 


of exquisite miniature gardens; all were 


lhe display pictured comes 


masterpieces 


from the current series A lustrous blue 


sky of papet painted and crushed to achieve 


texture, Was lighted to add brilliance, thus 


front of it with 


great vividness and adding an appearance of 


projecting the display im 


much depth to the window. Two large birds 


darters or snake birds stood on moss 


covered rocks, the moss a deep olive green 
Across the center of the set were gray rocks, 


with small cactus type plants growing at 


intervals ()verhead hare branches were 


fastened to appear as though they were low 
branches trom nearbw trees; a 
bright butterfly 
The birds 


between them, while ruby earrings, pin, and 


hanging 
branches. 
necklace 


highlighted the 
two suspended a ruby 
bracelet lay on the moss at the feet of one 


bird 


on the rock near the second bird. and other 


\ ring with a large ruby was placed 


bright butterflies rested on the same rock 


Lichen-covered logs, orchids, a monkey, 


and a pink cockatoo appeared in other win 
one, Mr Moore 


a cluster of turquoise stones 


dows ot the series In 
put a pin with 
in a bird’s nest that was fastened on the 
low bough of a tree and arranged so it Came 
aqgTCa 


rocks. 


()verhead 


very near the center of the window 
()ther 
and nearby was a purple grackle 
flew 


In each window the lighting enhanced the 
backwalls to 
depth and 


turquoise jewelry lay on the 


a vivid blue hutterfly 


jewel tones, and washed the 


create the illusion otf great 
luminosity 
pastel tints, 


Macy’s, 


paintings in soit 
director tor 


L'sing oil 


John Foley, display 


—At the upper left, by Gene Moore, Tiffany's 
. . « Upper right, by John Foley, Macys... 
Directly above, by Sidney Ring, Saks-Fifth 
Avenue At the left, by Louis Villela, 
Altman's... (All photographs by courtesy of 
Virginia Roehl Studio, New York City)— 
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—At the right, by Paul Vogler, Lord & Taylor 

.. + Center, by Edward von Castleberg, Bloom- 

ingdale's . . . Below, by Luke Maletich, 
Gimbels— 


created “The Florentine look embossed 
plastic bags, the big tote. the baby box, 
the leather-lined clutch” in three of his 
34th street windows. The walls and floor 
of the windows were in a beige, and Italian 
breads in all sizes, shapes, and twists 
pointed up the theme with their own crusty, 
toasty tones. At one side of each window 
was a natural color basket heaped with 
loaves of bread, while other loaves were 
strewn casually about the floor Bays were 
arranged on the basket, and on or around 
the bread on the window floors. In the win 
dow pictured, the bags were of black patent 
finish, In a second, they were in brown 
and tan tones; while in the third they were 
in navy and red 


Sidney Ring used an interesting motif as 
background for a series of coat windows at 
Saks-Fifth Avenue, where he is display di 
rector. A large panel of net weighted at the 
bottom edge with a bamboo pole had a 
tree design of felt leaves and marbled 
paper balls appliqued on it. The leaves were 
given a three-dimensional effect with a 
center veming made by pasting the overlap 
of the two leat parts together and letting it 
stand out as a projection. Also applied to 
the net was an outline of a ship made trom 
strips of the felt and paper, sailing on a 
sea of scallops of marbled paper, while 
graduated circles of the paper made rings 
of smoke rising from the stack of the linet 


In each window Mr. Ring used a tree to 
harmonize or to contrast with the color of 
the coat displayed against it. In the window 
shown here, the coat was white, as was the 
hat the mannequin wore with it. The tree 
behind the mannequin was in a lipstick red, 
matching her shoes and plastic sandals 
Copy read, “On 1956 \ soft coating ot 
white Stroock originals trom our Fifth 
Floor Collections.” On the floor in the tore 
ground, neat the copy card, lay a copy oft 
Vogue magazine Lights threw an interest 
ing shadow on the backwall, and the blues 
of the lights with the vivid red made an 
interesting, intense purple design behind the 
tree, enhancing the overall effect otf the 
display 


Louis Villela, display director for Bb. Alt 
man, shunted the season into midsummes 
with southern garden settings complete with 
Spanish moss and wisterias. This caption 
was used: “Young Colony loves the many 
ways Jenny Bell of Junior Circle plans for 
the young and gay Altman Young Colony 
Shop, Third Floor.” The floor was covered 
with natural color bark chips and pate hes of 
moss. Potted red geraniums, white hya 
cinths, and tubs of white azaleas were at 
ranged with pots of ivy around the base of 
an old street lamp, which according to an 
other copy card was “trom the gaslight era 
of Old New York authentic Street 
(, lobes ready to put im the ground 
$95.00 including pole.” Three pots of white 
hyacinths were placed near the window 
front in a bed of moss and the window tram 


[Please turn to page 56] 
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HE first rule of customer service is 

giving the customer what she wants. 

So what does the modern customer 
want? To shop with ease and to save time. 
The term “self-service” might be applied 
to both retailer and customer — the retailer 
serves himself well with efficient self- 
service or selt-selection fixturing and serves 
the customer well by giving her what she 
wants easy shopping that saves time, 


SEARS te 


pay — 


There is no longer any need for an apolo- 
getic attitude toward self-service in a mod- 
ern volume type store Not when service 1s 


¥ 
‘a 
oe 

,- 
a 


built-in with good will, and bad will is 
designed-out with efficient fixturing. Modern 
customers* preter personal selling to per 
sonnel selling. [hey re not only conditioned 
to seli-selection they have now acquired 
an appetite tor it that is satisfied when it 1s 
well done 

lhe new May Company-Valley branch, 
Los Angel ;, offers selt-selection well done 


New Branchss Display Puts Stress 


meaning planned to make shopping easy 
and time-saving. Let's take a long view of 





the subject first the structure itself. It is 
of concrete finished in blue and gray, en 
tirely surrounded by parking facilities, with 
entrances on all sides which are flanked 
by small windows to show-off a little and 
promise much. The vital statistics show 
that it has 452,000 square feet otf space, of 
which 140,000 Square feet goes to the bargain 
basement store. Parking space is a wide 
open invitation to 3,000 cars Since the 
parking space is not on the roof, the “Big 
M” up there is strictly a plug for May 
Company and has good visibility from the 
highways for miles around. 

\ long view of the main floor shows self 
selection featured via counter-end open shelf 
units employing set-back multiple levels 
sefore switching to another channel, let's 
pause tor tashion identification that elevates 
tasteful displays on top of counter units 
throughout the store. The mannequin atop 
the cosmetic stock unit 1s imtegrated as a 
display feature, as well as a fashion mer 
chandiser, by the simple technique of pos- 
ing the figure in a graceful kneeling position 
directly related to the planter (second photo- 
graph). A similar natural and relaxed ap 
proach is apparent in other figure displays 

such as the mannequin wearing blouse 
and skirt, posed stretched out, propped on 
elbows, reading a book on top of the blouse 
department stock unit; or the venturesome 
miss perched overhead at the hat bar, with 
the sweep of her skirt overhanging the 
ledge as she stretches down, obi iously 
reaching for a hat. In some departments, 
where dropped ceilings contract vertical 
space, torso torms are used on top ot stock 


—The big "M" on the new store is visible for 
miles around . .. Center, mannequins and 
forms are used extensively on counters and 
ledges . . . At the left, the bra self-selection 
fixture . . . (All photographs by courtesy of 
Retail Reporting Bureau, New York City)— 
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—Mobile self-selection fixtures are used in the 

suit department . . . Center, men's belts are 

displayed in a fixture which protects them and 

still makes examination and choice an easy 

matter . . . Below, furniture is arranged in 
"room" groupings— 


units, as in the intimate apparel section. In 
such cases, the amputated look is avoided by 
displaying the torso form on a decorative 
pillow, with arms akimbo and a slight for 
ward bend at the waistline that relieves 
any suggestion of unnatural stiffness 

And now for some close-ups of the self- 
selection fixturing that serves May Company 
customers so well by making shopping easy 
and time-saving. For instance, a six-level 
selling unit for brassieres, with transparent 
shelves and bin separators for size and type 
segregation. lach section has a cuff edge 
showing the size on a small card. Manufac 
turers’ tact tags do a silent selling job for 


On Customer Service 


this merchandise at the point of self-sele 
tion. A register clerk supplements service 
by finding what the customer wants in the 
lower unit stock drawers if, by chance, the 
wanted size is momentarily missing from 
the open display — still a quick transaction, 
with an extra touch of service. The register 
clerks complete all transactions by wrapping 
and handling the details of cash or credit, 
thereby maintaining a selling service person 
ality in character with modern self-selection 

Open front multiple-level self-selection 
units, similar to the one shown here for 
bras, are used in other departments, such 
as men’s shirts, where unwrapped folded 
dress shirts are size-segregated on trans 
parent bin shelves, with reserve stock in 
sliding-drawer space beneath. However, the 
shirt fixtures have counter units, without 
shelves, positioned lengthwise at each end: 
here sports shirts in transparent wrappings 
are shown loose, tor casual self-selection 
which helps sell extra merchandise. The 
impulse purchase is the extra selling at 
traction of self-selection merchandising, 
with the grass roots from which the idea 
stemmed now tertilizing other felds than 
super-market sites. The daddy of them all 
did a super sales training job by training 
the customers, instead of sales people 

In departments where merchandise is 
folded and controlled by bands or pre-wrap 
ping, such as domestics, three-level double 
sided units are used for the stacking of 
sheets, pillow cases, towels, face cloths, nap 
kins, and tablecloths. These units rest on 
solid plank bases, with the selling build-up 
practically from floor level, enclosed at both 
ends with triangular boards supporting the 
diminishing width shelves. Oblong signs 
elevated on short posts on top of these 
units show one item attached to the sign, 
with sign copy alongside giving the colors 
sizes, and prices of like merchandise housed 
within each unit. Fact labels supplement 
the shelf-selection selling intormation, im 


[Please turn to page 6&8] 
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For Weeks 


[LUNIGHT Supper More fun on 
the Patio at a wrought tron dining 
set’ was the card copy used tor the 
first display pictured, continuing: “Decked 
out with serving aids that do everything but 
eat!” Accessory items were shown in the 
lett corner, each price ticket containing 
informative sales copy. The display was by 


\. Van Hollander, Gimbels, Philadelphia 


Directly above is a window display by 
Thelma Malloy, assistant display director 
tor Nemman-Marcus, Dallas, where her hus 
band, Guy, heads the department. The holt 
day mood was created in this display by 
suspending a gay pennant sign with vari 
color ribbons in the background. Emphasis 
on colors was carried out by making each 
pennant a different color and each word of 
the window copy also ot a different color 
(he card slogan was: “Emilio Pucci brings 
Capri to Dallas.” The window was accessor 
ized by (,ary (,oeringer, fashion coordinator 
on the display staft 


Strictly bamboo was. th theme tor a 
summer promotion at Jennys, Cincinnati, 
where Russell C. Kehrt directs display. The 
background, the floor, and the props were 
all in a warm beige, with color accents sup 
plied by the merchandise lhe wicker dogs 
wore sunglasses and yellow daisies Beige 
burlap leaves and the sunflowers ot rattan 
created imteresting§ silhouettes Sawdust 
formed the border tor the window, while a 
bamboo valance and thatch completed the 
display [he recumbent figure was posed 
naturally: she wore a bright orange dress by 
(Claire MeCardell lhe other mannequin 
wore an elegant sheath and jacket by tal 
mack, in a bamboo shade and with black 
ACCCSSOTICS 

“Take time off to play in Jantzen sports 
wear’, read the card copy in the tourth dis 
play pictured. It was by Harold McLaren, 
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Just Ahead 


lhe Bon Marche. Seattle (,;ant boulders 
ot “Celastic” were scattered about the floor, 
which was covered with grass mats. Small 
birds were suspended in the air, and 
perched in the bare tree branches at the side 
and rear 

\t the upper left on this page 18 an 
unusual setting by Arthur Burke for Rem 
ington electric shavers for women. The 
feminine note is obtained by the parasol 
and accessories on the park bench, which 
also serves as a displayer for the packaged 
merchandise. The card copy read: “Be cool 

crisp serene this summer; use a 
Remington Duchess.” 

\t the upper right is a bathing suit win 
dow display by Hanns Simons, display dt 
rector of the Kauthot department store in 
Munich, Germany. An especially posed pho 
tograph of a bathing beauty was blown-up to 
life size and used as the principal prop 
Suits on special forms were hung on the 
background and placed in slanting positions 
in the tront of the window Beach robes 
were shown on the railing 

\lso by Hanns Simons 1s the display 
shown next Here the bathing suits have 
been placed on slanted rods extending trom 
floor to ceiling, and the photo-blowup has 
heen replaced by artwork on cut-out wall 
hoard at the right 

The bride was featured im a corner win 
dow by J. Howard Schneider, [he Crescent, 
Spokane, poised atop pale pink tiered plat 
LOrinns (,arlands ot black, pink fern, and 
heather with small wedding bells covered 
the background, suspended from big pink 
satin bows \ttendants were shown in fine 
candy-stripe pink dresses with lace bodices 
The background was in medium blue; the 
floor was covered with pearl-gray carpeting 
fea roses with pink ribbons were scattered 


on the floor. 
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Los Angeles Rep 


| prelimimary to this article, the 
writer would like to mention that 1t 
is exactly three years ago this month 


that the first of these Los Angeles reports 
appeared in DISPLAY WORLD under hi 
by ~ lane And oddly enough, this present 
article, which marks something of an anni 






































By HOWARD KUHN 


The 
pressure of other obligations makes it neces 
ror 


versary. must be the writer's last 


sary him to relinquish what has been 
a most pleasant task 

lhe Los Angeles future will be 
handled by Dick Jachim, a very capable man 
the best 


Southern Calitornia display 


article in 


known people in 
His 
in display, plus his intimate 
with the field, render 


monthly reports trom this area most inter 


who is one of 
wide Cx 
perience con 


nection should his 
esting and valuable 


William 
cellent 


Meissner, who does such an ex 
Oht 
of the 
was part 


job as display director for 
bach s two stores here, ts the creator 
display at the top of the page. It 
) which featured 
warmer 
the setting, 
the back 
Tissue wheels in pink, yel 
to vertical 
Well lights were 


in red, and the side lighting was in amber 


ol a resort promotion 


fashions most desirable for climes. 


Pastel tints 
both m the 
ground effects 


predominated in 


merchandise and in 


low. and white were ftastened 


white poles tor decoration 


llaggarty's also operates two stores in this 


area, one in Los Angeles and the other in 
Beverly Hills The display at the lett is 
from the latter unit; Henry Jampol heads 


display tor both stores 


This particular window one ot a 
group tor a “Designers pro 
The the 


lamous name trame plastic screen trimmed 


was 
Delineations”’ 


motion most important prop was 


in gold edging, and bearing sculptured let 


ters done in beige and gold. Dressmaker 
torms were employed tor the black apparel 
Simple accessory units were used, and 
beige shantung drapery gave a_ sottening 


effect to the different windows 


On the opposite page are six displays trom 


orting 


Barker 


voted to 


Brothers. whose vast store is de 


furniture and home furnishings 


hrederick A. Bower is head of the display 
department 

At the upper left is a window devoted to 
contemporary prints. The perforated hard 


board background was done in mauve and 


the wrought iron bench had a foam rubber 
watermelon-pink cushion. Pink and yellow 
gelatine filters were used over the lights, 


and the lamp was in olive green 
this window displayed 
Franciscan china as shown at the 


At the right center: 
Pasadena 


Fair. The china was on green wall easels 
and the pottery line was on wrought iron 
tables. The walls were done in pumpkin 


yellow, and a charcoal color carpet was used 


for contrast 

At the lower left is pictured a dramati 
kitchen setting featuring pottery designed 
by Kva Zeisel Wrought iron bar stools 


were covered im gray and green. 
An automat« 
irigerator 


washing machine and a re 
shown in the final display 
pale 


plaques, in 


were 
were 
which 


walls 
three of 
discs. Two split-leaf philoden 
the severity of the display 
stacked in front of the 
these were in gold and dark 


Against yellow 


charcoal 


pictured. 
hung 
brass 

softened 


were 
drons 
Towels were wash 
ing 


blue. 


machine : 

Very strong lights were thrown on the 
making them stand out and at- 
even in the when 
usually 


appliances, 
tract attention 


these 


daytime 


windows are ineffective due 


to glare from the sidewalk 


At the top of the page, by William Meissner, 
Ohrbach's . . . At the left, by Henry Jampol, 
Haggorty's ... All the displays pictured on the 
facing page are from Barker Brothers, where 
Frederick A. Bower is display director— 
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romotions... 


by fo sere ehring 


Display Designer and Consultant 
' New York 


Arrangement: [his Mothers Day promotion con 
ists of several element forming Qo single unit. 


Arrangement is simple yet appeadiina., 


Properties: Over-size carnatior the traditional 
tlower ot the event. lend o dramatic note to the 
setting Ribbon streamer and gaily wrapped gift 
packages add color to the display. Suggested gitts 
are shown on the tloor. Mannequin appears at 


right, and copy card is shown in lower toreground. 





Arrangement: [his June bride window is made up 


ot several elements combined to form a single 





unit. 


Properties: Fine pieces of silver are promoted in 
this display. Above them are suspended afternoon 
dinner, and buffet menu cards decorated by a 
silver streamer bearing the copy ‘Bride's Shower. 
Cherubs add a further decorative note. Copy card 


is shown in lower right of window. 





Arrangement: Several! elements combine tO form 


GQ single unit in this lamp aisplay. 


Properties: Four lamps are di: played ona plattorm 
riser: attached to the riser is a caption board cut 
out to resemble a lams lt contains the following 
COPy Light the Way to Mome. Behind this 
cutout a light is installed and its illumination is 
dittused throughout the unit. Copy card is tlanked 


oaainst riser 
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Mimen ber 


Mther 


Arrangement: This display of ties consists of two 
definite units which should be neatly and pleasingly 
arranged. 


Properties: An over-sized cocktail shaker takes a 
prominent place in this display of men's shirts and 
ties. The caption, Mix and Match Them,’ is dis 
played above the unit. Copy card is shown in 


lower foreground, 
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MING UP 





Arrangement: Another Mothers Day display con 


. r ; ‘ 
ists Of two Getinite units in a pleasina arrangement 


Properties: The famous painting Whistlers Mo 
ther takes the spotlight in thi aispiay ana make 
an effective bax kground. The opy card beneath 
it reads: Look Your Best on Mothers Vay. Men 


weor is usea Tor this setting. 





Arrangement: lwo unit ore noTredaq inf rhs men 
umbrella promotion, The units are tlonked Dy a 


treqamer. 


Properties: Closed umbrellas stand in a straight 
row aTon a sloping plattorm At the lower siope 


of the plattorm is shown an open umoprelia Ribbor 


streamer orries captior ( omes inn sO nangay cy 
rainy aays. opy cord is tianked against pial 
torm 
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MOON, the 


street are 


mallest window on state 
those which {, 1] 
to tell the 


screen seen m the 


howen 
ot tytton se: tore s tale 
ig thi 


with ts 


ot what new | 
first illustration 
bye hind 
an oratipe tree the 
“Let (50, 11 


diamond-shaped 


rattan which was the semblance 1 


announce 


tlorida ‘Time Bul 


were used as the only source of ih: 


} 


tion lhe two mannequins had mat hing 


accessories ot blouse and hat. and a tounda 


tion garment to indicate travel requirements 


As lar as Lytton s is concerned, the size ot 





Displays Along State Street 


By JEAN MOWAT 


The 
Another idea 
makes use of is 


the window is immaterial display 


always produces sales which 


Mi howen 


a costume with one in a national magazine 


connecting up 


as was done in this particular window 
John Moss at Marshall Field & Co 


can put a lot into a window tor children’s 


spare! This is one of several used to 
suggest clothing for the South. The black 
stripes were on the glass, and the dark 
sand on the floor repeated the same tone. 


The white sundial against the off-white walls 


had contrast im the gold sun-effects, the 











larger one having black tassels: the face 
created plenty of comment from the children 
who saw the window The card read 


“Stripes are fun for sun; Stripes are gay for 
This 


was inserted into one of the sun-faces with 


play, and Stripes are grand tor land.” 


a slight tilt to make it easy reading 


“New Neutrals in Almond Tones” was the 
theme ot this kield's window (third illus 
tration) with its suggestions of Southern 


clunes. Each item was in the almond tone. 


beginning with the box suit, hose, shoes, 


and hat. Accessories for use with the suit 
for street and afternoon wear were displayed 
on the shelf-brackets of the off-white boards 
that gave depth to the window. The use of 


louvered doors further accented the theme, 
and the gold sun, just part of it visible, con 
tinued the Southern theme 

In the suit windows, and those featuring 
frocks, there was fastened high on the back 
wall an Oriental-type figure and often there 
in the table, of 

These figures 


repeat of the motif 
the low table 
were so placed that full details of both hair 


was a 
with tea-cups. 


and costume stood out plainly and there was 
sufficient resemblance in the costumes shown 
to indicate this influence 

The window of 
Randolph and Wabash 
in its soft green tonal ranges teaturing the 


Field's at 
exotic 


great corner 


was almost 
latest in imports, which in addition to furni 

ture included such decorative items as pi 

tures, cut-glass, and barometers. The drapery 
repeated the basic green theme ot the entire 
window. 

Marshall Field & Co. is using the Oriental 
—At the upper left, by G. C. Bowen, Lytton’s 
... Upper center and right and at the immedi- 
ate left, by John Moss, Marshall Field & Co.— 
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—At the right, by Reed Schlademan, the Fair 

Store . . . Center, by Carl James, Mandel 

Brothers . . . Below, by Clement Bradley, Car- 
son Pirie Scott & Co.— 


motit as a basis for many of its State 
street windows, yet has also done a great 
deal in an unusual treatment of the white 
sales. In the fourth illustration the various 
sections on the floor had colored pebbles 
in various tones, but were matched in exact 
tone with the napkins on the line and in the 
bright red dress of the mannequin. These 
clotheslines were repeated in the same 
colors as the stones, of vhich there were 
four kinds used 

lhe background was similar to that used 
tor the tamily Christmas group described 
in a previous article, with the table in the 
same position but with pots of flowers in the 
louvered sections lhe branches of man 
zanita at the extreme right of the picture 
replaced the tall evergreen of the Christmas 
display. On this were some of the gay 
linens which were being hung on the line 
Several of the Randolph street windows 
also used lines to show new colors and 
textures in towels, in kitchen damasks and 
linen, and in fancy tablecloths. The card 
in all of the windows read “colortul linens 
add a testive note.’ The window shown 
also had as its heading: “Cheertul table 
talk.” The background of the window was 
white and behind the clothes line it was a 
warm beige. 

In the window shown at the top of the 
second page, Reed Schlademan, display di 
rector of the Fair Store. stressed the fun-in 
the-sun theme. The huge paper tan with 
Oriental motits in gold on yellow tormed a 
brilliant spot against the black background 
The manzanita branch was hung with the 
dried up oranges occasionally seen in the 
Florida orchards when a tree is just coming 
into bud 

The rattan-type of travel case was shown, 
accompanied by the last word in how to tan 
but not burn. The costumes were yellow, 
carrying out the theme of following the sun 
Sand was on the floor and a rattan-topped 
table held a bowl of fruit 

Illumination for the window was rather 
unusual, for there was a beige filter used 
to accent the figures, and a yellow-and 
white mixture was used to give the sunny 
effect of the tropics This was one otf a 
series of four windows: some teatured travel 
apparel, others had sports clothes, and one 
was tor tormal wear 

Mandel Brothers’ Carl James opened the 
season with a dramatic setting of “fashions 
out-of-this-world.” An aluminum sphere 
set in wrought tron hung above mannequins 
showing the three styles of formal wear now 
striving for major attention. The box-like 
cubes carried the current constellations and 
the signs of the seasons [he screen had 
panels with maps, and several of the zodiac 
signs were on it as well as on some of the 
cubes. 

An anniversary white sale window, which 
is not shown, offered domestics and blankets 
on one side, and in front of a mannequin 
dressed in the outfit of 50 years ago were 
satin comforts in brilliant colors White 

[Please turn to page 60} 
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HESE 
display 


are some spring displays and 


pieces that can be built at 
reasonable cost 

(A) This is the old theme “What the eye 
admires the heart desires” dressed up with a 
pertorated hardboard center panel on which 
the 
desires can easily be displayed. 

The shaped piece of perforated hardboard 


many of merchandise items a woman 


should be nailed to a 1-by-2-inch frame so 
it will be brought forward when attached 
to the plywood panel to provide room to 
insert the metal displayers when shelves or 
boxed goods are to be used. 

Paint the perforated board a pale green 
and the plywood panel a soft shade of blue, 
attach colorful artificial flowers around the 
edge, and the unit is ready to show ladies’ 
fashion 


accessories tor an early § spring 
window display. 

Your signman can provide the eye 

and ladies’ head and arm cut from wall- 


board to tack in position in a rear corner 


ot the window to add interest and eye 
appeal 
The large heart can be cut out of ply 


wood and covered with cotton to that a piece 
of red satin can be tacked on to provide a 
three-dimensional effect. The hole in the 
center will make it possible to tack the ends 
ot the white ribbon, leading up to the eye, 
in back of the heart, thus making a neat job 

The hanging sign, suspended from the 
window ceiling on lengths of thin wire, can 
have a rear shelf so that a light bulb sock- 
et can be installed to provide an attractive 
halo of concealed light. 

The center panel with its perforated hard- 
board section, the cut-out head, heart, and 
sign, can all be re-used in future window or 
store interior displays. 

(B} Another spring window display which 
features two modern design trees with large 
attached The trunks can be 
cut out of plywood or wallboard, braced in 
the back with lengths of 1-by 
[he 


hea y ¢ ardboard 


leaves. tree 


Z-inch lumber 


leaves can be cut out ot wallboard or 


\ very attractive color scheme can be 


worked out 
give it the necessary spring atmosphere 


to enhance the entire setting to 


\nother idea. would be to paste, or cement, 


dress 


lengths of materials im gay spring 
prints, to the leaves and tree trunks with 
the same materials repeated in the dresses 
displayed on the mannequins 

(() In this display the gay little lambs 
leaping over the fence will provide the 
necessary action to catch the eye ot the 
people passiliz by on the sidewalk (ut the 
lambs out of wallboard of plywood and 
cement on lengths of spring design dress 
materials and then suspend them in posi 


tion on lengths of thin wire from the win 
dow ceiling \ 


section of actual tence 1s a 
useful prop im any display shop and one can 
be put to good use in this display as shown 

(ut the letters out of wallboard and tack 
gay artificial flowers on the “S” 
The window background should be pale blue 


the 


spring 


giant width paper with remaining cut 
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Smaller Store By JIM KILEY 


out letters painted in a soft shade of green 

nce again I have a smail space lett over, 
so I have filled it 
spring cutout which 


with this design for a 


can be used in many 


window or store interior displays 


Helpful Guide Issued 

By Masonite 

Product 
Masonite 
Printed in color and protusely 


A new edition of its “Cjuide tor 


Designers’ has been released by 
(Corporation. 
illustrated with drawings and photographs, 
the the 
“Presdwood” products and their properties, 


tabulates their 


guide describes basic and special 


available S1ZeS, describes 
working and finishing methods, and illus 
trates various finishes such as offset print 


ing and wrinkle finish paint. Any designes 
may obtain a copy by writing the Service 
Bureau, Masonite Corporation, 111 West 


Washington street, Chicago 2 


Hub Clothing Stores 
Appoint Stewart 


The Hub Clothing Stores, Norfolk, Va., an 
nounce the appointment of Garland D. Stew 
art, Jr., as head of display for the firm's three 
He Klein, 
cently retired after having served the company 
as display manager for more than 35 years 
Stewart formerly was display manager of 
The Famous, Portsmouth, Va., and Ames & 
Brownley, of Norfolk. 


stores. succeeds |_ouis who re 


COMING UP! 


National Home Improvement 


Month March i-31 
Spring Clean-Up March 1-31 
National 4-H Club Week March 3-11 
National Peanut Week March 4-10 
Girl Scout Week March 11-17 
St. Patrick’s Day March 17 
National Wildlife Week March 18-24 
Let’s Play Ball Week March 24-31 
Easter Sunday April 1 
National Hobby Month April 1-30 
National Boys’ Club Week April 2-8 
Army Day April 6 
Pan American Week April 8-14 
Hardware Week April 12-21 
National Do-It-Yourself Week April 16-23 
National Garden Week April 22-28 


National Photography Week April 24-30 


SHOW MORE... 
SELL MORE... 


WITH 
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~—TIER TURNTABLES 
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“a that makes ‘em stop, look 


and BUY! Silent, smooth running, 
dependable VUE-MORE Tier Turn- 


tables cost less than ‘oc a day to oper: 


VUE-MORE Tier 


tables give you three-level 


T 
ufrti- 






enable 





display impact, 


you to show more tmHetgt- 





chandise. with motion 


ate, are ready to use right out of the 
packing box. There’s an in-stock model 
for every size and type of display 

Write today 
for illustrated catalog and price list. 


for every budget need, 


Mr. Display Dealer! 


This 


sales-maker, designed 


dramatic new 


lo help you sell more 





National Baby Week April 29-May 5 Tier ‘Turntables, is 
Child Health Day May 1 available for mailing 
National Correct Posture Week May 1-7 to vour list of cus 
National Sports Festival May 1-31 tomers. Write NOW 
United Cerebral Palsy Month May 1-31 for FREE | = 
Be Kind to Animals Week May 6-12 a = ao 
National Hearing Week May 6-12 and complete details 
National Family Week May 6-13 of the exclusive new VUE-MORE met 
Let’s Go Fishing May 12-19 chandising program. 
National Frozen Food Week May 12-19 
National Luggage and Leather 

Goods Week May 12-19 VUE-MORE CORP. 
Mother's Day May 13 
National Cotton Week May 14-19 | Dept. DW 3 
Armed Forces Day May 19 | 601 West 26th Street, New York | 
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Four-Shade Prints 


ROM Germany, where the displaymen display director tor Kauthot, Dusseldort 


are doimg such unusual things with lhe firm which supplied the blowups 1s 
photo blowups, come these three dis known as Simons, at Neusser Strasse 74, 
plays where the enlargements used tor the Dusseldort, and the process 1s explained by 
backgrounds make use of a novel technique Michael Simons of that company as tollows: 
which makes them of special interest L hie Our “four-shade print’ is not really any 


f Hans Burghardt, thing new; it is a photographic process 
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known since around 1930, which was merely 
developed by us tor application to enlarge- 
ments. This method is actually covered by 
the term “isohelism,” to be found in photo- 
graphic literature. It used to be rejected 
as being incompatible with the “art” of 
photography. Speaking of art, it can not 
be denied that modern art has a strong 
tendency towards abstraction; from our 
point of view, that 1s suppressing the less 
important details without making a puzzle oft 
the reproduction 

it is an integral part of photography, as 
such, to turnish excessively detailed pictures 
Those relatively few photographers’ products 
which can justly be classified as “art” are 
made with the help of various tricks such 
as clever lighting or focusing nothing but 
the very moti whether this is correct 
from the point of view of the “artisan” pho- 
tographes or no, 

“Four-shade printing” now offers us an 
opportunity to adapt ourselves to the general 
trend without leaving the realm of naturalis- 
tic photography lt eliminates undesirable 
details through having not more than four 
shades black, white, and two gray shades 
No minimum size is required for even the 
biggest enlargements Negatives should, of 
Course, he very clear. but that 1s a preroga- 
tive for any good photographic reproduction 
Blurring, which normally is inevitable with 
big enlargements made from small nega- 
tives, is hardly noticeable in “four-shade 
prints. If no negative its available, such 
prints can be made from ordinary prints or 
enlargements, or even from printed pictures. 
The copy or pattern should, however, not 
show very sharp contrasts because “tour- 
shade printing” creates contrasts anyhow. 
Within limits it is quite possible, though, 
to emphasize certain features 
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Tohlellle mimic 


upson wall board edge sands smooth, glass-like! 


BRAND ‘‘B’’ 
WALL BOARD 


It’s a clean cut case of superior fiber quality! 
Upson wall board edges sandpaper smooth to a 
glass-like finish. There’s no fuzzing or ripping of 
board edges because Upson is made from spruce 
wood fibers! 'Try the sandpaper test yourself. 

You will discover all Upson wall boards (like 
4%" pictured above) assure a beautiful finished 


job, no waste; they’re perfect for displays of 


all kinds. 

Upson wall boards are rugged and strong, 
too. Several thicknesses are laminated together 
under terrific pressure to re-form fibers into a 
rugged, super strong board. 

How about the surfaces? One side is softly 
pebbled, the other side is smooth. Both surfaces 
take paint beautifully. There’s no soaking in. 
You can save up to $5 to $10 per M on paint. 

There’s good reason why so many display 
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UPSON 
WALL BOARD 


” : ” 


leaders use Upson wall boards——«", 4", *% 
plus “io” Easy-Curve, 4” Striated and Cut- 
Qut Letters. All made by the world’s largest 
manufacturer of laminated fiber boards. . 
The Upson Company, Upson Point, Lockport, 


New York. 


UPSON 


FIBER WALL BOARDS 
FOR DISPLAYS 


— 


99% wood fibers laminated for great strength 
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~The display departmert of Hemp- 
hill-Wells Company, Lubbock, Texas, 
at a get-together for N. B. Wiggins, 
display director (white shirt). Top, 
left to right, Olathia Balwin, Connie 
Haynes, Wayne Noland, Jane Coker: 
behind the table, Jack Gist, Shirley 
Weiss, Molly French, N. B. Wiggins: 
front, Pat Cantrell, Vern Collier, as- 
sistant director, and Lila Yager— 





Photographs for this page 
are always welcome, the 
more informal the better. 
Address them to Editor, 
DISPLAY WORLD, 


Cincinnati |. 














—At the Las Vegos party given by Bois 

Smith, New York City, during December 

Market Week. Left to right, Smith, Lauro 

McCabe and Walter Krysto, both of 

Jordan Marsh, Boston; Krysto is display 
director— 





Tony Hanson, furmer di 
rector of suburban display 
for the three Bloomingdale 
branch stores, has been 
made director of window 
display in the New York 
City store, succeeding Ed 
ward von Castleberg, re 
signed. We has been with 
Bloomingdale's since 1948, 
prior to which he was with 
Macysand Lord & Taylor— 


—Frederick Bernaski has 
been promoted to subur- 
ban display director for 
the branch stores of Bloom- 
ingdale's, New York City. 
He was formerly in charge 
of display for the Stam- 
ford. Conn., unit— 





—The appointment of 
William 5S. Grover as 
sales representative has 
been made by Cook & Meier, and 
The Morgan Company, both of Chi- 
cago; he will cover Florida. Grover 
was display director for H. & S. 
Pogue Company, Cincinnati, until his 
resignation January | in order to 
make his home in Floridao— 









—Part of those attending the an- 
nual Christmas party of the South- 
ern California Display Club 
gather around two Santas im 
ported for the occasion— 





m 9 n n : b DARLING Darling's smart, new, all-plastic “Spritely 
e q U | n S y Kids’ will set the tempo for traffic- 
stopping apparel displays, Over seventy 


appealing figures, from infants to 
teens, in life-like action poses, 
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Darling's Finest 
Girls with 
Removable Wigs 


“HAMA see 7h 





Realistic action poses of V4 Length Girls 
Darling’s tiny tots increase with Removable Wigs 
sales with true-life garment 

appearance. Infants feature molded 


hair, all rubber construction. WRITE Dept. 5 for complete information 


Distributors in all principal cities. 






/ DARLING 
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THE WORLD'S LARGEST MANUFACTURER OF MERCHANDISING AND DISPLAY EQUIPMENT wow voRK CHICAGO LOS ANGELES 


47 W. 34th WH 277 W. Adams 4 1001 5. Fiqveree 4 
Cameron Meindes, Lid., 490 Adelaide Vi. W., Tevente 78, Ontarie 
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“Colorcade’ Of Home 


By ALBERT C. SMITH 














ITH major emphasis upon display, the 
Gilchrist Company, Boston, recently 
concluded a highly successful several 

weeks promotion of the color touch in home 

furnishing. “When folks see color in action, 
in practical and beautiful function, they will 
buy—and they will buy more than they would 
if color was not accented,” stated Frank Early, 
head of sales promotion and display at Gil 
christ’s. “Visual presentation is still the out- 
standing selling contact with the customer, but 
it must be both preceded and accompamied by 
the 
form of complete advertising and alert sales 


helpful and enthusiastic cooperation 1 


presentation,” he continued 


Fashions 


(rlchrist’s planned several months in ad 
vance for this exciting “Colorcade of Home 
Fashions.” All departments supplying the 
home were included in the round-up. Buyers 
and merchandise managers were advised to 
seek out specific merchandise in the chosen 
colors of pink, charcoal, harvest brown, tur 
quoise, moss, bittersweet, and citron Pro- 
motional committees in display, advertising 
and sales promotion met to institute plans. 
The entire store personnel joined the enthusi 
asm through mass meetings. The store staff 
also received regular progress bulletins to 
brief them on developments 

One such bulletin carried the mspiring mes 
sage: “We'll start with all our guns booming 

full page newspaper ads on Sunday 
additional follow-up advertising special 
newspaper publicity stories in all papers 
a full spread of windows will imtroduce 
‘Colorcade’ in advance street floor and 
elevator signs will tie in And all ideas for 
putting Colorcade over are very, very wel 
come We're counting on everyone to 
help make the store look inviting, exciting and 
( olorcade-terrific.” 

Gilchrist’s display staff, perhaps the most 
important cog m this wheel of promotion, 
worked according to a master outline of the 
selling areas Some one hundred or more 
special displays had to be prepared. lach 
display had to be a reasonable room, corner, 
niche, or other suggestion of home setting 
arranged according to the color theme No 
down-the-line formality bound the display 
staff They started a color harmony group 
around one important piece such as a rug, 
item of furniture, picture, curtain and drapery, 
etc., then built the room about it. Of course 
they shopped store departments for most of 
the items; but they occasionally had to go 
out to buy things to fit the group theme 

All participants knew that the = store's 
Colorcade of Home Fashions” was a prestige 
event. It was not intended to reach beyond 


—Tones of harvest brown and turquoise pre- 
dominated in the window pictured—one of a 
series devoted to the “Colorcade’ ... The 
display department had the task of assembling 
bright model rooms for the promotion; two 
examples are pictured. Professional models 
wearing Gilchrist fashions gave glamour and 
reality to the room settings— 
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the average buying power of the stores 
reguiar middle imcome bracket customers, 
but it did tend to trade up, to educate people 
to make more use of color for more attractive 
homes and practical living 

The major furniture sales floors were 
naturally the scenes of the greatest activity 
An auditorium was arranged at the end of 
one floor. Movies such as “Amazing what 
color can do,” by Boris Kaufman, were shown 
several times daily to capacity customer audi 
ences. A dozen or more model room settings 
were spotted on aisles leading toward the 
auditorium ; these were complete to wall paper 
and accessories Wherever possible, open 
divider devices were used to allow a view of 
the whole floor. The store engaged profes 
sional fashion models, attired in costumes fea 
turing the main colors of the promotion and 
secured from store departments, to guide 
shoppers about the rooms 

Manufacturers cooperated wholeheartedly 
to boost the occasion. This permitted demon- 
strations not only on the furniture floors, but 
also in such other connected departments as 
linens, housewares, lamps, gifts, rugs, curtains, 
draperies, and art needlework 

Among the representatives on hand were: 
Peter Meindl, in an exhibition of “Syrocco 
wood”; Jane Funkhouser, advising on Bates 
fabric products; Helen L. Davis, developing 
table setting techniques for Brookpark plastic 
plastic dinnerware; Harold Matherson, dem 
onstrating Mohawk Carpet products; Charles 
Monck, in presentations of the Bigelow Car 
pet Company; Philip Sheridan, consulting for 
the James Lee Carpet Company, and Selma 
Dunbar, making tufted rugs under the Bernat 
title 

ln its advisory to the buying, display, and 
advertising groups, Gilchrist’s urged the staff 
on with the following information reminder 
based upon its own experience and current 
observations of buying trends: “Women want 


color for their homes they want colors 
that go together beautifully without risk of 
clashing colors that harmonize colors 
that will give their rooms the unity of a 
decorator’s touch. They want colors that ar 
new . colors that are fashion colors 


that they have been seeing in the magazines 
colors that will give a lift to living, and 
colors that friends will admire and approve.” 
The merchandise men came out brilliantly 
in a collection of color items, in the follow 
ing categories in particular furniture, dec 
orative accessories, lamps, pictures, china, 
glass, gifts, paint, wallpaper, appliances, house 
wares, curtains, draperies, rugs, carpets, fancy 
lmens, art needlework, spreads, blankets 
sheets, towels, re-upholstery fabrics, slip 
covers, hathroom accessories, closet goods, 
and even costume accessories and fashion weat 
Just about every spot in the home received 
visual selling notice im Gnilchrists window 
\mong the display themes here were a Co 
lonial grouping in which turquoise and bitter 
sweet were highlighted; a traditional setting 
mm moss and gray; a kitchen dramatized im 
citron, bittersweet, moss, and greet; a living 
room im charcoal touches glamorized by ac 
cents of gold ; and a living rom Wh miss, 
harvest brown, and turquoise 
Queried about results, Mr. Early observed, 
“Perhaps im volume we had the greatest re 


[Please turn to page 63] 
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Attention Display Directors 
Again in 1956..... 





OLOR i the sere sapere MEWS ! 


| a 
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and the Bullston 107 in. Wide SEAMLESS Line 


is available in the Largest Selection of Colors ever 


CT ae 


COLOR In pispLay 


Catches the Eye 
and Builds Sales ‘S 
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AVAILABLE IN 


USE 
BULKTON 


FASHION-RITE 
107 In Wide 
SEAMLESS 


AME COLORS 


av ens Write for Free Color Card 








BULKTON SEAMLESS | 07 in, x 12 yds. 107 in. x 50 yds. 
Available in 2 in. x 100 yds. 6 in. x 50 yds. 


The Following Sizes F Ain. x 100 yds. 8 in. x 50 yds. 
in All Colors Sheets 26 in. x 40 in. 
4 


BULKLEY DUNTON & CO., INC. 





Bulkton Display Division 
CORRY 2-8257 CORRY, PENNSYLVANIA 
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were chalk-white with Chinese wall hangings 
accessories were in modern Oriental design 
\ cloud mobile was suspended from the ceil 
ing to read: “The Crescent, Shopping Center 
of the Inland Empire.” Children were seen at 
play in the patio, and the figure of a man in 
barbecue apron and chef's cap stood m_ the 
doorway to the kitchen. Within the house, 
one side of which was cut away to show the 
interior, stood the figure of a woman. Other 
exhibits featuring the Crescent’s services were 
placed here and there throughout the hall, all 
taking their theme trom the slogan 

lhe photograph at the upper right shows a 
beautiful display used by Hermann Schlipp 
hacke, Kaufhof, Cologne, Germany, as a set 
ting for evening gowns. The window is re 
ported to have caused a sensation because of 
its general treatment, its colors, and its light 
ing. Note that the bare branches of the real 
trees in the foreground are studded with bee 
lights in great profusion and that concealed 
lighting m the rear was thrown upward on 
the painted scene in the background. The floor 
was heaped deep with artificial snow 

At the left are two photographs of the 
same display—by Fred B. Asmussen, display 
director for the M yer kamporium, Melbourne. 
\ustralhia showing the motion involved 

This window of Berlei corsets introduced the 
“Sarong’ pattern, and it was also entered in a 
local competition in connection with Floral 
W eek The orchids, which were 8 feet in 
diameter, were made in the form of a corsage 
\ll petals opened and closed as seen demon 
strated im the photographs The purple 
orchids stood on a floor covered with loose 
green velvet. Green light was thrown on the 
background esides domme a dramatic dis 
play job, the window won first prize for the 
store in the Floral Week competition 
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Store Fixure Manufacturers 
Appoint Executive Secretary 

The board of directors of the newly formed 
National Association of Store Fixture Manu 
facturers has announced the appointment of 
Robert L. Strauss as executive secretary, with 
offices in Chicago. The association was or- 
ganized at a national meeting held in Cleve 
land in September of 1955. It now has 32 
members, mcluding many of the largest store 
fixture manufacturers in the country 

Plans are under way for the first annual 
convention of the association, which will be 
held at the Palmer House in Chicago on 
March 22-23. It is planned to have round 
table and panel discussions on industry prob 
lems. Directors will be elected for the com 
ing year, and the constitution and by-laws and 
principles of the association will be approved. 

In May, 1955, nine store fixture manufac 
turers met mm New York City to discuss the 
possibility of creating a national association 
Subsequent meetings brought forth new mem 
bers; it was decided to launch a permanent 
organization, and to hold periodic national and 
regional meetings for the purpose of discuss 
ing matters of mutual interest. It 1s expected 
that surveys and research will be conducted im 
the manufacturing and marketing of store tix 
tures; the relations between the manufacturer, 
the designer and the buyer; and standards of 
quality and services provided 

The association will act as a clearing house 
for technical information, personnel, and pub 
licity Programs to inform the public and 
firms directly interested im the store fixture 
widustry will be instituted. 

The ofheers of the association are: presi 
dent, W. FF. Aschinger, Jr., president of the 
Columbus Show Case Company, Columbus, 
Ohio; vice-president, Richard F. Kaufman, 
vice-president of American Store Kquipment & 
Construction Corporation, Muskegon, Mich., 
and treasurer, William S. Wyckoff, president 
of Edinger-Wyckoff, Ine., Stroudsburg, Pa 

Other members of the board of directors 
are | S. Brochstein, Brochstein’s, Ine., 
Houston: Sam Cenna, Cenna Cabinet Com 
pany, Inc., Brooklyn; Vincent DibBenedetto, 
The L. F. Dettenborn Woodworking Com 
pany, Hartford, Conn.; Charles F. Logie, Na 
tional Store Fixture & quipment { ompany, 
Pittsburgh: Robert M. Rieder, Rieder Bro- 
thers, Philadelphia; A. S. Rovak, St. Louts 
Fixture Mfg. Company, St. Louis; Frank 
Stulik, Woodwork Corporation of America; 
oe Swift, Saginaw Industries Company, 
Saginaw, Mich., and Karl Weber, Weber 
Showcase & Fixture Company, Ine., Los 
Angeles 


Displayman Killed 
In Store Accident 

James Malcolm Jones, assistant display 
manager tor Castner Knott, Nashville, was 
killed recently in an elevator accident at the 
store. He was 32 years old. The widow, 
daughter, a brother, and his parents survive 


Gruening Joins 
Selman Company 

Formerly im charge of display’ for 
Dejong’s, Kvansville, W . Gsruening has 
joined the H. P. Selman Company, Louis 
ville, as display director 
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"New BRASS Deca Poles 


for Smart, Economical 
Merchandising Displays 


Designed for the displayman who wants the luxurious, smart appear 
ance of brass combined with the versatility, flexibility and dependability 
of a “module type” steel support, new BRASS Deca Poles open new 
avenues for smart, yet economical merchandising displays. Used in com 
binations with matching brass rods in three sizes, 3 ft.. 4 ft. of S ft. on 
with large merchandising shelves, the BRASS poles offer the annie 
versatility and dependability as the steel poles 

lhe new BRASS Deca Poles adjust to the same ceiling heights a 


the ice blue or black steel Deca Poles from S1 im, to Zo ft I hiery 
stand by themselves and support up to 400 Ibe. The new BRASS Deca 
Poles offer the same advantages as the steel poles lhey are not only 


simple and easy to use, but they afford genuine savings im time and 
money ecause of their steel construction, they are practically in 
destructible and can be used over and over again 


No. MS-91—-BRASS DECA POLE. The 12 ft. 6 in. pole consints 


of the following units three 3O in. sections with holes cvtne o™ wm 
extension; one 72 in. extension; one 15 in. extension; one spring-loaded 
10 in. section. Rubber plug furnished for base section. All parte bras 
plated with clear baked enamel protective coating. Individually packed 
Price, complete $24.50 
TUBULAR RODS COMPLETE WITH DECORATIVE END FITTINGS 

No. MS-93-——3 Ft. Rod. Ea...................$3.75 

No. MS-94-—4 F¥. Rod. Ea..............+.+.. $4.98 

No. MS-95-——5 Ft. Rod. Ea.............. . +». $6.20 

No. MS-91G—Connector Fitting. Doz.........$1.50 


All I On ss | oui 


Garrison-Wagner Company 


2018 Washington Ave, St. Louis 3, Mo. 
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Southern Holiday 


The displays shown on this page were used by D. L. Herndon, 
display manager for Woodward & Lothrop, Washington, D. C., for 
a store-wide promotion termed “Southern Holiday.’ 


Included in the settings were a swimming pool, sea gulls, chim 
panzees, palm trees, surf board, Bermuda fringe-top carriage, canoe, 
and special sound effects. In the display pictured at the upper left, 
the figures were beside an actual pool; an agitator concealed beneath 
the surface created a realistic wave effect, while a hidden bubbk 
machine kept real bubbles floating through the window. The “tron” 
grill is really of vacuum-formed plastic 


lhe trunks of the palm trees used m each display were within the 
window, while the balance of the tree was outside and jomed to the 
mterior trunk as if protruding through the glass; green spotlights 
were focused on the palm leaves 


\inong the interior displays, specially constructed royal palm 
trees 15 feet in height were used, together with mannequins, on the 
ledges of the first floor. The resort shops in the various apparel 
sectrons were highlighted with formal and informal modeling of the 
new fashions, which continued during the two weeks of the fashion 
promotion 


Two of Woodward's suburban stores, Chevy Chase and Alex 
andria, participated in this “Southern Holiday” event 


George Payne is assistant window display manager for the firm, 
and Frederick Van Der Linden is assistant interior display manager, 
under the direction of Roy Herndon 


So 


“= 
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New Bruner-Ritter Display 
Makes “Every Man a Nobleman" 

An unsually realistic replica of a rare 
Napoleonic miniature cabinet will be used 
as a display case by Bruner-Ritter, Inc., 
New York City, for its “Jaguar” line of 
men's fine jewelry. The original cabinet, 
once the property of a French nobleman, 
was used to display jewels and sentimental! 
treasures. It now is part of a fabulous col 
lection of miniatures gathered from all over 
the world by Saul Ritter 

The “Jaguar” display was conceived and 
manufactured by Prestige Packaging, Inc.., 
New York City. Its purpose is to give 
retailers an easily usable display case for 
the jewelry line and to provide a distinctive 
setting which emphasizes the romantic and 
quality connotations of the “Jaguar” jewel 
ry s semi-precious stones and distinguished 
designs 

Although the new Jaguar display case will 
be mass-produced, it exactly resembles the 
original antique Like the original, it is 
finished in black lacquer and gold, comple 
mented with glass windows, mirror back and 
brocaded shelves A small interior light 
has been added to help reflect the beauty ot 


the jewelry against the mirror back. Two 


hand-carved Chinese miniature teakwood 
stands, with matching brocaded silk cushion 
ing, are furnished with the display. The 
versatile unit can be used either on the 
store's counter or as part of a window 
display. It is 18% inches high, 1/7 inches 
wide, and 7 inches deep. 


Marion Gill Promoted 
By El Paso Store 


Formerly in charge of window display, 
Marion Gill has been promoted to display 
director for The White House, El Paso, 
according to M. H. Zabriskie, Jr., sales 
promotion manager Her work tor the 
store was the subject for a teature article in 
a recent issue of the El Paso Times 


Sturgeon Leaves Store 
To Join Brunn & Bertheim 


The resignation of Everett K. Sturgeon as 
display director of Frank & Seder, Pitts 
burgh, has been announced. He is to be 
come affiliated with Brunn & Bertheim, New 
York City, as a designet lhe store has 
not made known his successor 


Manhattan Offices 
For Functional Display 

Functional Display, Inc., while maintain 
ing its tactory in the Bronx, is opening 
offices in Manhattan at 65 East 55th street 
The offices will be formally opened on 
March 1. according to Mervin Zwerling 


vice-president 


Kaufman, Louisville, 
In Hospital 

Irwin J. Kautman, display director tor 
Appel's, Inc., Louisville, 1s in a local hospi 
tal following major surgery Arthur 
Schneider, who was formerly in charge oft 
display for Rhodes, will handle Kautman’s 
work while he ts away trom the store 
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ms fro olen cin gG th e new 
Improved Mechanical Mannequin 





ee 
Conceived and created by AMERICAN MINDS AND 
INGENUITY for the purpose of presenting COATS. 
SUITS and DRESSES at their best. 


The movement is QUIET and SMOOTH \rms in dit 
ferent positions can be supplied to suit various styles and 
yarments, The hands when extended to their widest point 
are 21 inches apart and close to one inch. Arms are re 
movable like any other mannequin and from any position 
The head moves gracetully trom side to side \\ iv” style 
and color optional, The garments will not lose their shape 
or appearance, Shoes can be easily changed without damage 


[ pper part Ol mannequin can he placed Cit} sitting ngure 
without loss of animation. 


This unit operates on AC only, ( omplete weight APDPrOXx! 
mately 30 pounds. 


Price ; 2 95 oe f.0.b. New York 


(Special animations to order. ) 


METROPOLITAN wmecuanicat pisptay co. 


50 West 22nd Street New York 10, N. Y. 
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OST accounting studies of retail dis- 


play windows can produce helpful in 
and 


such 


iormation tor store executives 


display people, During recent years 


‘tudies have been made, and the results not 
only offer startling information but provide 
excellent guide posts for retailers concerned 
with the sales impact of displays 

(Qne of the most informative surveys was 
based on a thorough study of three kinds of 
displays to determine the number of people 
how many people 
windows, and the 


became put 


who passed these windows, 
look im the 
passersby 


stopped to 


percentage ol who 


chasing customers 
Nine typical window displays were stud 


ied. Three were classifed as “ordinary”, 


three as “orderly” and three as “dramati 

These three classifications appear to include 
all present window arrangements, and this 
survey's results provide the basis tor a broad 


study of all present window display philoso- 


phies. 
“Ordinary” display windows are those 
crowded with every conceivable type of 


available window space is 


produc t. All 


*Reprinted by permission of Stores magazine 
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rama At A Price 


By W. L. STENSGAARD* 


W. L. Stensgaard & Associates, Inc., Chicago 


jammed, and the main purpose is to put so 
that 
one of them will strike the fancy of a passer 


many items in the windows perhaps 


by and produce a sal 


this window display 


space is sold to manufacturers whose prod 


In many instances 


ucts are shown, and the objective is to pro 


direct revenue imstead of sales or 


Because of the time involved in 


duce 
customers 
arranging such displays and the shrinkage 
and mark-downs otf products displayed, the 
small revenue that accrues to the store as a 
result of such a policy eventually becomes a 
deficit 
Ordinary were tested in 


display windows 


three major cities, and it was tound that 
3.444 persons passed these windows during 
the average business hour. For purposes 


of this study, such passersby were consid- 
ered “billboard type circulation.” 

Of the 3,444 people who passed ordinary 
690, looked 


windows, only 20 per cent, or 


—At the upper left, an itinerant as used by 
Polsky's, Akron . Upper right, by M. L. 
Parker Company, Davenport . . . Lower left, 
by B. R. Baker Company, Toledo .. . Lower 
right, by Schwabacher-Frey, San Francisco— 





‘| hese 


inside 
“interested 


at the display 
(YO) people 
shopping circulation.” 


arrangements 
were classified as 
that 1s 
important to retailers, and only 88 per cent, 


jut it is the “buying circulation” 


61 people, of the interested shopping circu- 
purchased something shown 
window. This that 


per cent of all people who passed the win- 


lation actually 
in the means only 1.7 
dows were converted into purchasers 
Results show that “orderly” displays more 
than doubled this Of the 4,050 
people an hour who passed orderly windows 
in the same three major cities, 1,127 stopped 
and looked at the displays and 179, or 44 
per cent, became purchasers of the items 


percentage 


Orderly displays, according to the stand- 
ards set for this study, are window displays 
that are not cluttered with a variety of 
products. Instead, because of store policy, 
the windows are in good taste, usually they 
are changed according to a regular schedule 
and merchandise in them is displayed in a 
manner that is easy to look at and shop 
from. This is the kind of display 
often used by medium and large department 


most 


stores 


DISPLAY WORLD 









However, although orderly windows Alt 


improvements over ordinary displays, they 
isually lack sales appeal, showmanship or 
merchandising qualities. It is the third kind 
Ol display that offers these teatures 

During the survey the third classification 
vas reterred to as “dramatized” displays 
Such displays not only show the merchandise 
but dramatically portray and emphasize the 
utility, style, or purpose ot the products 
shown, Dramatized displays become pictures 
from which the passersby can qui kly obtain 
a complete mental impression of the met 
chandise qualities and teatures 

[he survey indicated that dramatized win 
dows had more than tour times as much 
sales appeal as an ordinary window display 
and produced about twice as many sales as 
an orderly display. Of the 4,183 an hour 
who passed the dramatic displays, 356, or 
5 per cent, hecame purchasers 

Analysis of this survey suggests other 
uses tor the information obtained Not only 
did the survey demonstrate the compara- 
tive values of dramatized, orderly, and ordi- 
nary windows, but it permits retailers to 
determine the dollar-expended vs. sales- 
produced ratio of display windows 

Most retailers are capable OT determining 
with reasonable accuracy the sales pro 
duced by a newspaper advertisement, a tele 
vision commercial, a direct mail program, ot 
other advertising media. However, tew are 
able to provide a similar figure tor display 
windows. Nor has there been any suggestion 
that retailers know the cost per 1,000 circu 
lation of a display window 

Yet display windows are a medium, just as 
are newspapers, radio, or television. There 
tore, tor a retailer intelligently to appor- 
tion his sales promotion budget, it is im 
portant that he have cost-per-purchaser in 
formation tor all media, including display 
windows 

Because this and other surveys show that 
dramatized displays are otf considerably 
more value than other types of display 
windows, it 1s important to know What is 
a dramatized display ¢ 


As mentioned, dramatized displays not 
only show merchandise but dramatically 
portray and emphasize the utility, style, or 
purpose of the products shown Study oft a 
few dramatized displays will suggest more 
answers to the questions 

The Cluett, Peabody & Co. display tor 
Arrow casual wear, illustrated, not only 
displays merchandise but dramatically por 
trays and emphasizes product qualities. Dif 
ferent colors and styles of the Arrow prod 
ucts are shown on the bamboo rack in the 
background, the screened golf ball rack to 
the left. the bench in the background, the 
oval green beneath the tee, and in the 
immediate foreground 

It is important to emphasize the value oft 
showing product variety in a window dis 
play. A limited number of items appeals to 
a limited number of people. A person in 
terested in a general product category may 
not see in a small product assortment the 
particular style or color he wants and 
therefore does not become converted trom 
an interested viewer to a purchaser. Within 
the limitations of good taste, many different 
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The Bliss SEELINGRILL revolutionizes all con- 
cepts of window trimming. It has been de- 
signed to give maximum use of horizontal 
space without cluttering the floor. 





Practically every branch store built within the last five 
years has been equipped with the Bliss SEELINGRILL. 


Please write for complete information. 


BLISS DISPLAY CORPORATION 


37-21 32nd STREET @ LONG ISLAND CITY |}, 
EXeter 2-3890 


The Bliss STO-WAY Grill has been de- 
signed to give maximum variety and 
speed of trimming in the minimum space. 


* 





NEW YORK 


*T .M 
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style should be 


color. and 


price, ranges 
shown 

Mechanical action, important to successful 
product demonstration and dramatization, is 
arms of the 


utilized in this display. The 


golier swing back and forth, and his head 


turns from side to side im concert with the 
arm action 

\nother important feature of this window 
is its halanece The tour main components 
hamboo rack, the tee 
turi, the 


sign 


+ ting window thie 


and hall oti the ‘mulated Witte 


figurine and the “kore' have been 
aArratived to complement one another The 
figurine and sign attract attention, the tea 
shirt on the hall 


hbeimg merchandised m immediate view of the 


tured places the product 
person who Na stopped te look if} thie win 
then allows the 
casually the 
strate 


provide 


Cow and t hie bamboo rach 


potential customer to study 


varied colors and styles available 


vically arranged selling messages 
additional sales 
Hut the true 


that if 


impetus 


“secret” of the window is 


attracts attention and immediately 


conveys a sales impression to passersby In 


the short time available tor relating sales 


Ajppe al to persons looking in the 


the display makes a three-dimension, multi 


colored sales presetitation in a convincing 


riatitie! 
% Conveys a 


lhe third display shown al 


direct sales impression. The study 


these 


trong 


ol how to create Mnpressions provides 


an understanding of dramatic display and 


display philosophy People do not buy 


mdividual items or words, of 
Instead. 


atmosphere in the po 


hecause Oi 


isolated appeals umpressions that 


Create a desirable 


tential customer's mind are the most vital 


elements im a display window 


very passerby who looks at this bright 


window immediately has a pleasurable im 
pression, or, as it is stated on the display's 
sales banner, an impression of “fun.” The 


child-size mannequins playing on the rolles 


coaster display property are obviously en 


joving themselves, and it is this attitude, a 


pleasant one, that is created in the onlook 


ers mind 

(Once attracted to the display that imme 
diately suggests children enjoying them 
ely the viewer then sees the two sales 
appeals at either side of the window “k-Z 


children is graded im size ac 
Most pat 
children s 


underwear for 


cording to the childrens weight 


ent are cognizant ol thea 


weights and they are offered a simplified 


method of mentally selecting the size oft 


underweal 
displays all have one 


Successtul window 


basic meredient emotional appeal. It ts 


this app al to the emotions that becomes the 


important sales message lf, im a window 
display of belts, for example, you can con 
vey the idea that the displayed belts are 
comtortabl a smiling mannequin with 


arms outstretched in a pleased manner and 





The Imitation Food Display Co. 
107 Lawrence St., Brooklyn |, N. Y., TR 5-1268 


FOODS FOR PERMANENT DISPLAYS 


Attractive and effective, they look good 
enough to eat. 
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Your New York BUYING GUIDE| 


Allied Display Materials, Inc. 

241 W. 23d St. OR 5-6350 

NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 





American Fashion Museum 
16 West 77th Street TR 3-9103 
CHARLES LEDERMAN, HISTORIAN 
Can furnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall 
promotion Ask for information. Recommended by 
N G. A. 





Arts & Flowers Displays, Inc. 
43 West 56th St. Ci 7-6848 


Monufocturers and Importers 


REED, NOVELTIES and FOLIAGE 





Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 


DISPLAY PROMOTIONS 


Disploy Settings, Novelties, Animated Displays 





Bois Smith Studios 
228 West 39th St. LA 4-4492 


WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 





Kalmo Textiles, inc. 
123 West 44th St. 


DISPLAY FABRICS, SATINS, SHEERS, 
NYLON NETS, VELVETS AND FELTS 


JU 2-5185 





A. Lutz 
3 West 18th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 








Bonafide Display & Decorative Co. 
61 West 37th St. WI 7-7965 
ARTIFICIAL FLOWERS 
DISPLAY DECORATIONS 


Display Settings, Novelties, Foliage 





The L. J. Charrot Co., Inc. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 


Decorative Creation & 
Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Imported Novelties, Settings 








Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 


Maharam Fabric Corp. 
130 West 46th St. JU 2-3500 
DISPLAY FABRICS & ACCESSORIES 


Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Metropolitan Mechanical Display Co. 


We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 


MECHANICAL BOOKS 





50 West 22nd Si. OR 5-1280 
Mileo Mannequins 
7 West 36th St. WI 7-7618 


MANUFACTURERS 


of Misses, Juniors, Pre-teens and Children's 
quality and style-right mannequins. 





Miya Company, Inc. 
39 East 28th Street MU 5-351! 
Manufacturers and Importers of 
Shoji Screens — Oriental Goods 


Artificial Flowers — Bambooware 
Bird Cages, Lanterns, Parasols & Novelties 


RIP Studio, Inc. 
15 East 22nd St. GR 7-3650 
CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 


Functional and Decorative in All Media 








Louis Schneider Corp. 
6 East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Nat Siegel, Inc. 
39 West 37th St. WI 7-8466 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





Twinkle Displays 
113 West 27th Street 


For the UNUSUAL in 
Wood, Papier Mache, Brass 
And Other Mediums 


CH 3-2937 





Frankel Associates, Inc. 
56 West 45th St. MU 7.3434 


DISPLAY FABRICS & ACCESSORIES 


732 S. Wabash Ave., Chicago; 
424 Book Bidg., Detroit; 819 Santee St., Los Angeles 





Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 


. Ben Walters, Inc. 
156 Seventh Ave. AL 5-2308 


DIP IT! DRAPE IT! 
SHAPE IT! CAST IT! 


See it demonstrated 


*Trade mark of 
(elastic Corp 





Walters Industries, Inc. 
156 Seventh Ave. AL 5-2308 
Sculpt-O-Gias, Puffed Giass, Ange! Hair, Flocked 


Branches, Floral Lights, Tiger Whiskers, Miniature 
Lights, Scribbie Sculpture, Lace Wire 


BASIC DISPLAY NEEDS 





David Hamberger, Inc. 
136 West 31st St. PE 6-0464 


MANUFACTURERS OF DISPLAYS 
Artificial Flowers, Functional Units, 
Backgrounds, Novelties 





D. G. Williams, Inc. 
498 Seventh Ave. LA 4.4069 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 





It's Always MARKET WEEK in New York | 





The lure that draws customers to your store is studied 
as carefully as any angler studies his spinners and plugs for 
the locale, the season, the mode and the timing. And this 
study is made and the LURE you want is created and 
produced in New York, of course, where streams of buying 
are charted. To catch hold of your own market with real 
selling power . . . look to these New York display companies 


for help. 

















ITS ALWAYS 
MARKET WEEK 
IN NEW YORK 


























AUTOMATIC 








TACKERS 


VERSATILE! DEPENDABLE! 


FOR ALL-AROUND FASTENING IN 


DISPLAY WORK 












































GUN TACKER 


Use where lighter, shorter staples are needed. 
ideal for mounting crepe paper, cloth window 
dressings and wall posters. 


> T-50 
GUN TACKER 


Use where heavier, longer staples are needed. 
ideal for assembling floats, store exhibits and 
show exhibits. 


HT-50 
HAMMER TACKER 


Quickly and securely staples with each blow. 
ideal for nailing backdrops, woodwork construc- 
tion and wherever heavy nailing duty is required. 


ONE-HAND OPERATION— 


Frees other hand to hold material being tacked 


FASTER— 
Automatically faster than hammer and naiis for 
all sorts of fastening jobs. 


MANEUVERABLE— 
Gets into close corners. Drives stapie flush within 
1/16" from any right angie, 


VARIETY OF STAPLE SIZES— 


Arrow staples come in 12 sizes, ranging trom 


am 3/16" to 9/16" leg lengths, for every purpose 
¢ Sold through jobbers 
} Write for catalog 
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periorming 
quickly 


sOomneCc CoTmmmog action you 
give persons viewing the display a 
sound reason for buying the belts: comfort. 
Emotional appeals, which can be built into 
window displays by imaginative display pet 


sonnel, are much more successful than or 


derly arrangements of merchandise with 

written sales messages 
jut how can a retailer afford to create 

dramatic displays that will create sales? 
First, it should be that the 


costly of the three types of displays studied 


noted most 
in this survey was not the dramatic display. 
Rather, it was the 
three 


least successful of the 


types studied, the display 
SO the problem resolve . itself, tor no longer 
| afford to 
Briefly, you can 


to utilize dramati« 


ordinary 


is it*a matter of how you can 


dramatic displays 


not afford not 


create 
displays 


However. because cost 1s a tactor of 


considerable concern to any retailer, consid 


eration should be given to how display 
costs may be reduced 

(ne practical solution rests with display 
properties supplied by manufacturers. Al- 
though the average retailer probably throws 
away about $25 


supplied 


worth ot manufacturer 
materials 


day, recently there has 


display working 


developed a 


every 
trend 
that indicates a definite concern by manu 
facturers about the effective 
(One strong 


quality and 
ness of their display material 
indication of this trend is the 


“itinerant” displays 


increased 
use of 
higher in unit 


Itinerants, although 


than 


price 
ordinary manufacturer-supplied dis 
plays, offer advantages to both retailers and 
manutacturers Manutacturers are assured 
that 


ers, in 


retailers will teature them. and retail- 


exchange for their guarantee that 


TRADE PERSONALITIES Nol54 sy Capper 


































NESBIT INDUSTRIES, INC., CHICAGO 


Arrer GRADUATING FROM LANE TECH 

HE SPENT SEVERAL YEARS DOING 
METAL PLATING AND GENERAL 
OFFICE WORK. STARTED HIS OWN 


ATTIC IM 1933, ORIGINALLY MAKING 


STARTED PRODUCTION OF STYROFOAM 


ve HIS HOBBIES ARE DUCK 


BUSINESS IN HIS GRANDMOTHER'S 





METAL BUTTONS, THEN ADDING 
W000 NOVELTIES AND TOY PARTS. 


Pra SS 













DECORATIONS, AND NOW HAS 
Kn STYROFOAM, EXPANDED 
7, METAL, LACE, SPUN GLASS, 
AND WOOO PRODUCTS. 
MARRIED IN 1935, 
WE HAS A DAUGHTER WHO 
ATTENDS MIAMI UNIVERSITY. 





HUNTING AND FISHING. 
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they will use the properties to produce a 
promotion of the firm’s products, receive a 
sales-generating display that may be worth 
anywhere trom a few dollars to a few 
thousand 

Itinerants are traveling displays of high 
quality, purchased by manufacturers who 
lend them to retailers for special promotions 
The only cost to retailers is the incoming 
shipping charge Thus a retailer can re 
ceive tor a week's use a display valued at 
$1,000 tor as Iittle as $10 for incoming 
shipping charges 

Lower-cost materials also should be taken 
into consideration by retailers interested in 
reducmg display costs. For example, new 
vacuum-formed plastics offer substantial 
unit cost reductions while providing proper 
ties of quality comparable to those made of 
other materials \ decorative property of 
vacuum-tormed plastic may cost only $1.50, 
whereas a similar property of wood costs 
about $10 

Although these vacuum-formed properties 
are lower in original price than comparable 
items of wood, they are easier to maintain 
than wooden properties, do not tarnish or 
show finger marks, require less storage 
space, are easier to handle because of lighter 
weight and have utilization periods compar 
able to wooden properties 

The subject of costs, of course, suggests 
an evaluation by retailers of the amount 
that should be used for window displays 
Some stores spend S40) or S400 a week on 
windows. Others allow as little as $25 o1 
$50, an amount sufficient, it appears, for only 
wallboard and cold-water paint. Because of 
such variations in expenditures, it appears 
that display budgets are not established a 
cording to the true sales value of window 
displays 

lheretore, it is suggested that each retail 
er should have a survey made ot the sales 
value of his windows [his can either be by 
a competent sales analysis firm or by the 
retailer himself. It is as simple as detest 
mining the “circulation” (1.e., passersby ot 
the number « 


{ people that stop to look in 
the window) and measuring this hgur 
against the amounts spent with other media 
to achieve the same circulation. For example, 
if you spend $2,000 for an advertisement in a 
newspaper that has a total circulation of 
200,000, is it not practical to spend similarly 


for windows that have a weekly circulator 


of Z00.000 people ? And, because of the tre 
mendous impact Ol windows vhicl Aye 
three-dimensional, Ilite-size feature color 


and have complementary rather than com 
peting displays nearby, it seems a reasonahl 
suggestion that the $2000 tor a yindoyv 
would be a more beneficial investment 

\t the present time, window displays are 
considered an isolated medium not to 
compared with other merchandising media 
for purposes of determining budgets and 
expenditures Should this attitude be 
changed, the result most obviously would be 
an increase in the quality of window dis 
plays 

How do you compare window displays 
with other media 

Although the survey discussed earlier 
this article provides generally helptul i 


MARCH, 1956 








, 


2 f = a - 
: * : ? “ i? eg 
* . . « : 7 7 4 oa) , 
. ay BR se * 
‘ a : at 
eS a So >. i ar 
oot ihe ‘ oe ah b ee. Sng Pu. 


*One of a series of beautiful new Decorators’ Screens 
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DESIGNED FOR DISPLAY 


Maybe you're missing something! 


Smart designers are demanding Calart 
creations that are paced and priced for 
today's display man. Write now for the 


new Spring catalog. 


CALIFORNIA ARTIFICIAL FLOWER CO. 


400 Reservoir Ave., Providence, R. |. 
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Plastic 

















tings. 


MOTION 
MANIKIN! 


FLAIR All-Plastic 2 pc. Construction and American High 
Styling. Simple American Mechanism — Standard Fit- 
Head turns — arms open and close — can be 





made to turn all around (optional). 


FLAIR easic MANIKINS 





15 W. 18th STREET 














NEW YORK CITY 11 





Here's 4 beautiful 
display on one of 
Macton Turntables. It's the popular 
Macton Mode!l 1000 that has a 
capacity load of ONE TON 

yet if will operate continuously 
for two hours for ONE PENNY! 

The Model 1000 is equipped with 
a4. top, but can be furnished 
with a 6 or 8 ft. plywood top 
Why not write today for our 
newest catalog 14-D. See several 
exciting uses these famous 
Macton 


custom-built 
those famous 


of 


Turntables 





MACTON MACHINERY CO., Inc. 
STAMFORD, CONN. 
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Force Attention, Increase Advertising Value 


REZE2EMS 


FLASHERS 


Since 1900 


RIVER GROVE, ILL. 
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formation, each retail store differs according 
to the size of the city in which it is 
located and its street location. Therefore, 
it is suggested that retailers would derive 


guiding information should they determine 
the number of people who pass their display 


windows, the number of people who look at 


| the merchandise displayed, and the number 


of people who are converted from passersby 
to purchasers 


With such information a retailer then 
can compare the value of his windows with 
other media 

Present trends indicate that increasing 


merchan 
both 
located where 


the 
windows 


is being given to 
oT 
retailers and manutacturers 
products are sold, effective window displays 
and 

oT 


recognition 


dising value display by 


buying opinions 
substantially the 


retailers who utilize them skilltully 


can sway customers 


increase sales volume 


"Graforel’ Display Letters 


In Three New Faces 

Addition of three newly designed alphabets 
to its line of three-dimensional cork display 
letters is announced by Grace Letter (Lom 
pany, Fifth New York, United 


States distributor for Paris-made “Gratorel’ 


7/ avenue, 


alphabets 


“Atlas is a boldly treated serif face in 
Italic, particularly appropriate tor the sug 
gestion of power and movement in display 
headlines. “Galion” is a font identical with 
the “Atlas” alphabet except that it is a Roman 
rather than an Italic face. Third new face 
in the Graforel line is “Calam,” which 1s a 
sophisticated script designed to give special 


emphasis to key headline phrases 

Like other Graforel alphabets, the new fonts 
are ready-gummed and need only to be motst- 
ened like a postage stamp and applied 


Change Of Address 


For Timbertone 


Che removal to new offices at 65 Kast 55th 
street, New York { ity, by Timbertone Dec 
orative Company, manufacturer of textured 
papers, has teen announced by Samuel Aizer, 
sales manager of the concern. The new loca 
tion almost doubles the firm's previous quar 


ters at 114 East 32nd street 

Although expanded business made necessary 
the move, Aizer commented, the change will 
also more closely coordinate the firm's dec- 
orator showroom at 50 East 53rd street and 


its business othices 


Display Factor’s Son 
ls Honored 

Stanley (;. Cohen. son of Art kK. Cohen, head 
of the Pittsburgh display firm of that 
Mrs. recently presi- 
dent of the Tau Epsilon Phi fraternity at the 
University of Miami, Coral Gables, Fla. He 
is a senior, majoring in business administra- 


name, 


and ( ohen, was elected 


tion and commercial law 


Dinner Meeting Held 
By St. Louis Guild 


Members and guests of the St 
play Guild met February 8 
at the Hotel Kingsway, the 
monthly business meeting of the group was 


held 


Louis Dis- 


for dinner on 


aiter which 


DISPLAY WORLD 











BONWIT'S, WYNNEWOOD 


[Continued from page 17] 


Stores are in accordance with the policy of 
Bonwit Teller of catering to its customers 
in both urban and suburban areas with qual- 
ity merchandise in luxurious surroundings 
The studied atmosphere is one of prestige, 
in keeping with the dignity and reputation 
of the name of Bonwit Teller. 

The Jenkintown branch was designed 
similar in character to that in Wynnewood, 
but 1s somewhat larger, covering an area 


of 30,000 square feet. It comprises two 
stories and a service basement, and ample 
parking tacilities have been provided behind 
the building 

As in the case of the Wynnewood store, 
illumination throughout the selling area is 
predominantly incandescent, with fluorescent 
lighting used wherever appropriate, and with 
special displays accented by spotlights 


National Display Campaign 
Shown Chicago Club 
demonstration and talk on “The Inside 

Story ot a National Display Campaign” 
composed the program for the February 7 
meeting of the Chicago Display Club. The 
problem of creating ideas that will sell a 
product all over the United States and how 
the display problems of national advertisers 
are worked out were discussed by Leroy 
Hopkins, art director and manager of the 
( hicago ofhce of the Einson-Freeman Com 
pany. He was assisted by Charline Lem 
mon, model and expert on the feminine 
viewpoint for Kinson-Freeman, 

\ smorgasbord dinner at the Hamilton 
hotel preceded the meeting. 


Merchandising Equipment 
ls New Atlanta Firm 

Merchandising Equipment Company, 31 
Third street, N.i., Atlanta, has been organ 
ized in that city by R. Lawton Grant, Jr., 
president; Clifford F. Drake, vice-president, 
and Lawton Kk. Grant, secretary-treasures 
The new company has been appointed as 
distributor in the Southeastern territory by 
L.. A. Darling Company, Bronson, Mich 


Cleveland Club Sponsors 
Course In Techniques 

Arthur Gault, display director for Hall 
brothers Company, Cleveland, and presi 
dent of the Display Club of Cleveland, has 
announced that his organization is sponsor 
ing a ten-week course in display techniques 
The first session was held on February | 
Fee tor the course, which is co-sponsored 
by the Cleveland Board of Education, is $3 

According -to Gault, “Display techniques, 
including basic display methods, lighting 
methods, organization of an efficient display 
department, and other subjects of importance 
will be presented to the study group by 
veteran Cleveland display people and trade 
suppliers. The course is aimed at young 
people in this area those who are inte 
ested in gaining further knowledge of this 
sepcialized phase of merchandising.” 

tudd Gore, sales promotion director for 
Halle Brothers, spoke hetore the second 
session on February 3. His subject was 
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CAN MAKE IT with CASTOGLAS 














Table top made with paper honeycomb, sandwiched between fibergiass fabric 
and bonded with Castogias resin. 


LOOK WHAT YOU CAN DO WITH PAPER HONEYCOMB! 


The table illustrated above was built with paper honeycomb core, 





laminated between fhberglass fabric. This material can be used for 
panels for movable background, window back drops, stage scenery, 
portable partitions, signs, billboards, shelves you name it. Being light 


weight (but strong), it is easily handled, stored, shipped. Yes, this light 
weight, high strength, versatile material can be worked with hand on 
power tools. Light filters through translucent panels when clear Casto 
glas is used for bonding, or pigments may be added to resin for beautiful 
color effects. 





Coating fiberglass fabric with Construction detail shows honeycomb 
Castogias resin. sandwiched between fabric. 


(‘heck into the possibilities of 
these modern materials to “custom 
make” your own prope! Start with 
our standard display kit containing 
(‘astoglas resin (half-gallon), fiber 
vlass fabric, fillers, colors, piece of 
honeyeomb and detailed imetrus 
Thons To save postage, mail $10 
now with order for kit (Cat. No 


DK-1l.) Money-back guarantee, Or 








Placing honeycomb on resin coated 
fabric. Repeat process for other ask for tree literature 
side. Sets hard at room temperature 

within 30 minutes. 


WRITE TO: DISPLAY DEPT. C-75 


The Castolite Compe: ny. Woodstock, Illinois 


@ Producers and Distributors of L stics and Fiberglass for Laminating, 
Casting, Melding and Coating 




















“The Part Display Plays in Retail Store advances made during the 20th century, most 
Sales Promotion.” He said, “Any good people do not understand that lighting itselt 
ales promotion plan has to be worked out is one of the ‘younger fields dison nest 
in advance, and consists of teamwork on thi incandescent lamp was marketed only a lit 
part of many store department Display tle more than 75 years ago that 16 thie 
is one of the major factors to its success main reason so many change in lighting 
It 1s advertising’'s place to bring the cu techniques take place each yeat What wa 
tomer to the merchandise tor sale. Once in the best tor display lighting two years ago 
side the store, it 158 then display s vital job may not be recommended today What we 
to bring the merchandise to the customer.’ use today may be obsolete two years trom 
The February 29th meeting will be held now. But these changes represent progr: 

at the plant and offices of Allied tlectronics to the merchant 

(company, where Allied’s sales manager, “Lp to a few years ago lighting tor dis 
Mark M. Wohlwerth, will talk on “Display play Wa considered almost a necessary 
Lighting: It’s History, Present, and Future evil: or maybe a not-so-necessary evil. Lo 
in commenting his torthcoming talk day it is considered a feld of itself and 


Wohlwerth said 


certainly one of the most important aspect 


“Considering the tremendous technological in creating a successful display 














For The First Time in the 
display industry! 
BATTERY OPERATED 


STOP and GO! 





4 STOPS IN 1 REVOLUTION! 


Sample unis $6.96 @ Same unit mounted in a 
turntable $6.96 F.P 

Runs on two flashlight batteries with a toad of 
6 ibs. for 5-8 weeks continuously! 


“SUPERTURNA" 


Another versatile battery-operated Turntable 





































MAIN FPEATURE: INTERCHANGEABLE Pilates! 
Runs on 2 ordinary flashlight batteries for 5-6 
weeks with a load of 6 Ibs.! 

Semple Unit: $9.95 Postpaid 





“LILLIPUT 913" 





Runs on TWO FLASHLIGHT BATTERIES 3-4 
WEEKS with a toad of 4-5 Ibs Can run ver 
tically 5 RPM 


Semple unit with batteries $2.40 postpaid 
Ask for quantity discounts 


HERTVY COMPANY, INC. 


REGO PARK 74, NEW YORK, WN. Y. 















Von Castelberg Joins 
Allied As Display Head 

tdward H. von Castelhe rg has joe d Allied 
Y ork f ity, 
he past ten 


Purchasing { orporation, New 


as display director. For t years 
pli Blooming 


well 


he was in charge of dis iy ior 


; , , 
dale ot the same city. and was also a 


known display consultant 


Hanson, tormerly in charge of subur 


display tor 


| ony 


Dan Bloomingdal succeeds 


turn is succeeded by 


had 


bran h 


von Castelberg, and in 


krederick BKernaski. who heen head of 


, 


display tor the firms store m 


Stamtord { onn 


Von Castelberg takes over the position left 

resignation of} William J] 
(october the latter 3 
hredrika of 


vacant by the 
(addelle last 
managing director ot 
Inc., New York City 


1icow 


\merica. 


Second Factory Opened 
For ‘Key Pole’ Production 


\ccelerated production on “Key Poles” 
will be made possible by the opening of a 
new tactory on March 1 by Creative Pro 


motions ot California, 5422 College avenue, 
(Nakland. The “Key Pole” was first 
duced about a year ago by this firm, a 


intro 


Com 


pany organized by a tormer department 
store displayman. It is made of aluminum 
alloy fitted at both ends with non-marking 
rubber vacuum cups which, in conjunction 


with its adjustable spring pressures, give it 


it is drilled with holes altes 


throughout its 


great security 


nately at right angles entire 
applica 
sign holders, 
like. It 1s tele 


which makes it readily adjustable to 


length, making possible the quick 


tion ot accessories such as 


bra kets. rods, f lip and t he 


SCOpIC, 


any desired length, and comes in. eight 


permanently anodized colors 


“Key Poles” are available through the 
manufacturers: Lawatch Display Fixtures, 
Inc., Los Angeles, and kmpire Display Mig 


(ompany, Inc., New York City 


Point-Of-Purchase Institute 
To Judge Display Contest 


Lhe Poimt-ot-Purchase \dvertising In 


stitute will judge all entries in the $17,500 
“Caliiornia Wines on Parade” display con 
test, it is made known by Edmund A. Rossi, 
manager of the Wine Advisory Board 

\ judgitivy committes headed by Norton 


I lackson (jl POPAL. New York { ty. will 


tudy photographs ot Calitornia wine dts 
play to determine winners of mink stoles 
food treezet and a host ot other prizes 
offered wine retailers and wholesale sales 
men lhe contest, sponsored by the Wine 
Advisory Board, will be held March 15-3] 
“Calitornia Wines on Parade’ wall be 
judged strictly on the imgenuity and sale 


effectiveness of retail displays ot Calitornia 


W ini tied in with cheese and crackers lo 
assure thi mast equitable distribution oft 
entries, there will be tour separate regional 
contests, with :dentical prizes inh Cat hy re Pion 
io assist contestants ne building eve 


catching displays, the Wine Advisory Board 
is offering clever mobiles, tull-color posters, 
wine-and-cheese recipe leaflets, wine cook 
ing charts and other tree display aids 


— 
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Creative Men and 
Women 
Work Here! 


25 OPERA PLACE 
CINCINNATI 2, O. 








General Display Bidg 


When travelling, stop in Cincinnati, be 


our guest at our showroom and factory. 


EASTER 
SPRING 
CRUISE 
SUMMER 


Write us for a representative to see you. 


DESIGNERS and MANUFACTURERS 
eDECORATIVE SET PIECES eFOLIAGES 
@ARTIFICIAL FLOWERS @PLANTS 
Your ONE Source of 
All Display Needs 


@ Racks 


(Genera 


DISPLAY 


@ Fixtures 
@ Mannequins 





@ Display Moterials 
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DESIGNED AROUND YOUR NEEDS! 


For the bold ond dramatic or the smoll scale and precious quolites 
good taste combined with unmistakable ond unique effect 
for immediate delivery a complete line of decorative surfoce trect 
ments, poper or fabric. Write for sample books 


LAVERNE ORIGINALS 


169 EAST 57th STREET - NEW YORK 22 + Plozo 9-5455 


- we hove 


DISPLAY WORLD 











Humorist Will Address 
POPAI Luncheon 


William Hazlitt Upson, creator of “Alex 
ander sotts,’ will be the guest speaker at the 
Annual Symposium-Luncheon session on Wed 
nesday, April 11, during the Point-of-Purchase 
Advertising Institute’s 10th Annual Sym 
posium and exhibit, to be held April 10-12 at 
the Hotel Sheraton-Astor in New York ¢ ity 
The attendance in 1956 is expected to exceed 
15,000, according to Norton B Jackson, 
POPAT executive director 

“The selection of Mr Upson, one of the 
country s best-known humorists and writers, 
was based on the belief that a little top-flight 
humor 1s a wonderful antidote for the many 
serious problems that plague the world,’ Jack 
son said 

Additional information on the POPAIT 
Symposium and Exhibit may be obtained from 
POPAIL headquarters, 11 West 42nd _ street, 
New York City 36 


Display Studio Moves 
Into Expanded Space 

The Adler Display Studios is now occu 
pying more than 5,000 square feet of space 
in a single-story building at 2533 Baker 
street, Baltimore. This represents an in 
crease of over 80 per cent more space than 
what was used at its previous location on 
West Franklin street. 

The firm was established in 1938 by How 
ard L. Adler, who operated it single-handed 
until 1941, when he entered the Air Force 
{ pon his discharge in 1946, he reopened the 
studio with a single assistant. Jloday, the 
company employs a staff of 12. Adler and 
his staff designed and created the fairy-tale 
characters and houses at the “Enchanted 
Forest,’ nationally-famous amusement park 
near Baltimore 


California Club Adds 
Several New Members 

Recent additions to the roster ot the 
Southern Calitornia Display Club were the 
following: Roger Holloway and Helen Wong 
Chang, both of Phelps-lerkel William 
Chew, Shirley Hook, and Gene Harvey, all 
of the display staff of J. W. Robinson Com 
pany-Downtown;: Lynn A. Kelly, D.LC.1 
Ir , and red Nascher, Hollywood Plasti 
\rts \ll are ot the Los Angeles area 


Gardner Brochure 
ls Available 


\n eight-page brochure, “Selling and 
Training im 3-D,” recently published by 
(,ardner Displays Company, 477 Melwood 
street, Pittsburgh, shows the advantages 
of three-dimensional models and perspectiv 
dioramas in selling products which are “to 
hig” and “too small” to be properly dis 
played or demonstrated. Some examples ot 
(,ardner's work in production of 3-l) models 
are illustrated, as well as visual training 


slick . that move to show mechanical! action 


European Trip 
For Silvestri 

(;eorge Silvestri, Silvestri Art Mtg. Com 
pany, ( hicago, left recently on a business 
trip to Europe. He will return March & 
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CLOTHING 


THE New IMPORTED Revolutionary 





ALL ADJUSTABLE © MULTI-PURPOSE 
PATENTED 


DISPLAYERS 








FOR WINDOW 


AND 


INTERIOR 
DISPLAY 


same as fixture 
at left with dif- 
ferent attach- 
ments 














by fa ns Chic 
he: a Wig 


Made of genuine cock feathers. They will 
add appeal and beauty to all of your 
fashion displays. In eight beautiful colors: 
Kelly Green, Red, Royal Blue, Orange, 
Powder Blue, Pink, Black and White. 


$10. — each 


$110 doen 








WRITE FOR ILLUSTRATED BROCHURE 


Sole Distributors for U.S. A, 


ILSE FRANKEL Display V50"5..0" 











1” to 24” diameters 


*WALLBOARD TUBES 
¢ SOLID COLOR AND STRIPED TUBES 


* CHRISTMAS CANDY CANES 


3 ft. to 7 ft. in height 


IN STOCK wary 
DISPLAY TUBES a 
yw 


w 
e 
ue 




























WALLBOARD TUBES WRITE FOR FREE SAMPLES AND COMPLETE PRICE LIST 

DIA Ss’ — eae 

pt ” Jor POINT OF PURCHASE DISPLAYS 
2 

4 ro an oon ew Oe Widest selection of display poles in many colors 

G 6ft. 250 4.20 550 6.60 and sizes. Made to your exact specifications. 

t 

H Off. 3.75 630 8.30 


#90 Mid. by ROUND TUBES & CORES CO, 10) PEORIA ST. tag 
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DID NADI News 
CITY DISPLAY sl eases teas 


Association of Display Industries 


Bring Home Displays 


eneral Business: Spring line accept- 

9 ¢€r- at both the Market Week in 

Fro iff) I / 2. 7 December and from sales presenta- 
e tions on the road has been good to excellent 

‘cen . 99 ‘a In many cases the lines have been with- 
Florentine Inspired | drawn except tor orders tor local delivery 

| or within daily delivery distance of the 


Find Out Now — Write for Our production site. Most production for the 


first halt of 1956 is based on an estimate 


ee | that the period of June 30 will maintain a 


j 
~ . high level Plans for the last half of 1956 
1956 DISPLAYARAMA will probably be scaled down a tew points 
} C ATA I, () t. but not in any significant amount 
BRASS & WROUGHT DISPLAYS AND RACKS June 1956 Market Week: Most members 
DE EDO ODOT TOOT | who plan to show lines at the New York 
Trade Show building next June will find 
Cc iTyY DISPLAY INC | that the method of assigning space has been 
Write for name of ° radically changed. The new system will 
our distributor. 43-12 Queens St., Long Island City, N. Y. be based on the initial date of entry into 


the National Association of Display Indus 
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tries or date of reinstatement, depending on 





which is later. Some members have inter- 


rupted their membership trom time to time 
and, as a result, will lose some precedence. 
The old method based on date and time of 
replying to Market Week announcements 
was discarded at the last meeting of the 


Ramont 4 


FLORAL ARTS 
STUDIOS 


Veceipe, Celifernie 


membership in December 

\t this writing the NADI plans to use 
the 2nd, 3rd, 4th, 5th and 6th floors of the 
New York ‘Trade Show building tor the 
June Market Week. Assignments on the 
second floor will be made to members who 








Spring 
CATALOG IS READY 
Weod Fibre 
APPLE BLOSSOMS 


MANZANITA 


(for spring trees) 
ANGEL FEATHERS 
Se ean et SS 
Spring & Easter 
Styrofoam Novelties 
STE A 


150 Unusvel 
DISPLAY ITEMS 


occupied similar space at the Hotel New 
Yorker in previous Market Weeks AL] 
others will show in sample rooms on the 
other floors Registration for the event will 
be in the main lobby on the first floor of 
the building 

June 1956 Clinic: Plans tor this event 
scheduled for the Hotel New Yorker on 


June 22 are in the embryo stage right now 





. , . Pro osals as to rogram content range trom 
For Spring & Easter 


COLORED SMOKE TREE 


special presentations on lighting to an item 





ization of ideas on national advertising sup 
RS.1040 Colored Smoke Tree Branches 


White. Pink. Yellow. Bive EX-118 Natural spring green port and utilization. Also, whether it should 
12''-26"' tips $ 7.20 dos 12"'-18"' tips $ 6.00 doz | be a full day's program or a half-day start 
24''.36" branches 16.00 doz 24''.36'"' branches 11.40 doz | taal aker he 
46°'-60"' branches 30.00 doz EX-119 48°'-60° branches 21.00 doz |; meg with luncheon with a speaker ot the 


calibre of Bernice Fitz-Gibbon, who was so 


Ramont's FLORAL ARTS STUDIOS, Yucaipa, Californie 








well accepted at the 1955 event. 
June 1956 Buffet-Reception: Since this 
event has become a well known part of the 











FOR | Market Week program the president and 


M A Cc H to a dinner-dance for all members and their 
c Oo of MA 4y guests Announcement on final planning 


Satin ok Abie thin will be made early next month 
— ee Jobs: Many people have written the NADI 


WwW K office concerning positions which were pre 
. > 

. viously described. All inquiries have been 
Display Co. 


119 Ave. OD you haven't had a reply from one ot the 
New York City 9 | NADI members or, perhaps, a store asking 


for data, please be advised that the decision 
was theirs and not that of this office. In 


the planning committee have been thinking 
in terms of additional entertainment. Sug 


gestions range trom a complete floor show 
with music for dancing during the evening, 





turned over to the interested parties. If 








Absolutely Fireoroof 
Sno Blocks and Fiakes 














FROSTEE SNO CO. | @ PLEASE MENTION DISPLAY WORLD e 
ANTIOCH, ILL. e WHEN WRITING ADVERTISERS 
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LL New York is talking about the 
beautiful newly styled Fashion-in- 
Motion mannequin “Fredrika” on 


and Penn- 
promotional tie-in 
DuPont 


the most successful in years 


(;rand Central! 


This 
Motors and 


display in the 
sylvania Stations. 


with Chrysler is one of 


Shown here gowned in a 
“Fredrika”™ 
thousands of 
muters and travelers as they passed through 


these Attracted by her 


magnificently 


Paris original by Pierre Balmain 


has caught the eye of com 


stations graceful 


motions they stop and become immediately 
interested. 

“Our phone has been ringing constantly 
since this started,” said Mr. W. J. Caddelle, 


Managing Director of Fredrika of 
Inc., | East Street, New 

have been gratihed at the 
acceptance of our newly-styled and improved 
Fashion-in- Motion Store 
display 


\merica, 
Y ork. “We 


nationwide 


53rd 
very 
mannequin OwWn- 
men have realized the 
“Fredrika’s” motions can 
their customers. We all 
stop traffic 


ers and 
tremendous impact 


have on want to 


and create sales. and “Fredrika” 


does just that. Her promotional power is 
limited only by the imagination of the people 
using her.” (Advt.) 


Fredrika 


ensation in New York 














quiries, if not acted upon, are returned to 


NADI files and are used for further re 
ferrals regularly 
At the present time there are openings tor 


established sales personnel with good com 


panies in the decorative, fixture, and papier 
mache areas. Also, a good representative 
on the Pacific coast for any manutacturers 


This 


showroom set-up, 


who are interested would be a co 


operative deal with area 
coverage, etc 
Meetings: 


and the 


toth the 
hoard of 


general membership 


directors held their ses 


sions in connection with the December Mar 
ket Week. Neither produced anything mor 
important than the change in Market Week 


system previously mentioned 
and the 


previously 


assignment 
The board general membership both 


approved submitted reports of 
treasurer At both 


ofhicers 


the secretary and the 
meetings the general reports of all 
and directors 


Besides the 


approved 
problem, the 


were accepted and 


space assignment 


general meetings covered operation of the 
NADI office, better information to the mem 
bers trom the ofhee, advertising, and direct 
mail for Market Weeks. Condensed min 
utes of this meeting should be in the hands 
of all members by the time this is in print 

People: In visits in New York, Milwau 
kee and a lot of other places it is always a 
pleasure to see and talk to members of the 
NADI and to store personnel. During Jan 


there were individual 
Retail Dry 
pulled a 
New York 


friends were 


too many to list 
National 

Association convention 
Hotel Statler in 
Other NADI 


uary 
mention As usual, 
(,oo0ds 
crowd at the 


City in January. 
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at least telephoned if time permitted. One 


of these days the cycle of visits to the 


show rooms and othees ot NAI | members 
will be completed even as tar as the 
West coast 

Bulletins: In general, the NADI wants at 
least one bulletin to the members each 
month. Turning them out is easy if there 
is information. This can include new prod 


ucts, new designs, general ntormation, pet 


sonnel changes, et lHiow about a line on 
your operation: 

Audit: Included in the 
NADI members 
down on the 
the CPA and a resume ot the 
Market Week Member are 


analvze both and submit re 
data 


bulletin to 
bre a} 
audit 


ne xt 
will he a complete 


semi-annual general from 
rece ribs I 


requested iz 


ommendation 


for any further they may require 
Daniels Now Chief Designer 

For Old King Cole 

Ted B Vaniels a 
Cole, Ine... ¢ 


producer of thre 


\ppomtment of 
(jld 


and 


chet 


designer for King anton 
{ Ihio, 


sional 


designe dimen 


advertising displays and specialty has 


been announced by RK. L. Thompson, vic 


sales Daniels was formerly a 
with the 


of display design 


president for 


sociated Hoover Company in charg 


Walker-Scott Names 
Sanchez Display Head 


Formerly in 
W King, 


is Tow 


display tor Olds 
Robert M. Sanchez 


W alker-Scott 


charge =) 
Portland, Ore 
display director for 


(Company, San Diego 









Leet Pants ~ Damage — Cleaning 
NO Costs ~ Complaints ~— Wrinkles 
when you wse CLIPITS | 


Mold anything 
ond tabries. neat. wrintle-tree. sate. Yo 


all fibres 
st wonder 


tropic a's synthetics 


how you ever got along without them 


LESS THAN 1c EACH IN QUANTITY! 
GET FREE SAMPLES NOW! 
“Jobbers—VYour inquiries Invited 
HANDIFORM PLASTICS CORP. 
389 Fifth Ave. N.Y. MU?24536 








NEW 3-D CORK LETTERS 


MAKE SIGNS EASY 


make 


Anvone fan 
CLMHAPORE!I 


(,ratorel letters are 


quickly with 


tened will stiek ie any ary 


if} sizes trom 3/16 te G 


and catalos 


beautitul 
diepla ’ 
ready cummed 

surtace I 


Send today tor 


‘ine 60am facil 


diepla 


letters irom France 
need ently te he mei 
beautiful taecee 


PRES 


samples 


Grace Letter Co.., Dept. C-1 


77 Fitth Ave., 


New York 3 


Atkins 4-08650 








POSITION WANTED 
4.00 Per Column Inch 





USE THE 


OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 


USED DISPLAY EQUIPMENT 
CASH WITH ORDER 


POSITION VACANT 
FOR SALE 
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Russell Joins 
Gardner Displays 

| Kohert itussell Was appointed a 

Displays 


f hu AaAxvY 


recently 
ales representative for Gardnets 


Company, Pittsburgh, to service the 


territory tie was advertising manager for 
the Whiting Corporation for nine years, and 
most recently was the (Chicago represetitative 
graduate of 


Art Institute 


for a display concern. He is a 

the University of Illinois and the 

ot { hncago 
Within the 


| velop exhibit layouts 


Kussell will de 
and designs. and will sel! 


(hicago area, 


| and service Gardner displays 


| New Material Speeds Up 
Point-Of-Sale Production 


New rigid polyurethane “Stafoam” has in- 
vaded the sales promotion and display fields in 
| the form of quickly manufactured models rang 





ing trom scale-model aircraft to industrial 
equipment requiring prototypes 
Pacific Miniatures. Alhambra. Calif... is 


pioneering the new material compounded by 
American Latex Products ( Haw- 
Calif. Models. scaled to 1/50th origi 
nal size, are being made of 


orporation, 
thorne. 
aircraft manu 


factured by leading aircraft production com- 
panies 
The use of “Stafoam” adds 


of manufacture. 


to the 
proto 


greatly 
speed permitting the 
types to be made in one continuous piece rather 
than im several which must later be 
issembled 

A liquid resin and di-is 
hole 


with a 


pieces 
cyanate are poured 


through into the mold which has 
prepared 
pound. The 

to fill the 


(2 pounds per 


a tiny 


heen delaminating com 
chemically 
light 


material 


polyurethane foams 
weight 


Little 


a rigid. 
foot ) 


cavity with 
cubic 


preparation for painting is required 
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wall | 


COLORS 


IN CRESCENT POSTER BOARD 


, seven new attention-getting colors 
been added to the cast of Crescent art poster 
board. Now you've 41 colors from which to 
choose in the poster board that's famed for its 
firmness, flatness, amazing fade-resistance. Send 


Mildred 


TAU 


DISPLAY DIRECTOR 


KAUFMANN S, PITTSBURGH 


< 








for a new 1956 color chart today! 


CHICAGO CARDBOARD. CO. 


1240 WN Homan 














Miroaso MAJORED IM INTERIOR 
DESIGN AND MINORED IN 
PSYCHOLOGY AND ANTHROPOLOGY 
AT TEXAS STATE COLLEGE FOR 
WOMEN,AND A SHORT TIME AFTER 
GRADUATION JOINED THE DISPLAY 
STAFF OF KAUFMANNS WHERE 
SHE WORKED FOUR YEARS AS 
COORDINATOR AND WINDOW 
DESIGNER. «— 


6000 <mane muvows!; 
MAKE WINDOWS! 

7 | Qe THEN SUE WAS MADE 
FASHION COORDINATOR IN THE HOME 
FURNISHINGS DIVISION, RETURNING AFTER 
A YEAR AND AWALF TO ASSIST KEN DUNCAN 
IN DISPLAY AND ON THE COLOR AND 
. DECORATIVE ELEMENTS FOR THE STORES 


MEW BUILDING PROGRAM. AFTER SEVEN 
YEARS WITH THE FIAM SHE WAS 























SHE ENJOYS GOOD FOOD, 
THE THEATRE, COOKING, 
f+ TRAVELING, AND "LOOKING 

i AND OSSEAVING.” 


\ ie 70 THINK A GAs 
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Stensgaard Manufactures 
For Garrison-Wagner 

\rrangements have been made between | 
tl. Vierheller, president, Garrison-Wagner 
(Company, St. Louts, and W. L. Stensgaard., 
president, W. L. Stensgaard & Associates. 
Inc., Chicago, under which Stensgaard will 
manufacture certain vacuum-formed plasti 
display properties for Garrison-Wagnet 

Stensgaard began manutacturing vacuum- 
tormed plastics approximately four years 
ago and last year installed what is perhaps 
the largest vacuum-forming equipment in 
the United States. This equipment was in 
stalled to provide facilities for large-quan 
tity production 

Because Garrison-Wagner has wide dis- 
tribution, it will catalogue and sell Stens 
gaard-made vacuum-formed utility propet 
ties, such as vacuum-ftormed plastic letters, 
in many sizes and styles 

Stensgaard will continue to produce and 
distribute exclusively Walt Disney display 
properties and a line of highly = styled 
vacuum-formed properties related to sea 
sonal display requirements for both national 
advertisers and retail stores 

This arrangement is intended to result in 
considerably larger distribution and im 
proved service, Stensgaard said 


Exhibit Commemorates 
Trademark Lew 

lo mark the diamond anniversary of the 
enactment of the first constitutional trade 
mark law, a three-dimensional exhibit show 
ing the impact of trademarks on present 
day economy was ofhcially opened in the 
lobby of the Department of Commerce build 
ing, Washington, D. C., by Walter Williams, 
under secretary of commerce, im a briet 
ceremony, 

Prepared by The United States Trademark 
\ssociation, the display, the first of its kind, 
is entitled “Trademarks and What They 
Mean to You” and traces the story of trade 
marks trom their origin in ancient times to 
the present day. It was created by the 
information committee of the USTA in co 
operation with the trademark division of the 
['nited States Patent Ofhce 


Electric Hand-Saw 
Imported By Krieg 

\ new, moderately priced electric hand 
saw 1s being introduced by Victor J. Krieg, 
Inc., importer of the “Lesto” line of power 
tools. The new saw provides a cutting 
speed of over 2,300 strokes per minute, and 
weighs but 44% pounds. It saws wood up to 
i% inches in thickness, as well as soft metal, 
insulation material, plastics, and the like 
Illustrated literature on the saw and other 
“Lesto” products will be sent on request to 
the company at 611 Broadway, New York 
ity 


New Miami Store 
Appoints Wagner 

Rudolf Wagner has been appointed dis- 
play director for the new Jordan-Marsh 
Miami store which opened February 6 in 
Miami He was formerly with Stern 
trothers, New York City 
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Window and Floor Displays 


—adaptable to 
retail business 


By the famous 


Easi-Bild* Pattern Method, you make traffic- 
building merchandisers for the cost of the 
materials—with professional results assured 











Shadow Box Stacks O'Shelves Pyramid Shelves Tilt Board 


with shelves 


From cut-out display letters to a range of 
display designs——you can now have smart, 
modern display fixtures for little more 
than the cost of the materials (about 10¢ 
per square foot). No special tools or skill 
are required to build these displays. 


The patterns are made by Easi-Bild, 
the originator of Do-It-Yourself Patterns 
The primary material used is Homasote 
Board—available in '"2" and *'2" thick 
nesses and in Big Sheets up to 8 x 14 
Homasote is strong, durable, flexible and 
economical. It works easier than wood, 
takes any paint, stain or laminate glue 


can hold. 


*T. M. Reg. Easi-Biid Pattern Co, 


You simply trace the pattern onto the 
Homasote and cut out with a simple saw 
or jig saw. Each pattern contains full-size 
templates, step-by-step directions, com- 
plete materials list, complete assembly 


and finishing instructions 


The Homasote Stores Display Book 
contains 16 designs which can be used 
in dozens of combinations. The complete 
book is available from Homasote dealers 
at $7.50—or the individual patterns at 
$1.00 each. Write us tor further details 
or the name of your nearest Homasote 
dealer. Kindly address Department 57 


HOMASOTE COMPANY 


TRENTON 3, 


NEW JERSEY 
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‘Twist it, 
corner, or out front. This adjustable 


Choice—satin brass or 
satin aluminum finish 


Price does not include bulb 


” 7 
OF ‘ 





meade “eye ball” 


> SPOT LIGHT | 


% display man’s handiest 
a lighting device 


turn it, raise it, lower it, put it in a 
“Eye Ball”’ 
Spot Light will serve hundreds of ways for smart 
accent lighting jobs. Rests on felted, 64" diam., 
heavy base. Always maintains its focused posi- 
tion. For use with R/40, medium base reflector 
lamps. Complete with cord and plug. 


—_—— 
; ARTR.COHEN CO. 


S10 PENN AVENUE, PITTSBURGH 22, PA. 
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for POINT of SALE 
® STORES © WINDOWS 
COUNTERS 





Send drawings for quotations to Dept. DW 


% SERVING CHAIN STORES SINCE 


Lighting Equipment Lr sans 
Metal Displays 


Made to your Specifications 


DIRECTIONAL SIGNS pa ea] 
(illuminated) en 


METAL PRICE STRIPS 


‘‘Tamperproot’ tor Bandrails, 
Weod and Gloss Shelves - 





DISPLAY LIGHTING \ 


Os SPECIAL HARDWARE 








1925 


SEW FORD hee Be 
ek af, YW ‘ 


ey Yae 


WA Y NE W 


YORK | 2 N. Y 


% METAL WORK OF EVERY DESCRIPTION 








DISPLAY PUMPS 


by 
EASY 







MODE! 
AIA 


* 1/250 HP. 
Sheded Pele Motor 

* All Bronze Pump 

© 4 ft. Shut Off 

* | gpm et 1 feet 


Designed as a compact, low cost, oe pump, espe- 
cially suited for making animated displays with water, 
fountains, soap, beer, wine, etc. its tripod base has 
exceptional stability. 47 ether sizes. 


EASY INDUSTRIES 


210 N. RACINE STREET @ CHICAGO 7 
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RUSTIC 
WESTERN 
DISPLAYS 


BIRCH 


Poles — Branches 


Rustic 
Furniture Co. 


“PARKCRAFT” 
Phone 
NAtional 9-6479 


Williamstown 
N. J... 





CEDAR 
Poles — Slabs 











| drapery below the 


| copy card wore a two-piece 








| dies. A fish tail protruded trom the 


tleberg, 


MANHATTAN DISPLAY 


[Continued from page 19] 


ing was covered with a felt material in a 
mottled green shade. 

Mr. Villela festooned Spanish moss as a 
top part of the framing 
A wisteria vine wound around the lamp post 
and twined overhead, window 


back- 
setting 


turning the 
area into a bower of blossoms. The 
wall was a grayed-green. In this 

five mannequins wore the featured merchan 
dise. Four of them had brown toned cos 
tumes, the fifth was dressed in a green print 
with a pinkish design that 
teria. The 


resembled wis 
mannequin standing nearest the 
ensemble of a 
brown 
black 
den by the tubs of azaleas wore white shoes 
The other three pumps 
Using papier mache rocks and sand-coy 
ered floor studded with sea shells, Lord & 
Paul Vogler, 
avenue windows into 


print on a white background, and 


slippers. The mannequin almost hid 


had pinky-beige 


Taylor's display director, 
turned one of his Fifth 
a beach suits and beach 
“It's hot 


what is it 


scene for bathing 
Caption read 


vibrant 


Act eSsories 5 | he 
intense off-beat 
Vibrant color, blazing new 
beach! Our sleek. 
lection on the 


trails to the 
wonderful designer col 
Fifth.” On 
a pair of blue 


sports floor 
the window ledge lay sandals 
with the toe 


Beside 


shape outlined on the sole 


them was a card which read “Hot 


footing it South a marvelous silly 
sandal! It’s Capezio's on the Fourth 
Floor.” The backwall was a gray cement 


blues. and 
basket with 
and other picnic 


rin k 


finish lighted with sky tones, 
pinks. Mr. Vogler set a picni 
breads, a red checked cloth, 
items sticking out of it on top of the 
formation. 

front of the 


a Roman stripe suit, 


A mannequin standing in 


rocks on the sand wore 


with a vibrant blue color predominating, 
and a matching cape-skirt. She wore a 
natural color straw hat on which was 


perched a brilliant green parrot with mark 


ings of red, yellow, and blue. The manne 


quins slippers also were of natural straw, 


and she carried a large shell in her hand 


Two mannequins wore bathing suits of moss 
green. One of them, seated on top of the 
rocks, a wide 
a large blue rose on the crown and a blue 
brim. She had a pale blue 
chiffon seart draped over her lap. Near her 
sandals, and 


wore brimmed straw hat with 


rosebud on the 


were sunglasses, some of the 
shells. The 


moss-green suit, 
the rocks holding a blue jersey jacket in her 


second mannequin, wearing a 


stood on a lower ledge oO! 


hand. A plumed bird decorated her natural 
straw hat. Her slippers were of natural 
straw. 

The tourth mannequin wore a two-tone 
suit of moss-green and blue. Her straw hat 


was worn over a cott-like scarf of moss 


green jersey. She wore blue rimmed sun 


glasses and carried a moss-green beach 


towel and a basket with a blue top and han 
top qo? 
the bag 


Over at Blomingdales, Edward von Cas 


who was display director until his 


recent resignation reported elsewhere in 


this issue, arranged a series of windows 
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Divied age a eae 


iia tres 9) ica to FB 


radiating California sunshine with th cap 
tion “California 
trom the 


sunshine beamed to you 
‘Mademoiselle’ 


Shop.” The 


VW hite seamless 


and all 
floor 
paper 


pages of 
South 


with a 


through our was 
that 
another. 
with patterns on it of fine white chips. In 
pictured, Mr. Von Castleherg 
had a white building with one inner wall of 
orange, the 


covered 


ran through from one window to 


the window 


other of a vivid yellow. The 
awning striped in orange 
Bricks were painted at the 


building in a 


was and yellow 
bottom of the 
bright and a hugs 
basket filled with oranges was painted above 
the bricks. A single white oar was fastened 
as though leaning against the house. while 
two tall straw hats lay on the ledge of the 
building, the hats gaily decorated with red 
grapes and purple 
Mademoiselle magazine lay at the window 
front. A mannequin standing near the 
house wore orange shorts with a matching 
sweater lined with a print of orange, yellow, 
and green on white. 


OTraneve, 


plums. Copies of 


Her blouse matched 
With 


moccasins, 


outht she 
multi-bracelets of 
coins and amber beads, and gold earrings 


the sweater this 


wore yellow 


lining. 


A second mannequin lay stretched out across 
the floor, wearing a dress of the same print 


as the first mannequin’s blouse, and this 
second figure also wore an orange sweatet 
lined with a matching print. Her pumps 


were green. A cluster of red-orange and 
yellow blossoms lay near her head, and she 
wore coral earrings 

For a series of windows at Gimbels. fea 
turing resort Luke Maletich used 


cut-out figures with balloons as a prop. In 


fashions. 


the one pictured, a native dancer from one 
of the tropical island countries was cut from 
Inflated bal 
loons in her sleeves filled the puffs and gave 
dimension to her figure (Gold 
earrings, and purple beads at her neck were 
all real. A flounced 
of yellow net. The purple 
halter with a red plume pompom stuck in the 
front of it. The backwall was black. White 
shutters were at the 
floor 


board ot “a rich brown shade 
bracelets. 


skirt ended in a train 


dancer Wore a 


sides of the window. 


and the was covered with blue-green 
“News in 
pure silk pongee 
Manne 
frocks 


were arranged around the dancer 


chips. Copy for the window was, 


a South-bound suitcase 


in a rare roster oft color 6: ‘Three 


quins wearing the teatured pongee 


in yellow 
Mr. Vogler 


treatment tor promoting January 


used a novel and glamorous 


household 
linens by turning one Lord & Taylor window 


into a bathroom scene using a bathtub as 


the central Panels of 


simulated marble in yellow were used as the 


prop (not pictured) 


background and the tub was made of the 


same material. One mannequin was shown 


immersed in suds of spun glass, with a 


large white soap dish and a coffee cup on 


knob 


the tub hung a large bath towel in a cocoa 


the edge of the tub (On one above 
shade and on an adjacent knob was one of 


yellow. The water fixture winged 
head as of a Roman or Grecian god. On 
the wide ledge at the head of the tub was a 
stack of 
cloths, 


ot yellow sheets and pillow cases 


Was a 


cocoa colored towels and wash 


and on the opposite end were stacks 


sheets stood a metal rack 


Alongside the 
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‘airbrush background in this advertisement wer 
produced entirely with a Paasche VL, 
aasche airbrushes are available for jobs 


ranging from intricate hair line work to fine dec- 
rating. Write for complete information. 
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PAASCHE AIRBRUSH CO. 
-PAASCHE AIRBRUSH (CANADA) LTD. " BAVISION OF Cling diac Tan 
TORONTO 6; ONTARIO 
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1911 Diversey Parkway — Chicago 14, Illinois 
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ONE HAND TACKER 









MISS STRYKER SAYS Here's where you can use paper to advantage for display as 
window backgrounds, floorings, show case linings, platforms, for covering props, decorat 
ing interior shops, for gift wrapping She adds Paper has two great assets: |. It's 
inexpensive. 2. It's easy to use 


















Seamiess paper, availabie in plain colors in very wide widths, is 4 labor and money 
saving substitute for paint. You can easily change a whole background to suit your 
merchandise. Change it more frequentiy than you ordinarily think of doing. Change is 
always good. Use your staple gun 












The staple gun most extensively used, and mentioned by Miss Stryker, is the HANSEN 
-— if saves time and temper, and eliminates tackspitting, losing tacks and hitting fingers 
Besides, it's much faster. |f you haven't «a modern HANSEN, be sure to get one 


A.L.HANSEN MFG.CO. 


5041 RAVENSWOOD AVE. CHICAGO 40 ILLINOIS 













































Capture Attention and Build Sales with 
Gay, Whimsical, Animated Bunnies 


Gay, whimsical, animated bunnies to capture shoppers’ attention and build Easter 


sales. Colorfully-dressed and with lifelike animation. 


hearts of children and adults alike. 


these smart bunnies steal the 


Constructed on a neoprene base, these figures are 


covered with white cotton plush and dressed in gaily colored costumes and have hand 
painted faces and hands. Mr, Bunny has a blue satin shirt covered with a pink felt vest. 
Dependable, time-proven animation consists of arm and head movement. Mrs. Bunny 


has a stardusted blue ninon skirt with a pink felt cape. 


ol head and body movement. 


Overall size of each, approximately 42 in. high 


Price, each 


Dependable animation consists 


$89.50 


GARRISON-WAGNER CO. 


2018 WASHINGTON AVENUE 


\, —~ 


ST. LOUIS 3, MO 

















holding alternate cocoa and yellow towels 
and wash cloths. A gilt chair stood in front 
of the tub and a yellow blanket and yellow 
Yellow tow 


els. hed pads, and the like were stacked on 


damask were arranged over it 
the floor nearby \ mannequin draped in a 
yellow sheet had hair threaded with gold 
and looped with flowers. A third figure 
wrapped in a yellow quilt with a rosebud 
pattern was pushing a cart of bath accessor 
ies more yellow bath towels were on the 


hottom tray, yellow SOAPS and hath oil on 


the top. Two large copy cards were used 
with the display. The first, to the side, read 
“Sheets, sheets, sheets fitted, scalloped, 
hemstitched, plain all sale priced tor 


January.” The second card was pinned to 
the edge of the tub and read “One facet of 
the January excitement cashmere towels, 
(annon's newest spurt of luxury.” 

At Gimbels, Luke Maletich, display di 
rector, used a novel handling of January 
white goods a large pool in his big corner 
window in which a sailboat seemed to ride 
(not illustrated) Bath towels on racks 
formed the main sail; copy was on the other 
Live white geese were in the balance of the 
window, swimming in the pool, stalking 
about on the sand in the foreground and 
crowds gathered outside the window to 
watch 

At Bonwit Teller, Gene Moore, display 
director, used raised, truncated pyramid 
like platforms on which were applied paper 
cut-outs of early Italian scenes accord 
ing to a card in the window: “Study in the 
pre-Renaissance Italian town after the tres 
cos ot the Lorenzetti Brothers.” The cut 
outs were by H. Watkins. A single manne 
quin wearing a white ensemble for resort 
or travel wear stood at the top of the plat 


form above the appliqued design 


Four Display Contests 
To Be Held 

The Sporting (,00ds Dealer, St 
has announced four national display contests 


Louis, 


involving sporting goods ter 1956 

First is the “Let's Play Ball” event, which 
is scheduled for April 7-14. A total of 
$385 in cash prizes is offered 

Second comes a contest tor “Lets Go 
Fishing,’ May 12-19, tor which the first 
prize is a two weeks expense paid vacation 
at an excellent fishing resort; other winners 
will receive cash awards 

Third is the “Let’s Play Golt” contest, 
June 9-16, for which the top prize is $100, 
with cash awards tor other winners 

Concluding the promotions ts “Lets Go 
Hunting,’ which will continue during the 
entire month of October. Two hundred 
dollars will be awarded the top entry 

Full details will be furnished on request 
by The Sporting (,00ds Dealer 


Display People Speak 
At University 

The University of Southern California's 
class on design recently was addressed by 
Maurine Campbell, J. W 


pany, Los Angeles, who spoke on interior 


Robinson {om 
display. This was followed by a talk on 


window display given by Henry Jampol, dis- 
play director of Haggarty’s 
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Richter Outlines 
Display Career 


Lhe photograph is of Heinz Richter display 
director of Kaufhof department store, Frank 
furt, Germany, who won a gold plaque in 





—Heinz Richter— 


DISPLAY WORLD’s International Display 
Contest for 1955 At DISPLAY WORLD 's 
request he has submitted the following out 
line of his careet 

“| was born in Magdeburg on May 24, 1917. 
and attended a classical school of the first 
grade until | received the one-year service 
certincat In reality, my desire was to be 
come an architect or a designer, but through 
an acquaintance became interested in display 
and became a displayman 

“Ekven as a three year old boy | always 
carried a large nail around with me, with 
which | scratched my ‘drawings’ in the earth 
later on painting, amateur construction and 
building took up the most of my spare time 
| liked large simple forms especially and thus 
the furniture m my room had to lose tts 
decorations and almost all of its legs. Every 
thing was plain, simple and low 

“As is customary m Germany today, I, as 
displayman, had to serve three years as an 
apprentice My endeavors served one pur 
Dose only selling 

“Among other things, | studied sculpturing 
for six semesters at the school for plastic art 
in Berlin | worked together with Bruno 
Goerigk in the ‘Haus der Stoffe’ (House of 
Fabrics), who was the master of modern 
surrealistic display at that time and had 
come trom the graphic arts field 

“In Mannheim I then managed the display 
work of the branch of this house, and was 
employed tor two years by the well-known 
clothing firm of Engelhorn & Sturm. of the 
same city At the Kaufhof, in Cologne, |! 
worked for three months under Hermann 
Schlipphacke, to whom | am indebted for the 
fact that my aspiration today is once more 
the great, simple, and clear line 

loday | am manager of the display depart 
ment of the Kaufhof in Frankfort, and am 
proud that | am not only responsible for dis 


play but also participate im sales planning.’ 
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NOTHING FINER 
IN ELECTRIC 
HAND SAWS 


LESTO Quality Makes 


More Money tor You 


FASTER, CLEANER WORK 


Write for Literature 


VICTOR J. KRIEG, INC. 


Exclusive Importer 
611 Broadway, New York 12, N. Y 
GRamercy 7-5757 
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It's Semis Like Magic! 


rut PRESTO 


Ghoe Many 


the magical clamp 
that allows you to 
put 6 single shoes 
around an 
8 inch circle 
Clamp the epring 
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merable ways you 


I an can use Preste 


a SEE Se eee eer ae 


Shoe Clamps, as 


ae = ronagea nt las ; 
Pageant Plaques vavied and exel- aha or iat ened a 
Introduced by Duplex Display ao The Presto Shoe 


\ unique series of tour classic Italian (lamp forms an eye 
catching cradle for a 
womans shoe, from 
casual playshoe to 
fancy evening pumps 
perfect too for 
strikingly handsome 
displays of men’s and 


etchings have been meticulously reproduced 
and laminated to sturdy half-inch-thicl 
beveled edge fiber-board plaques, by the 
Duple x Display & Mig. Co ach otf the 
tour different figure studies have been del 


cately printed in great detail in order to 





retain as closely as possible, all of the depth per dosen delivered children’s shoes! 
ot the originals \ highly ornamental 

baroque filigree design surrounds each sub +60 

ject. The plaques measure fourteen inch 

square, and are finished in black and white per grees delivered 

Priced at $5.95 per set of four Pageant 


nirm ‘ 


representatives, or by mail trom their home | 
Arcl ‘ol PRESTO STAPLE CO. 


othce at YI6 street if Philadelphia 


\d 525 Broadway, New York City 


Plaques may be ordered through 1 

















LIGHT WEIGHT PLASTIC 





MANHATTAN MOTION MANIKIN MFGS. 


See your local jobber or write us 
direct if he does not carry this 


mannequin. 


our most careful attention. 


Your order will hove 


We are proud to present our newest line 
of light weight fibre glass plastic manne- 
quins. Sculptured for the latest style 
clothes and with the newest style in wigs, 
they are finished to look natural and 
demand attention to the clothes that they 


weor., 


Available in ladies’, men's and children’s 
figures, they are priced within the reach of 


displaymen everywhere. Be sure to see this 
quality line before you buy. 


Have never been connected with any other mannequin manufacturer 
of similar name 


factory and showreom 


4 West 16th Street, New York City 11 @ CHelsea 3-4705 
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DISPLAY GRASS 


_ 


fo : 


imperfections or lumps — perfectly level surface — mildewproof, fire 


resistant—standard or special mats or rolls. Carried by all good jobbers. 


THE JOS. M. STERN CO. 1968-74 ¢. coth st. clevelond 3, ohio 





displays—use FOREVERGREEN “78”, the world’s 
finest, most realistic display grass— supremely beautiful green 





or colors — velvety smooth — no unsightly parallel rows, 
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Get the most attention for your 
Warid Min dali 


VMirs of Decorative yrds 














Sample Booklets On Request 


ALUFOIL PRODUCTS CO. 


15 PERRY STREET, NEW YORK 38, N. Y. 


FOIL—FOIL PAPER) [fo Maire | 


PUFFING FOIL—BASE METAL 


All Colors 
Printed Patterns — Striped Patterns 





AUTOMATIC WOOD TURNINGS 


Dowels and Balis in Stock 


H. ARNOLD WOOD TURNING CO. 


363 Union Avenue, Brooklyn 11, N. Y. | 
STagg 2-5693 














DAMPEN A CLOTH-——WIPE THE SURFACE. PRESTO! 
A SPARKLING, CLEAN MANNEQUIN WITH 


’ 


"lt Cleans Clean" 
Order from your display jobber 








Mention DISPLAY WORLD When Writing Advertisers 
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A Product of BONTEC LABORATORIES 
1350 Watson Avenue, Wilmington, California 





STATE STREET DISPLAYS 
page 
and gray cardboard formed the back ot the 
the the 
“dry goods” showed some ot the new 

food added 


L¢ ontinued Jrom 29] 


window, and open section, under 


words 
copper moulds and brilliant 
color. 


In 
ot the 


Mandel’s 


SeTies 


Miami 


had enlarged 


windows, the first 
railroad tickets 
reading, “Chicago to Jacksonville; Jackson- 
ville to Miami.” There banner in 
each window: “In Chicago Mandel’s Means 
Miami.” In the 
motifs were orange, green, and lemon-yellow 


Was a 


each window background 


palm leaves. Sometimes these were in the 
upper corner of the window, next to the 
street. Then around the corner from State 


street, on Madison, there were two manne- 
quins in each window and each carried a 
huge key (repeating the palm colors) for the 
great new hotels which have been opened in 
Miami this year. One window had a painted 


panel on which was a list of the major 
hotels. Splashes of red, green, and 
yellow light contrasted with white most 


effectively. 

In last month's DISPLAY WORLD men 
tion was made of the of four 
which have been chosen as the theme tor the 


use colors 
spring season at Carson Pirie Scott & Co. 
Clement Bradley, confronted with in 
stallation floors. back 
grounds in the windows at Carson’s, carried 


of new walls, and 


out the color theme in the January sale win 


dows. Normally featured as “Annual White 
Sales,” the only white was in the illumina 
tion that was used. Color predominated in 


tur 
were 


the towel, sheet, and bedding windows: 
heliotrope, “and yellow 
carried out in interesting but unusual forms 
In the the tile root 
was made of rolls of cardboard and carried 


quoise, rose, 


illustration shown. 


out the feeling of solidity. Linen closet type 
shelves were used, and the recess suggested 
the to the bath. There 
shower curtain, to match the theme of the 
window 
the colors mentioned 


entrance Was a 


each window was done in one ot 
and the mannequin 
held a large bath towel. A spot was used on 
this one area 


The illumination of the cotton § rugs, 
damasks, and domestics was from the side 
and the overhead lights on the tile root 


spilled light over so that the entire window 


was brilliant with color. The addition of 
the pot of green palms was the one high 
note of contrast in each window, and yet 
this added to the general effect 

The additions to the “white” sale win 
dow included many boxes of sachet, with 
ribbons tying various units together. Items 


for the bath and for the kitchen were clever 
ly suggested, but the theme of the window 


was color in the home. 

Due to the construction work going on, 
Bradley has only four windows on State 
street to use for this year Among these 


were the linen windows, just mentioned, and 
alternated frocks 
carried out the Again 
the palms were used as background and the 


these were with cotton 


which color theme. 


repeated color of the trocks with a contrast 


accent was allowed to tell the story ot 


style and color. 
Bradley was the first of the State street 


DISPLAY WORLD 
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displayman to capitalize upon the opening of 
the smart new night spot the Bonaparte 
Room in the Sheraton-Blackstone hotel 

This gave him an opportunity of showing 
the last word in smart table settings, fine 
damasks, furniture, and smart costumes for 
formal wear. Four windows were given 
over to this and each teatured a party of 
two, three, tour; the last window was the 
entrance to the room A picture ol Bona 
parte was on the back wall. White lighting 
was used and there were very small, but 
easy to read, price tickets at the foot of 
each mannequin, Normally such tormal 
wear 1s not window-priced, and in this in 
stance the pricing created marked interest 

he following displays are not illustrated 

Because some taiths do not permit mart 
riages during Lent the January bridal win 
dows at the Fair Store concentrated on 
the church theme. All the windows were 
done in white and gold. Tall candelabra 
held white candles intertwined with slender 
manzanita branches, touched with gold, and 
masses of white gardenias were used in the 
background. White Gothic arches at the 
back of each window carried out the re 
ligious significance. 

Apparel tor the bridal party included all 
accessories, from different types of bou 
quets, to the variety shown in both the 
shoes and hand bags. Cosmetics were also 
shown, with smart perfumes 

Adjacent to this was the window which 
told of the store's coming sewing school 
Here were luxury fabrics, forms, and one 
mannequin showing a completed costume 
And beside this, there was a large outline 
of a thimble on which every type of sewing 
need Was fastened. There were tapelines, 
needles, pins, buttons, and basting threads 
hanging down, with jeweled ornaments tor 
the trim on coat or frock. 

Schlademan believes in showing the use of 
the items displayed. Following the bridal 
presentation was the February turniture sale 
Normally this is shown in individual pieces, 
but the presentation this year was in com 
plete room units. Backgrounds carried the 
words “February Furniture Sale’ on irregu 
lar lengths of boards, each board (seven 
colors were used) carrying one letter; the 
words came out in bold black letters, easily 
read across the street. 

These furniture windows carried out in 
detail the little touches which complete a 
room: the right lamp and its placement, a 
vase ot flowers, a bowl of fruit, books al- 
ways the latest - and magazines. There 
was a bar-cart showing new ideas in glass 
ware, what is new in ash-trays, and even 
in the decorator pillows to help make a room 
into a home 

Normally a great deal of attention is given 
to the State street windows of all the major 
stores, yet these stores also have side street 
windows, seen by thousands every day. 
Schlademan teatured a hosiery sale by using 
tall manzanita branches, touched here and 
there with green, and hanging from these 
were the featured hose: to accent the sheer- 
ness a low, soft light was used to create 
shadows. Next to this were four small win- 
dows showing the Valentine theme and red 
carnations were in bunches on the cards and 
the floor 
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A REAL MERCHANDISER 





The best Flower Cart 
ever offered in the low 
price field. 


Comes in beautiful lime 
green or satin black, 
brass trim. 

Height 70" 
Width overall 25" 
Bed size 202" x 29" 
Shelf size 16" x 28" 
Length overall 36" 
Bed height 29%" 

Complete as shown. 

FCC40 $59.95 
Cart only $39.95 


SEE YOUR JOBBER 


FERRO-CRAFT 


MORGANFIELD, KY. 








POUND 
| CAPACITY 


ELECTRO-MOTION 
TURNTABLES are fac- 
tory-tested up to 250 lbs. 
load, and rate at 150 lbs. 
centered load. Quiet, strong, 





for ONE YEAR. 
NEW DESIGN —The remark- 


able low cost of Electro-Motion 
turntables is achieved by using 
a one-piece casting for the base. 
This eliminates the need for the 
usual stampings, spinnings, cast- 
ings, etc. With fewer parts than 
any other turntable on the mar- 
ket, our costs—and prices—are 
low. Fewer parts also means 
fewer parts to go wrong. 












ELECTRO 


BUCHANAN, NEW YORK 
Phorie PEekskill 9-1406 


economical, they are GUARAN- 
TEED against faulty construction 













MODEL 50 
~l2with 12” top. 
Specifications: 115 
volts A.C. 50/60 
cycles only. Rotation 
clockwise. 2% RPM. Preci- 
sion ball bearings immersed 
in lifetime lubrication. Pressed 
top. Hammertone gray finish. 


ONLY *19.75 


BIG JOBBER DISCOUNTS-—Electro-Motion 
Corp. offers jobbers BIG discounts in turntables. 
: Fill out the coupon below for FREE BOOKLET of 
48 sizes and models of turntables. Convince 
yourself by comparing prices and discounts. 








Please rush your illustrated booklet of 48 sizes and models 
of low cost, high jobber discount turntables. ows ? 











Nome. ERD SPST nae eee Te 
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City Zone State : 
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GVM Just about everybody 


A 


uses PRANG Tempera! 


@ Day in and day 
out PRANG Tem 
pera Colors are 
requiar working 
tools of millions of 
professional artists, 
designers and dis 
play builders. And 
this POPULARITY 
just ditn't happen 
—PRANG Temperas 
are the result of 
years of _ skiiled 


— 
_ 


ieee 
MON Ne “ 
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\. = 
color making and 
constant research 
The extreme color 
brilliance, and eaty 
working qualities 
are tynonymous with 
the name PRANG! 
See the complete 
PRANG color line at 
your favorite deal 
er. Write for color 
chart and  titera- 


ture. Dept. OW-I9 





THE AMERICAN CRAYON COMPANY 


SANDUSKY. OHIO WEW YORK 



















STYROFOAM 


White — Colors 
LETTERS—1!1"-7"-5" 
HEARTS—18"-12"-10"-8"-6"-3" 
EGGS—214"-3444"-64" 
BALLS—242""-3"'-4"-5"-6" 
SNOW FLAKES 


Jobber Inquiries Invited 


FROSTEE SNO CO. 


ANTIOCH, ILL. 
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(Continued from page 14) 


no charge for this service. If you don't want 
your name to be passed on to certain stores in 
case they should inguire for display personnel, 
just say SO... 


I have written here at considerable length 
about display contests sponsored by national 
advertisers and have pointed out that the number 
of entries almost invariably is far smaller than 
the average displayman believes -- also that it is 
not tceo difficult to place among the winners, 

I came across a typical example of this late in 
January when | was in New York City and served 
as one of the three judges for just such a 
contest. Believe it or not, there were just 15 
entries -- despite first prize being an expense- 
paid European trip --and one of these had to be 
disqualified because it did not comply with the 
rules. Out of the remaining 14 entries, probably 
only four or five could be considered for the 
three main prizes; second place went, eventually, 
to a very small specialty store. 


I cite this example just to fortify the 
point I have made several times before -- that the 
chances of winning a national display contest 
are better than most display people think and 
that many displaymen have found them quite 
profitable over the years. It is something to 
keep in mind, unless your firm forbids 
participation in contests... 


In each issue of DISPLAY WORLD you will 
notice a list of special promotions coming up, 
such as National Do-It-Yourself Week, April 16-23, 
or National Garden Week, April 22-28, and so on. 
All these events have a sponsoring organization, 
any many of them supply display posters, banners, 
and similar material at no charge. While space 
does not permit us to list such sponsors and 
their addresses, we have them on file here. If 
there are any in which you are particularly 
interested we will be glad to furnish their names 
and addresses on request... 


Cordially yours, 


ee i 


DISPLAY WORLD 










“HOME FASHIONS COLORCADE” 
|C ontinued Jrom page 37 J 


sponse im 
Trafhe 
CouUuTSseE, 


years in our home dep artments 
W hike sales, of 
are our high objective, we like to look 
this to the lasting returns in 
and goodwill. We think we told a 
hne story im beautiful hom 
helped 


Was tremendous 


beyond more 
prestige 
efiective and 
furnishing We think we 
learn a lot home 


pe ople tr 


about decoration it Was a 


pleasure to see them asking questions, taking 


notes, enthusing at movies on the color theme. 


selecting and comparing merchandise. This is 


the type of customer satisfaction that per 


suades customers to bury the best things with 


in their means, and encouragcs them to return 


here again for their next purchase.’ 


NRDGA Display Awards 
Are Made Known 


Those winning first prizes in the annual 
display contest sponsored by the National 
Retail Dry Goods Association in connection 


with its have been an 
and the classifica 
tions in which they took first are as 

Harold Mel 


tle: (hristmas 


mas religious 


January convention 


nounced The winners 
tollow . 


Mart he, 


windows. Christ 


aren, [The Bon Seat 


merchandise 


windows and exteriors 


womens and misses’ accessories: foundation 


garments; hosiery: yard goods 


W R. Murray, Cain-Sloan Company, 
Nashville; infant's wear; women’s and 
misses’ dresses 

Howard Schneider, The Crescent, Spo 


kane; Kaster decorations, interiors; women’s 
and misses’ sportswear 

Adrian Delsman, Famous-Barr Company, 
St. Louis; patriotic 

Julius Steinberg, William Filene’s Sons 
(Company, Boston; Christmas store decor 


promotions, 
Philadel 
selling fix 


ations, interior: wide 


A Van Hollander, 
phia: tur storage 


store 
(Gimbels, 
simplified 
tures 
Luke Maletich, Gimbels, New 
lingerie: women's suits 
Sydney W. Haken, The 
Washington, D. ¢ 


Y ork 


(ity: 


Hecht 


institutional 


(_ompany 


James Burnside, Hochschild, Kohn & 
Co., Baltimore: Mothers Day, Valentine s 
Day. 

kK. L. Vollmer, Joseph Horne Company, 


hac k Loe olle ZC 
Wilson, 


Pittsburgh : 
Millard 


Lowenstein §, Me mphis 


Faster apparel; girls’ clothes 
1) \. Norton, Lipman, Wolte & Co 
Portland, Ore.: women’s beach wear 


Miller W Rhoads, [ne ' Richmond : 
women’s and misses’ evening weal 

Leonard Dunn, Robertson's, South Eend; 
toiletries: women's separates and coats 


Woodward & 
anniversary; tl aster 
millinery 


1) LL Herndon. Lothrop, 
Washington, Db. ¢ 


and Christmas attractions: civic: 


San Francisco Store 


Names James Young 
Herb 
signed in order to devote ns time to his own 


Succeeding Raynaud, who has re- 


display business, James Young has been ap- 


pointed display director at Joseph Magnin 


Company, Inc., San Francisco. He has been 


on the Magnin display staff for several years 
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“SGNPRESS’ 


SHOW CARD AND POSTER MACHINE 


a Heated! SPEED...-SIMPLICITY 








LOW OPERATING COST----LONG LIFE 


Used for over twenty years by leading national chains. 


MODEL "A" 


Furnished with printers 
metal and wood type. A 
precision built press which 
will last a business life- 
time. 


MODEL "B" 


An efficient and speedy 
sign machine using rub- 
ber type. Produces high 
quality signs at low cost. 


MADE IN THREE SIZES... 





Many hove from 50 to 500 or more in use. 


HUDSON'S Smart New / 


Gabardine Yackets 


They're Reversible 








WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. 


BOX C-144 


ADRIAN, MICH. 
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810 PENN AVE. 
PITTSBURGH 22, PA. 
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GRASS 


to brighten your spring displays 


Realistic, 
Art R. Cohen’s lower mail order 
Extra thick, 72 row turf, securely stitched 
to durable burlap base. 


Finest quality. Order now for spring 
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ART R. COHEN CO. 












sparkling bright grass mate at 
prices, 


Uniform and even. 


SPECIAL 
3 ft. x 6 ft. size 


—_—a 


$42.00 dozen 


tft. x 10ft $ 7.50 Sift « 16 ft $18.75 
tft. 2 15% $11.25 6ft «6ft 5 9.00 
tft « Tt $22.50 6ft « 10ft $15.00 
Sit_«£5ft $ 6.25 6ft « 16ft $74.00 
5ft.« 10ft $12.50 46 in. Dia $7.95 

60 in Dia | #40 


Special sizes to order —any length or width 


SPRINKLINGS—3 Ib. carton 
(cover approx. 40 sq. ft.—1 in. thick) 


MAIL ORDERS FILLED PROMPTLY 


$2.60 


4. 








FOR DISPLAY MANUFACTURERS & JOBBERS 
Products of Styrofoam 
Manufacturing and Processing 
Write fer Ceteleg 
FOLIAGE CO. OF AMERICA 


LUDINGTON, MICH. 

















WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
310-321 N. Paca St. Baltimore 1, Md 
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our Displays 
SELL MORE 


Color attracts customer attention 
Enhances displays and helps to sell more 
merchandise! Try it. You'll soon see why 
color is such a powerful selling tool. 


You Can Do lt BEST with 
BEST acromeric GOLOR WHEELS 


Unit consists of a 13° diameter plastic filter 
wheel having longer tasting, richer looking, 
plastic colors of red, blue, green, amber and 
straw Revolving wheel is powered by I10 
volt, 60 cycle, self-starting synchronous motor. 
Unit inctudes rubber cord and silver and biack 
wrinkle finish. Excellent where controlled auto- 
matic color changes are desired in places such 
at: store windows, night clubs, interior dis- 


ot ballrooms, theatres, etc $22.50 


Prices Do Not Include Bulb 


ALSO 
BEST 400 WONDER SPOTLIGHTS 
BEST PEE WEE SPOTLIGHTS 
DISPLAY LIGHTING ACCESSORIES 


Write for Literature 


The BEST DEVICESCo.., Inc. 


10921 BRIGGS ROAD, CLEVELAND 11, OHIO 

















Low Priced A smooth operating, 
Turntable long lived, sturdily con- 


> Capacity ~25 ibs (cen turntable 

ter load) 
® Height—only 2'/," $46.00 each 
@ Table diameter—?'," Special prices 
@ RPM-—2'/,, clockwise in quantity 


BIRK MFG. CO., NIANTIC 7, CONNECTICUT 





@ PLEASE MENTION DISPLAY WORLD e 
e WHEN WRITING ADVERTISERS @ 
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structed ball bearing | 


By Escher Bettis, President, National 
Display Association 


Ta meeting held during Display Market 

Week at the Hotel New Yorker it was 

voted by the officers and directors of 
the National Display Association that the 
association should discontinue all direct tie 
im with any one magazine or trade publica 
tion, and that we make all news releases and 
articles available to all retail and display 
publications 

(Juite recently in Louisville there ap 
peared an article in the paper reporting a 
convention of piano technicians meeting to 
decide how to better their particular pro 
lession and contribution to the musical 
world; they were meeting in a group of 
approximately 2,000 strong, trom all over the 
country. | couldn't help but parallel that 
to our prolession, and the lack of concern 
on the part of display people towards that 
profession. If a man who tunes pianos has 
as much respect tor his contribution to the 
heauty of what your son or daughter might 
do through music, | don't see why we, as a 
professional group, shouldn't have more re- 
spect for what we do to “Main Street, 
('S.A..” or what we might hand to our 
children as a heritage 

When someone asks me, “Why do we 
need a professional association’” ideas and 
words come so rapidly that it is hard tor 
me to express myself. We need an associa 
tion to establish college and university 
recognition of our contribution: to set up 
a regular curriculum that will offer to stu 
dents a degree combining architecture, store 
design, display techniques, and merchandis- 
ing, along with the regular courses offered 
in the languages and basic requirements. 
We need an association to offer to all dis- 
play people tried and proven methods of 
establishing budgets and budget controls. 
We need an association to give to display 
people correct techniques in answering the 
problems oO! buyers and salespeople I could 
go on and on into the field of public speak 
ing, into the psychology of personal growth, 
etc., but all the words in the world will not 
convince anyone unless they are willing to 
think the thing through, and to make up 
their minds that their profession is worth 
the effort of mutual association. 

It is time the NDA and the display pro- 
fession mature to the place that display peo- 
ple take a stand against those things which 
are injurious to their tellows. 

Not long ago in a mid-western town two 
men came into the city with the story that 
a certain display director, well known in the 
South, had been let go. The rumor was 
false and vicious, and, if allowed to grow, 
could have been extremely injurious to the 
person involved. Certainly, in all profes- 
sions such rumors are prevalent, but in our 
profession it is extremely easy to check the 
validity of such rumors. The next time you 
get a juicy piece of gossip, wont you ask 
the man who gave it to you to check its 
truthfulness right there? It certainly is 


NDA News [- 
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COLORED BURLAP 
DRAPERY FINISH 


Buy Direct 
16 VIVID STOCK COLORS 


DARKS @ PASTELS @ DISPLAYS @ SHOWROOMS 
CURTAINS @ DRAPERIES 


Genuine Knotted Fishnet —8 Colors 
Imported Linen Theatrical Gauze — 8 Colors 
Non-Tarnish Tinsel Cloth 


VAN ARDEN FABRICS MNERS. 





110 Murray Street, New York 7, N. Y. 








PAPER PRODUCTS 





STANDARD MAT-MOUNTS 
* CIRCLE AND OVAL MAT-MOUNTS 
* MAT-BOARDS * PHOTO MAILERS 
* WIDE-TONE BACKGROUND PAPER 


Write today for illustrated catalog 


SAVAGE UNIVERSAL CORP. 








480 Lexington Ave New York |7, N. Y 








SHOULDER COVERS 


Vinylite window-clear — viny! — polythene. 
Price list & samples on request. 
JOBBERS ONLY 


CORONET MFG. CO. 


BOX 35 VYARDVILLE, WN. J. 

















Just Received from Europe 
Hand made, half fine 


GOLD LEAF PAPER 


in 24°' rolls. Used by the finest display men to get 
an unusual and different effect 


R. A. OHLHORST 


278-292 Johnston Ave. Jersey City, WN. J. 


EXQUISITE SMALL FLOWERS 


For Show Case and Interior Trims 


Produce display effects impossible with regular 
lines of display flowers. Unsurpassed beauty. 


Tremendous Varieties ia Stock 
MILTON S. AHRENS, INC. 


rs — Migs. — Exporters 
“OW. Mth S REET NEW YORE 18, WH. Y. 


44 ” 
Order Your ‘‘Naturalike” Grass Mats 
and TUFF-TURF seprinklings from your display jobber 


teday NOW! “NATURALIKE”™ are the finest CRASS 
MATS yeu can buy. Ask for “NATURALIKE” whee 
erdering 


MEMORIAL GRASS COMPANY 
UBRICHSVILLE. OHIO 
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worth a long distance phone call. This is 
one tunction that the National Display 
Association should be extremely alert about. 
and only points out the great need for 
the NDA 

It seems that in retailing the smartest per 
son is the one who keeps silent and closes 
his eyes to some of the very great injustices 
in retailing: maybe that is smart for the 
person who wants to grow into a spineless 
individual who thinks only of security and 
not of principles. It is an indictment upon 
retailing in general that there is no overall 
plan for young men who are anxious to 
make retailing a profession, but can't find 
out where they can go. It industry can 
institute incentive plans, merit increases, 
and a sort of growth pattern tor their 
people, why in the world can't retailing? 
Does it mean that the person who does a 
good job in one category must torever re 
main in that category because of satisfying 
a need? I think most ot the nervous strain 
and worry of many thousands of retailing 
personnel would be relieved if they were 
able to get an overall plan, regardless of 
how loose it might be. NDA would like to 
see such a plan instituted for display people, 
certainly, but this is needed im all cate 
gories ot retailing. 


New Catalogue Issued 
By L. A. Darling 


A colorful 24-page catalogue illustrating the 
newest developments in tension-poles and sem1- 
permanent poles for store display and mer- 
chandising is offered by the L. A. Darling 
Company, Bronson, Mich., manufacturer of 
merchandising and display equipment. The 
new development, called “Vizupoles,”’ features 
uprights into which brackets, lateral joiners, 
and display attachments lock securely with the 
twist of a screw driver. In-use applications 
show the adaptability of “Vizupoles” to an 
unlimited range of products in scores of sales 
compelling display and merchandising pat 
terns 


Hexagon Fixtures 
Are Introduced 


Hexagons, 140 Mason street, San Francisco, 
has placed on the market plastic ceramic 
composition hexagon display units which can 
be used in many ways in windows, interiors, 


or cases. They can be air-brushed, dipped, 
or gilded and are & by 8 by 2% inches in 
s1z€ Photographs will be sent to jobbers 


on request. 


Display Guild Appoints 
J. W. Zsufta 

In keeping with the expansion of its point- 
of-sales activities, Display Guild, Inc., 85-09 
57th avenue, Elmhurst, L. L., N. Y., designer 
and manufacturer of counter and window 
merchandising displays, self-service racks and 
demonstrators, has appointed J. W. Zsuffa as 
chief designer and sales engineer. Zsuffa was 
formerly art and display director for the 
julova Watch Company. 


Lees Back On Job 
After Operation 


Ted Lees, who underwent surgery recently, 
has returned to his position as display director 
for Gilmore’s, Oak Park, Ill 
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Re: Decro-Wall yt” XAGy ae 
Price Reduction ee Ce Cae oS 


Because of the 
terrific demand 


for Decro-wall — 


Because of newer 
mass production 
methods — 


MAHARAM is happy to 
announce it's new lower 
price schedule on 
Decro-wall 


vV¥ aft? 


Wabash W¥ur 


Los Angeles Baeee.. Angels s Stree 










































DECRO-WALL 


(Pat Pend.) 


PRICE SCHEDULE 
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* 402 K same as previous number 401 K 

** 404 KR same as previews number 405 i 
DECRO-WALL te par ked 20 panels per case 
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The HOTTEST Thing in 
Floor Coverings for Spring 


ight—Huffy— Vlon-Snflammable 





COLOR SUPREME: Mixture 


STANDARD COLORS: Brown. 


Sold only in one pound cartons. 


Colors. per Ib. 





of all colors. WHITE: Artificial snow flakes. 


black, red, green, orange, water blue or lavender 


GARRISON-WAG NER CO. 


2018 Washington Ave. 























caller kes 


® Non-Inflammable 

®@ Economical Can be reused 

©@ Non Toxic 

@ Non Injurious 

® Covers 2 square feet per pound 

® Medium flake size 

@ Does not grind into carpets nor stick to garments 

®Can be compressed for shipping and storage, but 
always comes back to its original, light, flufly state 

PASTEL COLORS: Pink, green, blue, orange, yel- 
low or lavender. 


FLUORESCENT COLORS: Pink, green, blue, 


orange, or brilliant yellow. 


METALLIC COLORS: Gold or silver. 


$3.50 White gy 95 





t. Louis 3, Mo. 
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HIGHWOOD PARK presents 


the brilliant and beautiful 


SUN BURST 


in the Oriental Mode 


Restricted one store in city. 














$10.00 ea 


Green. Bive, Amber 
Yellow, Red. Aqua, Clear 







74°’ diameter 


Clear 


Sun Colors Red 
Burst Colors 
Exclusively color combina 


yours in choice of 


rions above 


“lor better displays” 


HIGHWOOD PARK 


Moanutacturers—Distributors 


615 Orchard Ave., Wilmington, N. C. 
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Competence Breeds Confidence 


Moanikin 
Stylists 


Americas Largest 


Refinishers éy Wig 


NEW YORK — 152 West 25th 
CHICAGO — 11 Seuth Despleines 
DALLAS — 3007 Canton treet 
LOS ANGELES ~— 312 fest Ird Street 
SAN FRANCISCO — 1190 Bryant Street 


Street 


ma \enee) O00), 21338. 
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Display Contest Report 


Hk first gold medal to be awarded in 

the DISPLAY WORLD International 

Display Contest for 1956 its seventl 
consecutive yeat has heen presented to 
K. Wolfenberger. N. \ Magasin de Bien 
kort Amsterdam Holland, tor the display 
pictured above \ toy window, it 18 chat 
acterized by minute attention to detail 


\« hefore. thie 
throughout th 


contest will continu 


entire year and is open to 


any displayman ally vhere if} the world lt 


not necessary to be a subscriber to 
DISPLAY WORLD in 
ihe contest has 99 different 
service classifications, making it possi 
byl Tor 


order to compet 


merchandise 
and 
people iT) practi ally 


display any 


kind otf enterprise to ente 


conclusion oft the contest on Decem 


1956. 


St the 
her 8 


will hy 


entries in each classification 


judged: gold, silver, and bronze 


medals will be awarded tor first, second, and 


third places, respectively, in each classifica 


tion. First place im each division will cas 
ry with it three poimts, second two, and 
third one. The person who scores the high 
est number of poimts im the entire contest 
will receive a beautitul gold plaque as 


sweepstakes prize, and the next three high 


est will receive, respectively, gold, silver, 


and bronze plaques 


he contest which was conducted im 1956 


received a total number of entries amounting 


to 3.648, coming from all parts of the world 
The top award was won by Earle W. Pratt, 
Strouss-Hirschberg, Youngstown, Ohio 
other major winners wer Heinz Richter 
Kauthot, Frankiort, Germany: Hiarold 


—The display pictured above, winner of the 

gold medal for the month of January, was by 

K. Wolfenberger, N. V. Magasin de Bijentorf, 
Amsterdam, Holland— 


McLaren, The Bon Marche. Seattle. and 
J. Musolf, Cramer & Meerman, Essen, Get 
many 

\s in past contests, each month a gold 
medal wall be presented tor the best entry 
received during that time These monthly, 
awards have no bearing on the final result: 
7 the contest 

In the past, the contest has closed CaCl 


Year on 


the first 


I de ce robe ! 


December | This vear for 


time it will be extended through 


n order that Christmas display photographs 


may be entered in more protusion Lhe 
contest will be judged early in January, and 
the results published in the February tissue, 
out on January 2 

ikntry in the affair is made by means of 
black and white photographs, preterably es 
by 10 inches in size, although smaller ones 
will be accepted. Pictures should be un 


mounted (On the back of the 
should bye listed t hic 


his store. city. 


photograph 
displaymans name, 
and the classifica 
entered No 


returned, ancl all entries 
DISPLAY WORLD 


addre Ss. 


tion under which it is to be 


photographs can be 
hecome the property ol 


ior use as seen fit 











SOURCE SERVICE 


If in any of the illustrations in DIs- 
PLAY WORLD you see some property, 
fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you with 
the source from which it can be ob- 
tained. Just address your inquiry to the 
Editor, DISPLAY WORLD, Cincinnati 


l, and it will have prompt attention. 
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Champion Bronze Powder 
In New Quarters 

Since December Ist of last year, Champion 
Bronze Powder & Paint Company has been 
in tull-time operation at its new plant and 
office location at 2101 North Elston avenue, 
(hicago 14. In relocating, the firm doubled 
production and storage facilities with only 
a 5O percent increase over previous tactory 
floor spac This was possible through 
modern tunctional architectural design 
which utilized sunken storage tanks, stream 
ined piping, and electrically operated equip 
ment 


Craftsmen Displays 
Adds Kosakoff 


David Kosakoff, formerly design and 
production executive with Mastercraft 
Associates, New York City, has joined 
{ raitsmen Displays, Newark, designer and 
builder of displays, exhibits, and interiors 
as manager. He has been active in the ex 
ibit field tor many years as designer, art 
director, and production managet 

In his new capacity at Craftsmen Dis 
plays, Kosakoff will have complete charge 
f all exhibit designing and tabrication. H¢ 

also an imstructor in two- and three 
dimensional design at New Yorks Coopet 
Lnion 


New Display Director 
Named By Kayser 

Dywaine S. Meek has been named display 
director of Julius Kayser & Co., New York 
City, with particular emphasis on the devel 
opment of display ideas for use by retailers 
Vieek tor the last two vyear;rs served as 
display consultant with Elizabeth Arden's 
1 & J. Slater, lay Thorpe, W. & |. Sloane, 
| H. Kimball, and other specialty shops 










—"'No, no, no! | ordered THIRTY rabbits ONE 
foot high!""— 
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New Plastic 
Ceramic 


HEXAGON 


DISPLAYERS 





These new plastic ceramic composition HEXAGON displayers will get positive 
attention for your window and interior displays. 

They are an everlasting fixture for any type of merchandise, and can be painted, 
airbrushed, dipped or gilded. 


The HEXAGON is 8" x 8" x 24", and a case of twelve weighs 
approximately 25 pounds. 


$12.00 per carton of 12 
$35.00 for three cartons 
Shipped F.O.B. San Francisco 
JOBBER INQUIRIES WELCOME. PHOTOS ON REQUEST. 


HEXAGONS 140 MASON STREET, BOX 310, SAN FRANCISCO, CALIF. 
















wR 


Fee 





EXTRA SPECIAL VALUE—QUALITY 


> TURN TABLES 
¥ ae 


MODEL NO. 75 balanced load capacity of 75 
lbs.; exceptionally dependable with oilless 
type bearings; rubber mounted, very quiet 





MODEL NO. 500 balanced load capacity 200 
lbs.; reduction gears sealed in oil for quiet 
ness, efficiency; finest ball bearings; precision 
built; cord, and plug included. cord and plug included. 

SPECIFICATIONS: 3 RPM, 5” high, AC SPECIFICATIONS: 3'4 RPM, 4” high, AC 
motor, 8” top wheel diam., shipping weight motor, maximum width 8 * shipping weight 
—13 Ibs. — lbs 


MAIL ORDERS ART R. COH EN CO. 


FILLED PROMPTLY 810 PENN AVENUE, PITTSBURGH 22, PA. 
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A Breath of 
SPRING 


A gaily decorated Moss Figure, 
growing out of twigs, covered with 
Roses, Velvet Ivy and Birds. Over 
all Dimensions: 36" high and 36” 
wide. 


Specify color of decor. Price — 


$4590 


Write for quotations on 
special size. 


C’'HE EC pisptay company 
293 7th Ave., New York City 1 
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FOR MANNEQUIN 
WIGS 


NYLON OR HORSEHAIR 


ALSO 
RECONDITIONED 


MANNEQUINS 


Ladies, Children, Men... hundreds 
to choose from... LOOK ABSO- 
LUTELY NEW! A terrific mone 
saver. Cuts mannequin costs in half. 
$35.00 — $45.00 — $65.50 ea. 
Your COMPLETE Mannequin Source 
Write for brochure. 


HERZBERG-ROBBINS, INC. 


110 W. 30th Street, New York 1, N. Y. 
PEnn 6-3585 


_ ROTASELLER REO (Rotating 
| Electric Outlet) ' | 





MOTION seus rue coovs 


Display your merchandise in a dynamic way 

in motion-—on a ROTASELLER. Motion not only 
stops the sidewalk shopper it ups the 
chances for a sale by showing the goods from 
all sides. To sell ‘em, show ‘em. 


ROTASELLER IS BEST 


It's a better Turntable because it's better made. 
Top plate lifts off has holes to attach large 
Masonite or plywood circles. New Departure 
Bearings. Top plate and base extra strength 
Reynolds Aluminum. 200 lbs. capacity. Uncon- 


ditionally guaranteed for $74 95 


soo your pr 


| Stores nation-wide report increased sales paid 
| for ROTASELLERS immediately. 


STOCKED BY LEADING DISPLAY JOBBERS 


ULRICH BROTHERS 


2923 Agnes Street, Corpus Christi, Texas 











Store Directory & 
Bulletin Boards for 
Better Selling! 


Let an 


FREE 


boards. 


Acme 
impulse buying with its depart- 
mental listings and your adver- 
tisements. Write today for Acme’ 
"Selling Through 
Suggestion,” and the latest cata- 
log on directories and bulletin 


folder 


ACME BULLETIN COMPANY 


37 EAST 12th STREET © NEW YORK CITY 3 


board 


create 





iatenumee < 


color, every 


; « olor 


color 











CL 10 — ACTUAL SIZE 


TICKET HOLDERS 
Molded of CLEAR PLASTIC 


Pyramid Ticket Holder perfect for small 
point of sale pricing. 


Complete the picture of ultra-smartness 
created with plastic displayers by using 
ticket holders of clear plastic. These 
beautifully molded ticket holders are just 
the thing for soft line display. 


CL 10 Package of 50 
Lots of 100 


$ 9.00 
15.25 


QUENSELL DISPLAYS INC. 


71-23 Austin St. Forest Hills, N. Y. 


DISPLAY PUTS STRESS ON 
CUSTOMER SERVICE 


(Continued from page 21) 


printed on manufacturers’ bands and pre- 
wraps. A service desk, with register, ad- 
joing the units 


line-up of self-selection 


facilitates more speedy transactions. 
Just a word about the Bath Shop, strate- 


gically located domestics de 


partment 


beyond the 
Here selt-selling pinch hits for 
seli-selection in the sense that the customer 
is not expected to carry a hamper or bath 
stool to the nearest clerk or service desk 
But the customer is left to make up her 
mind before taking up the clerk's or her own 
time with conversation. All items are shown 
in complete color range, and no questions 
need be asked. The customer sees each size 
hamper in every color: ditto bath stools. She 
sees every shower curtain pattern in every 
bathroom rack in every color 
and every toilet seat and bath mat in every 
these attached to slanted board 
fixtures that utilize vertical space sufficient 
three rows of different 
Pertorated hardboard pillar casings add sell- 


to display items. 
ing punch as display space for towel racks 
and bathroom mirrors, Speaking of mir- 
rors, they are merchandised in the lamp de- 
partment, benefit of wall 
being shown on cradle-type low floor fix- 


without space, 
tures. 

Now tor a look at ready-to-wear, with the 
double-decker rack a _ stand-out at first 
This hxture 
accommodates side by side display of coats 


glance. mobile self-selection 
without crowding either the merchandise or 
the customers. (Coats hang tree and in full 
view, with no end posts to confine or inter- 
vene. In this area, carpeting is gray and 


Take a look 
at the stock wall with its double-tiered suit 


the woodwork 1s 1n pale tones 


accommodation, because, like all wall units 
throughout this modern-minded May store, 
it is both adjustable and movable. Wepart- 
ment space can be expanded or contracted 
to suit the season. This mobility has built- 
in efhiciency that includes the pierced brass 
with fluorescent 


valance, complete 


lighting. In the left background a _ spot- 
lighted figure dominates a display niche at 
the entrance to the fur salon, where self- 
selling, in lieu of out-and-out self-selection, 
is encouraged to induce the buying mood 
In luxury departments, the luxury of service 
floor, 


space for easy chairs and the addition of 


and relaxation are given the with 
This choice atmosphere 1s 
stage-set in the Gown Shop, too, where pat- 


smoking stands. 


terned wallpapered walls give no hint that 
they are adjustable and movable. Space al- 
lotment is marked-up still more in the De- 
signer Shop, where there is room tor more 
chairs than anywhere else. All luxury de- 
partments rate carpeted floors, in flattering 


| contrast to linoleum flooring in more traveled 


areas. And no matter what the price, all 
departments display 
floor, with T-racks the conservative com- 
promise to high fashion. The opportunity 
for self-selection, easy shopping and time- 


merchandise on the 


saving is present in every department. 
Every picture tells a story, which 1s cer 
tainly true of the next pictures shown here. 
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DONT PAINT 
— PARAFLEX 


PARAFLEX glass mirrors cover any 
surface, no matter what the size or 
shape. Send for an estimate or send 
your original sample. We will cover 
it for a very nominal charge. Samples 
at all times are your exclusive property. 





Write today for information 


PARALLEL MFG. CORP., Dept. H 
109-111 E. 28th St., N.Y. 16, N.Y. 
LExington 2-8835 











A MUST on your Display Program 

for Spring and Summer is our line 

of TRELLIS'S, ARBORS and FENC- 

ING AND the new SENSATION, 
FOLD A FENCE 


Write today for your copy of our catalog. 
it's just ‘“‘chuck full of new items.'’ 


JOBBER INQUIRIES INVITED 


ARTURO PRODUCTIONS, INC. 


420 MAIN STREET, ASBURY PARK, N. J. 











A, 






STUDY 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Merchants, display 








men, women and beginners will 

find this course the finest of its 

kind. School founded in 1905. 
Employers: Free to you— 


Names of our Graduates. 






Write for literature 


THE KOESTER SCHOOL 


3710-12 N. Cicero Ave., Chicago 4], Ill. 








Yucca Poles, Cholla, Red & Black 
Manzanita, Sandblasted Manzanita & 
Grape Stumps, Selected Driftwood 


We Precure Our Own Materials 





Russel Morris of California 
9 S. Live Oak 


Fontana, Calif. 
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elahy 
flooring 
take all 
with minimum care ry 
tratin 
Toy 


has fine worth rating. IL i 
ot hard 


illustration 


ach 


poimts 
seen in the 
the trafth 


1s typ ot 


expanse surtace 
fiith 
Cant 


floor 
reserving 


will 
hear. 


found im all areas. 


covering 1s 


the use ot carpet exclusive 


departments, as mentioned betor Hut to 


pin-point the spec ialized interest im _ this 
\ iew. note the efhctent selt-selection belt 
unit. (Complete color range ts visible, com 
plete SizZC Talige 1s segregated on hooks, but 
the belts themselves are protected trom dis 


turbance hy Ppasse©rs by and shielded trom 


indiscriminate handling by the enclosure of 
three-quarters of their length. Customers 
make their own selection, can treely remove 
belts trom the hooks and are coaxed, by 
good example, to return try-on belts to their 
proper hook, Beyond this tidy belt fixture 
the small appliance section cashes im on 
traffic aisle space with double-sided pet 
forated hardboards mounted on floor plat 
forms: on these clocks are shown, hung in 


both sides aT the hoards 
Background wall cases use diagonally placed 


ot the 


double rows on 


signs to swing opinion in tavor goods 
they so visibly proclaim 
different 


Covering, 


Moving into an entirely area, 


the 
curtain and drapery department brightens its 


again on hard surface floor 


selling appeal by creating a lighted wall of 
mock windows for the display of curtains 
(not illustrated). But the two bright ideas 
that really shine are the pillars and the 
measuring counter. lhe pillars are boxed 
in to conceal lighting that shines through a 
translucent panel that simulates windows 


Pillars are 


department 


with an authentic daylight look 


help to this and, by 

the 
they multiply the 
selt-selling by self-selection of 
color \s the 


asserts its 


a selling 


multiplying number of such “daylight 


windows,” opportunity tor 
the 


measuring 


wanted 


type and lor 


counter, 1 etheirency by virtue 


of an extended trough that accommodates 
the bolt trom which drapery tabric is auto 
matically measured by the meter attached to 
the counter. No flipping and bouncing ot 


bolts to unroll yardage, no pushing bolts 
aside to get at the yardstick section of a 
selling countet [his 18 a permanent fixture 


with a specialized, efhcient tunction that 
speeds transactions, pre-sold by sell seller 
tion of drapery tabric displayed in every 
color and in every pattern 

Furniture occupies space beyond the di 
appearing point, as this last view shows 
The May Company-Valley store gives a lot 
ot square tootage to turniture, and get 
maximum mileage out of its selling aisles by 
having all floor stock in intimate “room 
groupings separated by occasional piece 
and lighted lamps. Large informative pric 
tickets, plus fact tags and labels, aid self 
selling. The coordinated furniture groupings 
aid seli-selection of multiple unit purchases 
because the pieces are grouped to show how 


well they go together 


sig ticket or little ticket 
in this new May Company branch serves the 


, every department 


customer by efhcient interpretation of the 
modern concept of service expertly de 
signed seli-selection fixtures that give the 
customer what she wants easy shopping 


and quick buying that save time 
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*Only officially franchised producers of Walt 
Disney Character Costumes for store promo 
tions 


IT'S NOT TOO LATE! 
ORDER NOW! 


Kaster Bunny, as created by 
Gertrude Cornell, really puts a 
store s heat foot forward in his 
personal appearances. 

KASTER Bl NNY. “as photo- 


graphed, fine quality purple 


velour trousers. satin 


pink 
brushed ravon 


head. complete S120. 


ALSO AVAILABLE: 


Mickey Mouse; Minnie Mouse; 
Donald Duck; Pluto; Goofey; 
Seven Dwarfs 
to tie 

in with 


jacket and white 


isneyland 


And Mickey Mouse Club Network TV 
PN oc ddigcwskhben es $135 each 


W rite or for 
and Kaster promotional tips! 


Gertrude Cornell 


wire free photos 


Creator and Manufacturer of Promotional Costumes 
140 W. 42nd St... New York 18. N. Y 
FACTORY: BLAIRSTOWN. WN. J 











Prize Winners Announced 


In Van Heusen Contest 

Prizes ranging from a color televisiort 
set through motion picture camera equip 
ment, phonographs, luggage and radios hav 
been awarded in the nationwide display con 
test sponsored in 1955 on behalf of Vas 
Heusen shirts. The competition was divided 
among three classifications mens weal 
shops, king Size sper ialty shops, and depart 
ment stores. The results were as follows 

Mens wear shops: first, E. R. Flohr, 
Flohr's Clothing Company, Kimball, Neb.: 
second, Samuel Frank, The Men’s Shop, 
Pikesville, Md.: third, John Krachmal, 
Simon Shirt Shops, Inc., Buffalo; fourth 
Harold F. Hawk, Lytle’s, Fremont, Ohio 
fitth, Ernest L. Storer, Alberti’s, Rumford 
Maine 

King-size specialty shops: first, Casmir 


mn eae id * ’ 


nin 


Perfect For 


All Display Work | a Filonovich, Cottrill’s, Denver; second 
ied Mail eedend Filled Srematiy scott C. Crosbie, Harvard Bazaar, Cam 
* Heavy Duty 


. , bridge, Mass.; third, Harry Kisling, Walte: 
© All Steel ART a COHEN co : Smith Company, Fresno, Calit.; fourth, Har 
Ve © Chrome Finish © ad a old Jones, Rodney's, Houston; fifth, Henrs 


* Holds 150 Staples S10 PENN AVENUE, PITTSBURGH 22, PA. 4 (°. Fetter, Jr., Loevenhart’s, Louisville 


Department stores: first, k-lwood DVD. Car! 


ss rey 


son, Schriver's, Inc... Sioux Falls. S. D 
second. tver Lindstrom. Kautman-Straus 


RAGBIT UNITS, EGGS { « i; ‘) < e t} d > hy 7 
E A Ss T £ bk AND PAPERS mpany, Tn I. uisvill iird, R i 


Howard. Kaufman's, San Antonio: tourt! 


Se 2) G i N G ae (,ordon Haug, (Olwin Angell Store. \ber 


GRASS MATTING — SCROLLS — Fou. BoRvers ‘J°o", 5. 1.; filth, George H. Wagner, J. L 
Brandeis Company, Omaha 


Hionorable mentions went to Sol Stil! 





Roto: Sho! 


ELECTRIC 
TURNTAGBLES 


The action display way | 
to boost your sales! 


Send for Catalog 
THE MULONER COMPANY, INC. 
297 Bridge Street Brookivn 1. N. Y man, Stillman’s Men's Shop, Rochester, 
N. Y.; Henry Mack, Loyal Clothes Shop, 
EASTER e MOTHERS DAY SIGNS 9 Omaha: Jim Banks, Ryan-Elliott Mens 
Fathers Day. 2 color attractive pennants and streamers to store, lk { ity, (Okla ‘ Kussell {; lL horn 


add the extra attractiveness fer window displays Also a Hoggan s, (Ogden, [ tah: tdward \\ Lord 
complete line of price tickets on deluxe 5 ply card featur- t Raussum’ I rye Schuvlkill Haven. Pa 








List Price 


img many etyles and sizes for every promotion of the vear 


Inquiries invited from retailers, jobbers, and distributors. Helen Clasner, Grayson’s, Sioux City, lowa 
ISLAND DIRECT MAIL ADV., INC. lames P Hamulton, Bradtord s, Portland 

190 Hempstead Turnpike, Dept. Mar., Franklin Square, N. ¥Y (ore ee (,reene, Grenell Mens Shop 
Buffalo: Martin Greenwold, Walter Jones 
Ny, j Inc.. Reading, Pa.: Gordon Drake, Winkel 
vr rf pm man’s, Wausau, Wis.; Fred Kestle, Metz 

f MMW ler’s, Uniontown, Pa.;: C. Kent Cazier, ZC MI 


woo eller CoO Salt Lake City: (George Heidt. Crowle, 
¢ . es 


rasta gs | wri ialegags es Detroit, and W. O. Griffin, L. S. Donald 


o sons, Minneapolis 


15| WEST (8th STREET, NEW YORK II. N. Y. 


Medel §$M-10. ROTO-SHO JR. Costs only 
day to run! KRevolves 3 times a minute 
build-up display fixture permitting full use 
play space. Carries 10 Ibs. A.C. only 








Medel 712. ROTO-SHO 
Revolves 3 times a min- 
ute. Carries up to 200 Ibs 
Lights turn with table! 
—- Ps 9%", 14", 1° 
dia only 


Medel XAM-1. ELECTRIC 
CHRISTMAS 
HOLDER-TURNER 
Lights and tree turn 
fimes a@ minute’ Carries 
up to 15 foot tree, 

ibs. Costs only “ee daily 
to run. A.C. only 








Moss Relinquishes Display 


WINDOW DISPLAY At Marshall Field & Co. 


State Approved Certificate Course, Day or Eve. Appr. | John T. Moss, director ot design and a 
for Vets and Foreign students. The only thorough vice-president of Marshall Field & Co 
professional course offered in N. Y. C. 


REGISTRATION OPEN — ENROLL NOW : ) | 
linquishing supervision of display and sign 


PAN-AMERICA ART SCHOOL ing at that store in order to head a new 


17) WEST 54 STREET, N.Y.C. PL. 7-0064 


| { cago s ‘ported at press time to he re 
Delivery evut of stock in 24 hours! hicago, 1s rej ‘ aL pre 





Get PRLE illustrated literature showing 
build-up fixtures, prices. Write today! 


division involving planning branch stores 


TURNATA BLES for the « orporation 


AUTOMOBILE e DISPLAY e INDUSTRIAL  Silverwood's Promotes 
PORTABLE MODEL FOR AUTOS IN STOCK Don Gilchrist 

@ OTHER SIZES FROM 34" UP @ 

Write for free illustrated foiders 


AMERICAN STAGE EQUIPMENT, INC. | | cia ad 
805 East 134th S*#., Bronx 54, N. manager ot womens apparel agispiay 











KASSON DIE & MOTOR CORP 


Formerly General Die & Stamping Co 


32-14 Nerthern Bivd., Long Island City 1, N.Y. 
Integrity Since 1919 
Makers of fractional horsepower motors, 


skeleton and ceiling turntables for display industry use 
Quantity discounts available 
Same Day Shipment On All Orders For 


Gonsine “PEG-BOARD” FIXTURES fads vate : trike pins omecees 


: , ted jea! tor t Kar 
Avoid delay-—order from LADON for immediate, same 4 ese , ; 


day shipment. Complete stock to fill your needs. 40 ib. Min.? d , 
LADON COMPANY, INC. 0 7: Write tor 


730 S. Waebesh Ave., WA 2-0383, Chicago 5, Iii. a oe coe 5, Geared 16 East 52nd St., New York 


a © Be 


Silverwood’s, Los Angeles, has promoted 
Don Gilchrist from the display staff to 


a a a a ae ee ee ee ae aS 
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ote “ee 


ify Exchan ge 


“ate: $4.00 per column inc. Forms close 5th of month. 








-senitissalal 








more 


cant at any time 


(jualihed men needed in 
display men than 
and advise concer 


Se 


DISPLAY MEN 


all 


sections of the c 
other ofhce 

ning salary requirements 
Present position fully protect 


rving the retail held since 


ROBERT L. MOORE 


(;,eneral Manager Retail 


juntry 
Send « omplete 


No 


ed 


MONARCH PERSONNEL 


1945 


cl aryue to 


We 
re 
appli 


place 
sume 


28 EAST JACKSON BLVD., 


CHICAGO 4, ILL. 








A Complete Mechanical 


FOR 


Further information 


SALE 


Dancing Doll Unit made by Silvestri 


sed Christmas, 1955. Redressed in elaborately detailed pink and 
red Victorian dress for Christmas, 1955. Unit includes 

F pairs ot dane ig dolls 

| bowing boy 

| seated girl bowing 

| unanimated standing gir! 
All but standing girl aTe operated hy tused electric motors Plat 
torm tor dancing couples included 


upon reque “= | 


JAMES NASH, Display Director 


STEINBACH COMPANY, ASBURY PARK, NEW JERSEY 








SILVESTRI MERRY-GO-ROUND AT A 
SMALL FRACTION OF ORIGINAL COST 





































L nique 
line av 
and M 
to han 
High 
for 1) 
Better 
be Cal 
conflict 










( are ¢ 








style 


SALESMEN 


and diversified display 
ailable tor West coast 


iij-West representatives, 


die on exclusive basis 
and high-quality 
epartment Stores and 
Shops This line can 
ried along with non 


ing side-lines 


Address Box 3HI 


tf DISPLAY WORLD 


\ real “trathe-stopper! Sensational complete Christmas 
window plus 7 additional settings with the same theme. Gold 
and white pertect condition used only ones l welve 
feet in diameter, 10 teet hig! \ real opportunity to be the 
talk of your town.” 
THE WM. H. BLOCK CO. 
INDIANAPOLIS, INDIANA 
POSITION WANTED 
Display Manager Age Pwelvy E, X S E 3 L E N T 
Years ve ; le e*xperienice Exe l 
lent { Pio pou ter yo ve gps OPPORTUNITY 
etruct ot Prete ladies specialty 
ian ,; Ref. rence ¢ ind =o phe 4 on PATENT, 
request. Address BOX iKL, “Ca STOCK ON HAND, 
of DISPLAY WORLD 


ACCOUNTS FOR SALE 


The patent, with ten years to 


run, is being offered for sale 
due to the iliness oO] the Own 
et Iistablished Cuff Block 
with good sales during the 
past years 

$5,000 will buy patent, a 
counts and stock on hand 
This is an excellent oppor 
tunity to add to your present 
line 


Address Box 3PQ 


DISPLAY WORLD 


{ are of 





DISPLAY MAN 
WANTED 


Top men's clothing store with shop on 
Notre Dame Campus, desires young man 
with men’s display experience and letter 
ing ability to handle windows both 


stores. 


Write giving full details and experience 


to: 


GILBERT'S 
683i So. Michigan Street 
South Bend. 


Indiana 














WANTED 
Qualified display man 


i rit} ial Pict conftiieting 


rer line of decorative and 
capable of assisting tional display tten in 
with advertising. Fine vood, and composition 


clu ive protected 


men’s store in city Of | | Perritory open at 
100,000 population. \LL MID-WI 
STATES INCLUDING 


Address Box 3DE CAGO 
Care of 


DISPLAY WORLD DISPLAY 


{ yt e ¢>T 





) 


SALESMAN 


Liié 


territory 
pre ert 


a - 
\ ” 
( Pil 


Address Box 3GH 


WORLD 

















TOP DISPLAY LINE 


Salesmen Wanted 


to cove outhern (Maryland 

WANTED to Lousiana) or West coast 

territori and carry highly 

by Experienced Display Sales ityled store displays including 
man tor ARIZONA. Knows decorative merchandise unit 

fixtures, forms, racks, flowers, foliage pier seh and 
labrics, papers, et lerritorial painted backdr ! \Vall 
protection V\ ant oO repr ahle a sche line to nor , 

sent major complete display flicting ire on mi ton 

line, not sideline haa! 

Address Box 315 — Address Box 3AB 
(are of DISPLAY WORLD Care fOISPLAY WORLD 























MAR 





Ce, tae 





























EXPERIENCED 
WINDOW TRIMMER 


ior fine mens wear store im 


Atlantic City Must be Capa- 
byl of isplaying clothing 


Answer 


haberdashery. shoes 
by letter giving all particulars 


1é5T mterview 


Address Box 3MN 


DISPLAY WORLD 


{ Ate fj] 


NEED WINDOW TRIMMER 


| Oocation 
Amas A 
acations with pay ~Aiat 

S/O.) wk lnder ! rs 


Experienced in all type 
Se Vetereburg. ia 


SuMmmet 


P. O. BOX 71 
ST. PETERSBURG, FLA. 

















SALESMAN 
Manufacturer of 
Wrought lron 
eens representation 
established with 
line Protected 


popular priced 
Display Fixtures 
Must be well 
non- conflicting 
territories 


Address BOX 3BC 
of DISPLAY WORLD 


Salesman Wanted 


Experienced only, to call on 
department stores and better 
retail shops in Metropolitan 
New York area with a com 
prehensive line of display 
fabrics, papers and novelties 
Drawing account against lib 
eral commissions. Write stat- 
ing complete details 


Maharam Fabric Corp. 


130 W. 46th Street 
New York City 36 


Salesman Wanted 


Established manufacturer of 
complete line of manikins and 
display fixtures has opening 
ior salesman to work ‘Texas, 
Oklahoma, and Louisiana. Ex 
ceilent opportunity. Give full 
particulars including age, ex 
perience, et Replies strictly 
conhidential 


Address Box 3LM 


(are of DISPLAY WORLD 








Study Window Display At Home 
Karn good income. Easy home-study 
Employers: Sponsor our 
course for one of your employees. 
All will find this course the finest 
of its kind School highly recom 
mended and established in 1905. 
The Koester School, Koester Bldg., 
Dept. DW, 3710-12 N. Cicero Ave., 
Chicago 41, Illinois, 


Course 


DISTRIBUTOR 
WANTED 


N. Y. Manufacturer of 
U. S. Patented display 
fixture, well introduced, 
will consider A-| firm 
for sole distributorship. 


Money making item. 


Address BOX 3EF 


Care of 
DISPLAY WORLD 

















Resident Salesmen and 
Window Trimmers 


Karn extra money in your 
town or area with our easy to 
sell line of mannequins, wigs 


and parts 


Write 


Herzberg-Robbins, Inc. 


110 W. 30th Street 
New York 1, N. Y. 


High commissions 


DISTRIBUTORS 
wanted for Spring, Summer, Fall 
& Christmas items, Spring Lambs, 
Poodles, Back-to-School, Kids, Chip 
munkes, Squirreis, Doves, et Un 
usual papier mache and novel tech 
niques Sell to finest stores (,000d 
Commission 
R. O'HARA DISPLAYS 

15i1 Ave. M Galveston, Texas 














WANTED TO EXCHANGE 


J) mechanical windows of Littlest 
Ange! for ¥ or more mechanical 
(hhristmas story unite Will also 
buy large corner window Christmas 
feature 


Address BOX 3CD 
(are of DISPLAY WORLD 


SALES MANAGER 
DISPLAY DESIGNER 
SCREEN PROCESSOR 


Artificial flower manufacturers and 
key personnel needed for expansion 
of established display and fixture 
manutacturer in Nashville serving 
the South necessary 
and ability to manage own depart 
ment Small capital required t 
form corporation, A legitimate busi 
ness with great potential Accepting 
high caliber men and women only 
A chance to have your own busi 
ness Replies confidential 


hx perience 


Address Box 3NO 
Care of DISPLAY WORLD 


Used MANIKINS $10 
2-Piece Complete—as is. Crat- 
ing charge $2.50, F.O.B. New 
York. 

MADISONIA 
152 W. 25th St., New York 1, 

N. Y., Chelsea 3-1550 




















WANTED 


DISPLAY MANAGER 


for department store in central 
Take 


windows 


Indiana town of 75,000. 
charge of 


complete 
a very small sideline with a very great potential is looking for 7 
some real good sales. 
basic modern wooden screenpanels, easy to show and fast to sell 
a real good moneymaket open for 

IOWA — ILL. — IND. — MICH. — MINN. — NEBR. — OHIO manent position in warm climate 

—upper N.Y. State—NEW ENGLAND—EASTERN CANADA. Address BOX 3JK 
write Box 3 OP, care of DISPLAY WORLD Care of DISPLAY WORLD 


Advertising Index—March, 1956 


\ 1) h Parallel Mig. Corp 
Acme Rulletin ‘4 pore } ; . Kasson tr and Motor to / Presto Staple Co 
, lecorat lant Co 

Ahrens lev Vilton * | p ~ ro on ra ; Kaye Co Ln , L 
Alutoil Predueta Co yisplay quipment Kendra Studio 
An if { vO (4 1} Doerr and Associates Koester School 

if iti ta Tt if {) 1) ‘ i M ( . 
American Fixture uplen epray ame i Krieg, I rv Victor | ¥ ie 

i ‘utside Back Covet I: Ramont's Floral Arts Studios 
American Stage Lquipment Reynolds Klectri (i 
Round Tubes and Cores Ce 
Russel’s of California 
Rusti Furniture Co., I ne 


Advise 


full particulars first letter 


Address Box 3FG 


Care of DISPLAY WORLD 


POSITION WANTED 


2 yrs, tree lance experience Abil 
ity to create and install distinetive 
windows and interiors 


and interior display 


Desire per 


























() 
Ouensell Displays 


i Industries | A ‘ 
“ | ‘} Wi tk /{ : ‘ — AO i) 
sonaieet @ rporatiotn ' ~e oe Laverne (Originais 
it) orporation if ‘ ctro otion {orp awd 4 C 
Arnold Wood Turning Ci Lloyd Co., Inc., W. H 
Ar iv | patenet t i ne ] M 
Artur Productions Ine ” Ferro-Cralt Macton Machinery Co 
Fiair Plastics, Im 4k, Madisonia Manikins, Im 
i Foliage Company of America Maharam Fabric Corp 
Frankel Display, lee Manhattan Motion Manitkin ; 
Hecker Sign Supply (. Fredrika of America Mire Showcard Machine | 
Hest Devices (1 roste¢ re Lo Manhattan W ood Le tter Co , Lo Ineaicde Bac x ¢€ OV 
i t? Mig ti M ssonite ¢ orp Silty estri Art Mig (o . The 
Bliss Display Corp 4 Ms Stamford Metal Specialty 
Metropolitan Mechanical Co., Im 
Display (o Stensgaard A Asst . I ne ‘ VA L. 
Morgan (Co The Stern (Co., Joseph M 


r Muldner Co., The 7 | 


Hamberger, Ine, David 5 N Ulrich Brothers 
Handiform Piast (orp 3 New York Display U _ Ply wood Corp 
Hansen Mig. Co., A. L lU'pson Company 
Hertvy Co 
lierzbere Robbins I me O 

Hexagon (ihihorst, R \ Van Arden Fabrics 
ohen Co Art R Highwood Park Vae-Meore Con 
ornell, Gertrude liomasote Company 55 , 
oronet Mtg. Co , | “ 
reative Promotions ot Paas he Airbrush (o Ss) VU H Display (ompany 
Pan-America Art School 7 Williams. Inec.. D. G 


. 


Savage Universal Corp 


Schack’s, Im Inside Front Cov 
Sel-().Rack Corp. of America 


Semorial Grass Co 
(sarrison-Wagner ( 
(jeneral Display Cory 
(;srace Letter Co 


Honte: laboratories 
Khulkley lbunton & Co 


alitornia Artificial Flower (C: 
astolite Co Ihe 

hic Display Co 

hicago (Cardboard {4 

ity Display I ne 


(,roup 


Opportunity Exchange 


I 
Island Liirect Mail Adv 


( alitornia 











DISPLAY WORLD 





The Showcard Machine Co. 


has a new address in the 





ace net nebee : 3 oH 


Eee 


eye ee a ii 


We're still in the Merchandise Mart in Chicago; we've been there 
for 25 years. But to keep pace with the increasing popularity of 
Showcard Machines we have had to move offices and display rooms 
to another floor. 

These new larger quarters mean we can serve you that much better, 
in answering your inquiries and in demonstrating the newest sign 
printing techniques. 

You are always welcome, of course. Next time you're in the Mart, 
drop in for a visit. 


Showcard Machines are available in 
sizes for all needs; challenge all 
others in speed and economy; are 
unconditionally guarcnteed for 

5 full years. Write for literature. 


948 MERCHANDISE MART e@ CHICAGO 54, ILLINOIS 








...a new symbol 


of fashion 


Write for iIlustrated brochure to 


ATLANTA, GEORGIA 
Melvin S. Roos & Co 
18! Pryor Street, 5.W 
BALTIMORE, MARYLAND 
Baltimore Display Industries 
7 S. Hanover St 
BOSTON, MASS. 
Eastern Displays, Inc 
5! Kneeland Street 
BUFFALO 2, NEW YORK 
Dutch Display Co 
265 Pear! Street 
CHICAGO, ILLINOIS 
Display Eavipment Corp 
220 West Adams 
CINCINNATI, OHIO 
General Display Corp 
25 Opera Piace 
DALLAS 2, TEXAS 
Southwest Fixt. Co. Inc 
907 Commerce $i 


DENVER, COLORADO 
Waiter W. Martin 
1622 Arapahoe S$! 


DETROIT, MICHIGAN 
The Art Products Co 
1425 Brogdway 

HAVANA, CUBA 
Cia. de Maderas Gancedo, 5.A 
Avenida De Gancedo 

HONOLULU, HAWAII 
Bader's Display House, Ltd 
P. ©. Box 3949 

KANSAS CITY, MISSOURI 
National Equipment Corp. 
919 Broadway 


MIAMI 32, FLORIDA 
Morty Fay Displays, Inc. 

853 N. E. 2nd Ave 
MINNEAPOLIS, MINNESOTA 
L. E. Hier Display Eavipm't Co 

23 N. 6th St 

MONTREAL, QUEBEC, CANADA 
Faye Perm Displays, Lid 
8 St. Catherine S$? 

NEW ORLEANS, LOUISIANA 
Wray Williams Display Co 
534 Canal S$! 


OAKLAND, CALIFORNIA 
Oakiand Displays 
1422 Jefferson Street 
OKLAHOMA CITY, OKLA. 
E. B. Jack Castile 
21 West Main Street 
PHILADELPHIA, PENNSYLVANIA 
Noythons Display Fixture Co 
909 Arch St 
PITTSBURGH, PENNSYLVANIA 
Art R. Cohen Company 
B10 Penn Avenue 
PORTLAND, OREGON 
Mr. Roderick S. Clancy 
P. ©. Box 463) 
ST. LOUIS, MISSOURI 
Nu Era's Midwest Displays, Inc 
808 N. 7th St 
SAN DIEGO, CALIFORNIA 
Jay Displays 
228 6 Street 
SAN FRANCISCO, CALIFORNIA 
Kehoe Display Fixture Co 
54\1 Market St 


( 


V4 ‘very ere” 
rd 





40 New Junior and Misses Mannequins 





American Fixture Urrc. 2300 tocust st.. St. tovis, Mo. « New York: 11 W. 42nd St. © Chicago: 220 W. Adams $t 


